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Your 
shirts are 
your 
showcase 











Where he goes will your shirts go too? 


With the aid of his wife the gentleman concerned is 
obviously readying himself for a business trip. Natu- 
rally he wants to look his best and feel his best. With 
this thought fresh in his mind, let’s hope he doesn’t 
confront her with any unkind criticism concerning 
the shirt work he’s been getting... after all, it might 
be your plant that did his shirts. 

The best way to avoid criticism is by giving him 
exactly what he wants... the VELVET RAINBOW feel 
and finish. This high-quality starch produces crisp, 
but comfortably pliable collars and cuffs, bodies that 


are soft ’n’ easy, while never droopy. 


In short, VELVET RAINBOW produces shirts that will 
earn you compliments (and repeat business, too) from 
even your most particular customers .. . all for less 
than one penny for every five shirts. So, make sure 
your shirts go wherever he goes--call your jobber 
today for a trial drum of dependable VELVET RAINBOW. 
: ° ° 

Ask your jobber about Huron’s free newspaper mats 
and other promotional material designed to help you 
sell your professional laundry service. 


VELVET RAINBOW STARCH 


GUARANTEED 50% 


VELVET WHEAT 


THE HURON MILLING COMPANY. Executive Office: 3101 N. WOODWARD, P. O. BOX 9, ROYAL OAK, 


MICHIGAN. Sales Offices: 9 PARK PLACE. NEW YORK 7: 161 E. GRAND AVE... CHICAGO 11: 383 BRANNAN ST 


SAN FRANCISCO 7; 607 SECOND NATIONAL BLDG 


», CINCINNATI 2 


Factory: HARBOR BEACH. MICHIGAN 











Col. COTTONBLOSSOM’S 


SOUTHERN MILLS % 











COTTON NETS 







































































-.. Still serving 
laundries faithfully 
after 25 years 


of popularity! 





Sold Exclusively Through Distributors 


Z>, SOUTHERN MILLS, INC. 


585 WELLS STREET, S. W., PHONE JAckson 4-1991, ATLANTA 3 
10-103 Merchandise Mart, Phone Delaware 7-5193, CHICAGO 54 

1641 South McGarry Street, Phone Richmond 7-026, LOS ANGELES 2! 

1627 West Fort Street, Suite 515, Phone Woodward |-9673, DETROIT (6 

4924 Greenville Avenue, Phone Forest 8-4377, DALLAS 6 

233 Broadway, Phone Beekman 3-9260, NEW YORK 7 
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Opportunities Galore 


Some time ago we called attention to the fact that 
cost-conscious meat packers were making it a prac- 
tice to reuse cheesecloth and suggested that some 
laundrymen might make a few extra bucks washing 


these wrappings for them. 


Since then we've heard about plants that handk 
everything from horse blankets to canine pullover 
sweaters. But the most unusual item of the lot was 
brought to our attention by Lou Bellew, of course. 

By Roger Ganem 

By Henry Mozdzer It seems that Lou ran into a West Coast laundry 
that makes “turkey saddles” as a sideline, A turkey 
saddle, we are told, isa heart-shaped piece of canvas 
that turkey farmers strap to a gobbler’s back to offer 
the bird life-saving protection from its pecking fel- 
lows. Apparently the mortality rate is high enough 
to make the saddle a desirable item among turkey 
breeders. And B., “the 
saddles do need washing.” 


By Gerald Whitman 


.By Henry Mozdzer 


“once in a while,” says L 


There seems to be a lot more to the old saying that 
“cleanliness is next to godliness” than meets the eve. 
We know one laundry that is doing business in what 
was once a church building, And only a few weeks 
ayo we learned of another laundrvowne r who had 


bought a church. 


In the Jatter case, the acquisition netted the plant- 
owner a very excellent call-office location on a busy 


artery directly across the street from a supermarket 


The presence of the church building on the prop- 
erty had kept many another prospect from buying 
the spot for it seemed that the only thing that could 


be done with the church was to tear it down. 


Our laundryman put up a modern call-office build- 
ing in tront and to one side of the church proper. 
(There was plenty of room since the church was set 
way back from the road.) Then he had the steepk 
cut off the church and closed in the front which 
carried a stained-glass window. A local office-supply 
concern found the remodeled church building just 


8 
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90 right for its purposes. The laundryman now has both 
95 a good Jocation income trom the 
96 property that once no one wanted,—Henry Mozdzer 
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Gibraltar DAGRON 
FWI Tape 


The finest, longest lasting Dacron tape on the 
market today. Designed by laundrymen for those 
who prefer this new material. A test will show you 
how to get many more running hours before tape- 


changing time. 


TEST and COMPARE 


fwi tape or cord? 


Due to different types of equipment and varied con- 
ditions, ironer tape and cord life varies, With few 
exceptions, Gibraltar lroner Vapes run for many 
months hefore needing replacement. Extremely 


rough treatment may reduce the life to weeks. 


In any event, Gibraltar Dacron and Nylon tapes 
will outlast any other tapes by far. We'd like for you 


to find out for yourself, Send for a sample to install 
on your own ironer, TEST AND COMPARE 


Gibraltar NYLON 
LEY: 


The most widely used tape in the industry for many 


years. Millions of hours of testing time in the tough- 
est proving grounds... plants all over the country. 


They agree it is the best for all-purpose use. 
\ 








get a sample order from your jobber or send in coupon TODAY for a FREE SAMPLE 


to instal] on your own ironer. 


ee re 


GIBRALTAR 
Fabrics, Inc. 


254 36th Street 
Brooklyn 32, N. Y. 


My ironer has 


Name 


Address 
City 


GIBRALTAR FABRICS, INC. 

254 36th Street, Brooklyn 32, N. Y. 
Gentlemen: | am interested in making the Tape Test on my own equipment. 
Please send me a sample of Gibraltar DACRON FWI Tape (| 


Gibraltar NYLON FWI Tape | 


rollers. 


Zone State 


i a i. cw a Mean ce al 


Gibraltar Products are sold by leading distributors... everywhere 
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PERFORMANCE REPORT ON AMERICA'S BEST SELLING TRUCKS: 


“NO OTHER TRUCK CAN 
MATCH A CHEVROLET 
FOR PERFORMANCE!’ 


“T’ve studied operating 
costs for laundry delivery 
vehicles for 20 years. No 
other truck can match a 
Chevrolet for mechanical 
superiority, for perform- 
ance, for a... profitable business investment. 
I know, because I’ve tried them all. 





“Some of my men spend 10 or 11 hours a day 
in their delivery trucks. They appreciate the 


... says T. A. Pate, president, New Method Laundry Company, 
Atlanta, Georgia—a typical user of Chevrolet light-duty trucks. 


> 


convenience and comfort Chevrolet provides.’ 


Everywhere in America today, you’ll find 
Chevrolet truck owners echoing Mr. Pate’s 
words . . . saying, in effect, ““Chevy puts more 
money in my pocket!” These great-performing 
trucks, the sales leaders since ’37, now boast 
the biggest, happiest family of owners to be 
found anywhere. Why not see your Chevrolet 
dealer and join ’em soon! . . . Chevrolet Divi- 
sion of General Motors, Detroit 2, Michigan. 








Modern features make new Chevrolet trucks the Performance Champs of the Lightweight Class! 
Modern Panoramic Wind- 
shield, Concealed Safety Steps 

. and many, many more! 


Easy-wheeling Ball-Gear Steer- 
ing—for fleet, agile maneu- 
vering, less work at the wheel! 


New high-powered V8’s—with Extra high-compression 6's— 
efficient, moneysaving short- the world’s most popular 
stroke design! truck engines! 


NEW CHEVROLET | 
TASK:-FORCE TRUCKS 


Anything less is an old-fashioned truck! F 
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THAT’S WHAT MANY 


QUICK SERVICE STORE LAUNDRY OPERATORS, 
MOTEL OWNERS AND INSTITUTIONAL LAUNDRY PERSONNEL HAVE TOLD Us 
AFTER THEY INSTALLED ONE OF THE NEW MODEL GA-1] GAS HEATED IRONERS 


These satisfied and enthusiastic customers are proof of the 


fine performance and profitable operation of the machine. 


lf you do not now have an ironer or are at- 
tempting to use a small inadequate domestic 
type machine, investigate the new model GA-11. 
No other ironer has so many desirable features 
at such a reasonable price. It is guaranteed to 
produce high quality flatwork finish. Larger 
ironers costing several times as much will not 


surpass it in quality of finish. The 100” or 110” 
machine will iron dry a sheet a minute without 
pre-tumbling or almost two sheets a minute if 
linens are tumbled a few minutes before iron- 
ing. The ribbon feed conveyor reduces the 
labor of feeding linens to a minimum. 


Write or wire today for full details on what this machine will do for you. 


-  ___—*FLATWORK FWORK IRONERS ¢ WASHERS ¢ EXTRACTORS « DRYERS 


CMicage DRYER CO. 
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New Bagging Unit 


The Dual Bag-O-Teer, a de- 
vice for dispensing both plastic 
and paper garment bags, has 
been introduced by Bishop 
David Freeman Co. According 
to D. A. Freeman, company 
president, this new bagger is 
important to plantowners who 
have been unable to take advan- 
tage of the new packaging 
trend because of inability to use 
plastic bags on overhead hooks. 

The new unit incorporates a 
bagger Invoice desk and bag 
storage racks that hold both 
plastic and paper bags. Because 
of specially engineered racks 
the Dual Bag-O-Teer can be 
used on either type ot bag both 
separately and interchangeably. 

With the new combination 
unit, walking, reaching and lift- 
ing are said to be eliminated. 
rhe invoice desk, which swivels 
for right- or left-handed opera- 
tors, is 41 inches from the floor 
and measures 24 by 3h 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 














inches. The self-actuating bag- 
ging rod clamp, “Griptite,” en- 
gages at any height. Requiring 
one square yard of floor space, 
the Dual Bag-O-Teer is mount- 
ed on a heavy, nontilt base and 
has an attractive enamel finish 

For free illustrated literature 
on this product write to Bishop 
David Freeman Co., 1600 Fos 
ter St., Evanston, Ill. 


“The Executive Program” 


The broad objectives of a 
new sales and merchandising 
plan for launderers and clean 
ers are outlined in a new bro- 
Executive Pro- 
released — by 


chure, “The 
gram,” recently 
Executive, Inc. Drawing upon 
the success stories of a number 
of similarly conceived promo 
tional ventures, the brochure 
shows how such a program can 
benefit the laundry industry. 
Network television is described 
as the princ ipal selling tool in 
the group’s approach to the 
As part of this 


cooperative promotion, names 


general public. 


of local Executive member laun- 
dries will be featured on each 
coast-to-coast show 

Copies of the piece may be 
obtained without cost by con 
tacting Executive, Inc., 1736 S. 
Michigan Ave., Chicago 16, Tl. 


Hammond Washer-Extractor 





The new Miracle-Mati« 
Washer- Extractor Combination 
was recently introduced by the 
Hammond Laundry Machinery 


Company. The machine is a 


self-balancing, open-pocket type 
with fully automatic controls 
According to the 

president, Roger N 
four complete washing formu 
las can be adjusted with the 
controls, and little 


company s 


Conger 


automatic 
maintenance 1s required with 
either the controls, drive assem- 
bly or other moving parts. 

Weighing 1,300 pounds, the 
machine measures 71 by 35% 
by 51 inches and has a 1% hp 
motor. Dry-weight capacity is 
30 pounds, Said to be almost 
vibration-free, the equipment 
does not require bolting down 
or special flooring. Tubs and 
cylinders are constructed — of 
stainless steel and suspended on 
resilient mountings. 

Complete details and specifi- 
cations are available from Ham- 
mond Laundry Machinery Com- 
pany, Hammond Building 
Waco, Pex 


Unipress Work-Shirt Unit 


a 





Ira C. Maxwell, president of 
The Unipress Company, has an- 
nounced the development of a 
new two-girl unit for the finish- 
ing of work shirts. This new 
unit, called the Unipress Twin 
O-Matic 2-Girl Work Shirt Unit, 
includes two Unipress Auto 
matic Model BAY 
bosom-body-yoke presses, two 
Unipress Automatic 
sleevers and two Unipress col 


one lay 
One -lay 


lar-and-cuff presses. 

Highly polished chrome heads 
pass over the shirts in) much 
the same manner as hand iron- 
ing. Also, automatic equalizing 
pressure compensates for difter- 
ent thicknesses of material. 
Rough-dry is eliminated. Opera- 
tion is said to be simple: the 
girl places the shirt over the 
form, snaps on collar and_ tail 
clamps and sends the loaded 
buck into the press. The form 
returns with collar and_ tail 
clamps automatically released 

The unit may also be ar- 
ranged as a three-girl unit with 
an automatic folding table. The 
Unipress Company reports that 
many plantowners are using 
Unipress Roto-matics in con 
junction with the Twin-O-Matic 
Work Shirt Unit. 

For further information about 


the new unit, with or without 
the Roto-Matic system, write to 
The Unipress Company, 2800 
Lyndale Ave, South, Minneapo 
lis 8, Minn. 


New-Formula Ad-Dri 





= I 

A new formulation of Ad-Dri 
bleach, which is said to give 
improved results in the laundry 
washer, is being offered by the 
Industrial Chemicals Division, 
Olin Mathieson Chemical Cor- 
poration, Baltimore 3, Md. Ac- 
cording to A. E. Wennerstrom 
hypochlorite products manager, 
the new formulation, a hypo- 
chlorite product designed espe 
cially for laundry plant bleach- 
ing, is stable, free-flowing and 
fast-dissolving. Its major feature 
is that it can be added dry to 
the bleach suds operation. An 
inorganic chlorine bleach, Ad 
Dri releases its chlorine safely 
and quickly, providing white 
ness retention with minimum 
tensile strength loss, Mr. Wen 
nerstrom states. It is not being 
offered for household use 

The material is shipped in 
100-pound lever-opening fiber 
board drums. Each drum con- 
tains a clear poly styrene meas 
uring cup which is calibrated 
in pounds of dry wash weight 
to permit easy measurement of 
the proper amount for the load 


Huron Offers Poster 





+ f ‘ 
my 


More eves are on 
the man in the 
L yonalh launile Ft d Art j 


The Huron Milling Company 
Royal Oak, Mich., is offering a 
new promotion piece to the 
laundry trade. Available at no 

Continued on page 86 
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Built for rough 
day-in, day-out use 


Look it over from every angle. Ever see 
so many features for durability and ease 
of operation? Ever see such downright 
good looks built into a tumbler? It’s no 
wonder that Cissell Tumblers are the 
talk of the industry! 


x 


GAS-FIRED OR STEAM-HEATED LAUNDRY TUMBLERS 


DOUBLE BASKET ‘‘TWIN''—SINGLE BASKET 36”x18” — 36”x30” —42”x42” 








FEATURES YOU WANT — AND NEED 


¢ Large volume of air for fast drying 

e Rugged, no-sag basket needs no auxiliary support 

¢ Available with controls that actually think for the 
operator 

e Cissell-built Gear Reducer for quiet, long-life oper- 
ation 

¢ Simple maintenance —all parts accessible 

¢ Each basket in “Twin” tumbler has its individual fan 
motor, basket motor, heating unit, and controls; 
single basket tumblers have separate fan and basket 
motors 

e Full-width lint drawer on single basket tumblers; 
large slide drawer on “Twin” 
































ALSO AVAILABLE: Cissell Steam-Heated Drycleaning 
Tumblers: Single Basket 36”x 18”, 36”x 30”, 42”x 42”. 


W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 
Double Walls add Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
strength... greatly 


Foreign Distributors write Export Dept. — Cable Code “CISSELL". 
Cousult Your Yoller 
reduce heat loss 
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Water: second highest supply cost 


A Midwestern laundryman of our acquaintance added up his 


water-softening costs, his water bill, and the surcharge his plant is 


obliged to pay for sewer usage (amounting to 25 cents per 1,000 


pounds of laundry processed) and found that water is very nearly 


the plant’s most expensive supply item. 


His total water costs run second only to packaging supply costs. 


The water cost at just one of his activated branch stores amounts to 


approximately $100 per month! 


We want to point out that his circumstance is not an unusual one. 


Other laundrymen in other parts of the country are feeling the pinch 


as water becomes scarcer and as sewer building programs are 


inaugurated. 


Plantowners in Charleston, West Virginia, for example, are cur- 


rently being assessed a sewer tax amounting to 90 percent of their 


water bill. 


The water situation promises to grow more critical as time goes 


on. Now is the time to develop means for making the best use of 


the natural resources we have on hand. 


Our objectives are fairly well defined. We must find ways to use 


less water, ways to reuse it and ways to control against its pollution. 
Self-restraint is always more palatable than restraints imposed by 


others. 


Shirt Notes: Just how well are 
drycleaners doing with their shirt 
laundering sidelines? Bill White 
of the National Institute of Dry- 
cleaning recently conducted an 
extensive survey aimed at finding 
the answer to this question. He 
told NID Alumni about it at their 
recent Back Home Day get-to- 
gether in Washington, D. C. Here 
are some of his conclusions: 

Drycleaners going into the shirt 
laundering sideline could antici- 
pate one shirt for every dollar of 
drycleaning in the plant. Thus, if 
a plant were doing $1,200 per 
week, its management could rea- 
sonably expect to get about 1,200 
shirts per week. 

The shirt sideline did not ap- 
pear to have any effect on build- 
ing drycleaning volume. What- 
ever sales gains were noted could 
be attributed to the revenue at- 
tracted by the shirt service alone. 

It was estimated that a true 
record of shirt laundering and fin- 
ishing costs would necessitate the 
cleaners doing in excess of 1,500 
shirts a week to reach the break- 








even point on a two-girl shirt unit. 

Mr. White cautioned that exces- 
sive profits are often credited to 
this sideline because of the im- 
proper allocation of the actual 
costs involved in processing. 

Apparently many drycleaners 
are going into this sideline with 
their eyes half-open. And are now 
becoming aware of facts profes- 
sional laundrymen have known 
for years. 


Highways and Buy Ways: If your 
plant is about to be bypassed by 
a relief route designed to carry 
motor traffic away from your pres- 
ent location, you'll be interested 
in the Chamber of Commerce's 
new 24-page booklet, “How By- 
passes Affect Business.” 

Thanks to the new national 
highway building program, al- 
most every city will be faced with 
the bypass problem. 

Although the term “bypass” 
makes businessmen feel they are 
being “left out,” the booklet cor- 
rects this connotation by explain- 
ing that the purpose of the bypass 
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is to take unwanted through trat- 
fic away from congested business 
streets to free them for traffic of 
a more profitable nature. 

Case histories indicate that 
land values increase near by- 
passes. And with few exceptions, 
that businesses on bypassed routes 
showed gains because less con- 
gestion made shopping easier. 

The booklet also cites the legal 
aspects of the bypass problem and 
gives suggestions for community 
study and action. Copies may be 
obtained from the Chamber of 
Commerce of the United States 
Washington 6, D. C.. at 50 cents 
each. 


Community Campaigns: from 
now until Thanksgiving 2,000 
United Funds, Community 
Chests, Good Neighbor and other 
philanthropic organizations will 
conduct drives throughout the 
nation for the support of more 
than 23,000 local. state and na- 
tional health, welfare, recreation 
and defense-related agencies 
which would otherwise make 
their public appeals for support 
separately. 

As a result of last fall’s cam- 
paign 64 million individuals bene- 
fited directly by the $340 million 
dollars collected. The “united 
way to raise needed funds makes 
good business sense, It saves time 
and — effort, 
costs, raises more money and pro- 
tects the giver. Be generous. The 
national average gift per contrib- 
utor last year was $12.92. 


reduces campaign 





REPRINT SERVICE FOR 
OUR READERS—Please write 
promptly if you want reprints 
of any articles appearing in this 
issue. Cost is $13 per 100, one 
side of a single sheet; $21 per 
100, two sides of a single sheet. 
Additional 100’s at $1.70, one 
side; $1.90, two sides. Mini- 
mum order is 100 reprints. For 
reprints in color or reprinted 
spreads or folders, please write 
for prices and additional infor- 
mation. All prices F.O.B. Lan- 


caster, Pa. 














Cut costs — boost production and profit — give lifetime service’ 








. STAINLESS STEEL 

BISHOP JR. STAINLESS BISHOP 3-SHELF SORTING REEL PREPARATION TRUCK 

1QUID SOAP MAKER STEEL TRUCK TUBS TRANSPORTER iia i Ideal damp box 18” x 

bves time and supplies. Won't rust, 18” x 24” x For finished work. 26’ wide east in’ S winules te 10 25" x ne deep, 341" 
alv. steel in 3 sizes: 15”. Drain valve, drain x 18” deep x 64” high. x 10’ area. high, on 3” wheels. 

0-Gal. ........$129.00 board, 3’ wheels. Model No. B29-11. .$45.00 No. B12-2. . $225.00 No. B2-122 $89.00 


To Give You (OW/ER COSTS... 
GEITER la SO LAG years to come! | 


{ 
{ONING . 

: BISHOP SHIRTRANSPORTS ' : . 
DARD Cut hondling 2; fold up to | TERE) «BISHOP Z6fEZ2eee STAINLESS STEEL 


; save space. All steel. In 2 
steel top; iron rest; . 
sizes: 


pnge cup; cord holder; B29-50 (for 50 shirts) 7 ‘ 
ot light assembly, and : . ’ t 4 TR y T 
eve board B29-100 (for 100 shirts) f 
». B4-5M $99.00 a h ¥ 
Washes and workers are SAFE when your loads are 

handled in Bishop Truck Tubs. Made of strong and 

tough stainless steel, they can't rust or corrode can't 

, spot or stain the wash are not affected by wash 

Rounded Corners ~ PS room chemicals no roughness or splinters to snag 
for Easy Unloading : fabrics and fingers. Rounded corners mean easier 
safer unloading; no punctured washer shells. Heavily 

built for roughest year-in and year-out use, yet prop 

erly balanced on smooth-rolling wheels to handle with 

greatest ease (5 sleeve-bearing wheels at sides; 4 

ball-bearing swivel wheels at ends). Available in two 


sizes, either steel or rubber tread 


BISHOP PUF-FINISHERS 
IRTER-TRANSPORTERS ida > et beard: as = ee ee eee eee 


reaching. B5-18X h : 
hish fixed bins; admit #3 "292 #52 yee 


ase ~~ cs. | BISHOP STARCH COOKER 


ite for details, prices. 





The laundry industry's standard since 1893. Durably built 
of non-corrosive copper (the perfect heat conductor) for 
years of continuous service. Inner and outer walls scientifi- 


Yor more 

beautiful 
finishing 
and more 
economy 


cally spaced, permanently insulated, to prevent sweating 
and heat radiation. Holds heat in; keeps starch always at 
right temperature for proper fabric penetration. Exclusive 
Bishop-designed steam nozzle keeps starch agitated; stirs 
thoroughly, speeds cooking 


Cooked Starch IS BETTER STARCH 


Cooked starch dries faster, more uniformly, 
pou on the press to save costly time... helps pro- 
VOLVING duce shirts and wearing apparel with the bet- 


RSIBL ] ter ‘feel’ and smoother finish of real quality 
1 RTER REVE s E B NS —no ugly shine, no blisters. Cooked starch is 


Sort into one side, wrap more economical, too—goes 15% to 20% fur- 
) bins in arm’s reach to out on other. Cut steps, ther than raw starch 
rt twice as fast in half handling. 15 or 20 bins 
ace. Turns at flick of fin- per side. Ask for details. Order Now FROM YOUR SUPPLIER 


it; holds 500 shirts. Won’t 15-Bin for shirts. . .$295.00 
) LAUNDRY AND CLEANING 
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Typical puzzle: Royce-Superior opened two branch outlets at about the same time. One was activated; the other not. The unactivated branch 
is doing better than the activated one. Story tells why 


ParT ONE 


Should Stores Be Activated? 


Laundrymen can't agree on one answer 


but each has his own good reasons 


THREE FACTORS induced Royce 


Superior Laundry of Springfield, Mas- 
sachusetts, to open branch operations: 


1. The market was expanding and 
moving away from the main plant. 

2. The suburbanites who lived and 
shopped in a leisurely way demanded 
fast laundry and drycleaning service. 

3. The plant 
wholesale shirt and drycleaning ac 


dropped its large 


counts and that volume had to be re- 
stored. 

The 78-year-old 
Laundry was one of the first plants in 


Royce Superior 
the United States to use a_horseless 
vehicle to service route customers, It 
still operates four routes today, but its 
manager believes other distribution 
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By ROGER GANEM 


methods have greater appeal to the 
modern consumer. 

Superior began building its branch 
outlets in late 1955, about seven years 
after new owner Bill Hamilton arrived 
on the scene. A study of its operation 
is enlightening since the firm has both 
activated and unactivated stores. 

The _ first branch was 
opened December 1955 on residential 
Island Pond Road about four miles 
from Springfield proper. The 2,100- 
square-foot branch is located in a 


activated 


shopping center and the office was 
built according to Royce Superior 
specifications by the landlord. The 
monthly rent of $437.50 is based on 
footage. The lease, with the option, 


extends 15 vears. 


The plant handles all drycleaning 
orders on the premises and feeds its 
shirt and laundry orders back to the 
main plant. Equipment consists of a 
50-pound synthetic cleaning unit, fin- 
ishing equipment, a laundry marking 
machine, counter, cash register and 
accessories. The cost, including ma- 
chinery and fixtures, was $30,000. 

Same-day laundry service is avail- 
able to customers on request if orders 
10:00) a.m. 
Royce Superio 


are brought in before 
Three times daily 
trucks pick up garments to be proc- 
essed in the main plant. One-hour dry 
cleaning is available at no extra 
charge. 

The plant also offers professional 
tailoring and water-repellent services 
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free minor repair work and a de luxe 
hand-finish service at a small addi 
tional charge. 

The branch started out with a stafl 
ot four persons and has since increased 
to seven. Operating expenses have 
been kept under 50 percent of gross 
income. 

With the 


branch, Royce Superior increased its 


opening of this first 


laundry and drycleaning prices 10 per 


cent. Regular shirts are priced at 25 
cents in orders from two to four, 23 
cents in orders of five and 30 cents if 


single. Sport shirts cost 35 cents laun 
dered and 65 cents drycleaned, The 
base price on men’s suits and plain 
dresses was upped to $1.35. 


Results: The plant did nothing to pro 
mote its opening but provide its 
guests with refreshments during its 
first two weeks. There was no other 
publicity and the whole thing cost 
only $100, 

In two months the volume more 
than doubled from a first-week $300 
to $700. And, only eight months later, 
the plant 
sandth customer to cross its thresh- 
hold with a reward of free laundry 
and cleaning. 

The unactivated branch was opened 


welcomed the ten-thou 


less than a month later, It, too, was 
located in a new shopping center. This 
one was situated about 31% miles from 
the new activated plant and six miles 
from midtown Springfield. 

This branch was smaller, occupying 
only 1,000 square feet of floor space, 
and naturally cost less. Royce Superior 





signed a lease that extends to 15 vears 

with option and pays a $250 monthly 

rental. 
There 


this location outside of an automatic 


is no special equipment at 


drvcleaning storage conveyor, a laun 
dry marking machine and a_ roller 
tvpe gravity conveyor, Management 
also pre piped the store in the event 
that some day it might want to install 
a couple of 25-pound washers to han 
dle fluff-dry bundles. With all its fix 
tures and accessories, the cost. of 
equipping the store came to $5,000. 

One of the most unusual features 
of the store is its self-service setup 


And that’s where the gravity convevol 








comes In. kor customers who 
to fill out their own laundry tickets 
and not wait for the counter girl to 


pretet 


serve them, management has provided 
this service. Strangely enough a good 
portion of them choose this method 

The customer fills out his ticket 
following the 
the wall in front of the 
tables puts his order in a wire basket 


instructions poste d on 


self-service 


and sends it down the gravity con 
veyor to the marking station This 
service is used in all the firm’s branch 
stores including the activated ones 
Customers can get same-da sery 
ice on shirts brought in before 10:00 


a.m. and the same goes for drvclean 





Counter girl sorts and marks in orders when not busy waiting on customers. Store volume 
is roughly 60 percent drycleaning and 40 percent laundry. About two-thirds of the latter 
consists of shirt orders 






invites yor 
yt 


fel 






Tripce Inspected 
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Novel feature at all Royce Superior stores is self-service counter which many customers like 
to use in turning in their work. After filling in ticket, customer places order in basket and 
sends it down 25-foot-long conveyor to marker 
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ing on request. Regular service is Mon- 
day-Wednesday, Tuesday-Thursday, 
etc., just as it is in the main plant. 
Most of the drvcleaning work is taken 
to the new activated plant; all laundry 
goes to the main plant for processing 

At the present time the unactivated 
branch is operated by one full- and 
one part-time employee who together 
put in 65 hours a week. The cost of 
operating this outlet is between 16 
and 18 percent of sales. 

In spite of the fact that no publicity 
was used to promote its opening, the 
unactivated branch did $400 worth of 
business the first week and $980 dur- 
ing the peak week of the spring season 

Strangely enough, the unactivated 
store has outperformed the activated 
plant from the beginning, but there is 
good reason for this fact. Mr. Hamil 
ton attributes it to the market “which 
was ripe for a store of this kind.” 

The activated branch is located in 
an area which is not yet fully devel 
oped, A kiddie shop, drugstore-novelty 
shop-post office and supermarket have 

Continued on page 12 
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Continued from page 11 
not attracted too 
Soon 


many customers. 


however, a large W. T. Grant 
store will be erected almost alongside 
the Royce store, and the activated 
plant will undoubtedly attract more 
peopl 

Second, the shopping habits of the 
residents around the activated-branch 
location have been formed over the 
vears. They have taken their business 
to other cleaners and have not vet be 
come accustomed to taking their work 
to the shopping center. 

The unactivated store’s location, on 
the other hand, was welcomed by the 
new residents around Sixteen Acres 
shopping center because they had no 
other convenient shopping facilities. 

Rovee 


; } 
Superior has since opened 


two more unactivated stores in shop 
ping areas. And by the time the firm’s 
expansion program is finished it ex 
pects to have a total of three activated 


branches and five unactivated. 
Management likes its branch op 


eration for the following reasons 


1. One store strategically located, 
can outperform its best route 


2. Volume is not dependent upon 


the success of one man, 


3}, The branches in newly devel 


oped shopping centers promote the 


COMpany hame more effec tive lv. 


t, The cost of opel iting a branch 


is in dine . 


What Services 





5. The demand for fast service bv 


people who are seldom at home seems 


to be best solved by store outlets. 


6. Branch stores with drive-in fa 
cilities appeal to the public-on-wheels 


Results of the company’s branch op 
erations have been very encouraging 
to date. Not only has the plant recap 
tured the 4,000-odd shirts it Jost when 
it gave up its wholesale accounts, it 
now gets 7 to 9 cents more on each 
shirt because it is no longer obliged 
to discount this work, Its drycleaning 
business is also in much better shape 
now, And even its route business has 


increased an estimated 10 
since the branch operations were be 


percent 


Ou 


Pari Two 


Should Be Offered in Activation? 


Pilot plant helps this laundryman come up with a satisfactory answer 


ONE QUESTION which Kenny Faig 


hadn't resolved when he got interested 


in activated branch outlets in Cin 
cinnati, Ohio, two vears ago was 
Whether to “activate” a location with 





Janndry or drycleaning equipment? 


Buving out a smal) qui k-servict 


Staggered counters § create 
more room tor Kwik-Way po 
trons, Rolling encloses two-girl 
shirt unit in front window. Two 
400-order automatic conveyors 
hold drycleaning orders, Rent at 
this shopping center cannot ex 
ceed 8 percent of sales 


laundry, he dec ided to conduct am eX 


periment which would help determine 


what service the public really wanted 
He repjaced the 
washers with 25-pound_ professional 
washers and converted the plant into 


a model Jaundry complete with shirt 


smal) home-type 


finishing unit and gas-heated flatwork 
jroner. 

When the first Kwik-Way plant 
opened its doors, the customer had a 
choice of fluff-dry 
dryvcleaning service. The latter was 


Continued on page 16 


service, shirt and 


farmed out. 
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“You gain 12% or more washroom profit . . cut waste time 


GET EXTRA WASH CYCLES -Qacty/” 


say users about the LOADING 
HOPPER 


Shortens Load Time Automatically 
from a wasteful 





Several Minutes to Just 50 Seconds 


Yes, a giant work-saver; the E/C Loading Hopper. 
Right now, more than 39 power laundries get this 
extra profit from ONE or more ‘‘wash-loads”’ pro- 
duced per machine, per 8 hr. day, You may get more! 
Biggest fact: as soon as installed, this E/C Hopper 
starts paying you added profit. Why put up with 
obsolete methods? Why lose profits? Put in E/C's 
now. Ask us to demonstrate their money-making 


advantages. 


You and your people will be jubilant—how easily, 
fast, efficiently the E/C Hopper drops 400 Ib. loads 
into washers, with split-second speed. Won't this be 
a tremendous gain in time saved, over clumsy hand- 


loading? 


. 7 2nd FLOOR 


E/C Hoppers in use since 
1952 at Conn. Hospital 
6 Hoppers unload in 50 
Secs. into 42” x 96” wash 


wheels. Profit; savings! 





READ THIS! 











© E/C HOPPERS permit near-continuous © ELIMINATE soiled work trucks from 
wash cycle, with unloading type wash washroom floor, Reduces truck needs, 
wheels maintenance 
SSURE i oe gets? i more \bs You'll) wonder how you operated without 
rman nr, r F 
per mo BN IGE 1998: FATIQUS E/C Hoppers, when you install them, No 
: pend my ee ee load stored more delays through lost work-time. E/C CLOSED Ps 
overhead—ahead of the load being puts a tomahawk to high operating costs. - 
washed Names of 29 leading laundries who use j 
° DESIGNED for open pocket, Pullman E/C Hoppers on request. Today, call your Z 
or “‘Y" pocket wash machines nearest E/C Representative. (We rely on ’ 
© PAY for themselves as soon as in one or more of the largest national laun- | en) ee 
stolied; give you extra profit—where dry machinery manufacturers as our dis- i i st—(‘s™SSCSC 
it counts! tributor), Or, please call us direct. 


Send for 12 page Booklet; describes E/C loading Hop- 


per—ond other \aundry equipment 


Write —__ 
EASTERN 
876 VAN HOUTEN AVE. CLIFTON, NEW JERSEY 


OPEN 
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load it...flip the switch... 


ape 


tracts... 
eae wet, 











The new, 50 pound Braun Unit Wash, com- 
bination washer-extractor, shown at right, has 
been perfected to fill an important role in 
the laundry industry. Designed especially to 
handle the fugitive and re-runs of the larger 
laundries, its compact size and easy operation 
make it perfect for quick-service shirt units, 
and to fill the laundry needs of the textile 
industry. The 50-pound Unit Wash features 
the same sturdy construction and precision 
design which has earned Braun combinations 
their reputation for quality and economy. 
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come back in 50 minutes 


shakes out...in one automatic operation 


BRAUN UNIT WASH 


combination washer-extractor 


Slash Labor Costs with Braun Washroom- 
Automation! You flip the switch... Braun 
Unit Wash does all the rest! Switching 
automatically from wash, to extract, to 
rinse, to shake out, it repeats any phase, 
injecting supplies, and controlling quanti- 
ties and temperature of water. 

Now the washman has 50 uninterrupted 
minutes to devote to other productive work 
—he doesn’t have to return to add supplies, 
check the water or start and stop each 
operation. And the back-breaking loading 
and unloading of heavy bundles of drip- 
ping-wet wash is eliminated, too, because 
Braun Unit Wash delivers sparkling-clean, 
fully extracted wash ready for the dryer 
or the ironer with no further processing. 


Triple-Star Washing 
Action builds quality 
to an ALL TIME 
HIGH! Here’s the 
secret to Braun’s phe- 
nomenally high white- 
ness retention, with no 
loss of tensile strength. 
At left, above the par- 
tition, the clothes are 
tumbling over the specially contoured ribs 
of the center partition for a thorough 
washboard action. At the same time, the 
rest of the wash is swirling through the 
solution to dissolve and suspend soil parti- 
cles. At the right, the wash has been given 
the gentle impact of a big, 44” drop, that 





WRITE TODAY for full information 





oueby Ww 


NY Ca 
c) LAN 
! 161 E. Brighton Ave., Syracuse, N. Y. 


September 15, 1956 





loosens and breaks up 
stains. On the other 
side of the partition, 
gravity and centrifu- 
ga) force squeeze the 
wash against the cylin- 
der wal] for maximum 
penetration of the 
fibers. 





Braun combines “Tailored Automation” 
and “Triple-Star Washing” to bring you 
these EXTRA SAVINGS: 

Save Space — compact construction takes 
Jess than half your present washroom 
space. 

Save Time — Faster, regular wash cycle 
means better work scheduling. 

Save Water, Supplies — Unit Wash uses 
less than half the water and supplies 
needed by old-type machinery. 

Save Repair Bills— Extra-heavy, precision 
construction means longer, trouble- 
free’ life, fewer shutdowns. Quick 
service from Braun’s expert Service 
Staff, too. 


Braun Unit Wash is available in 35, 50, 
100 and 200 pound capacities, each of 
which can be equipped with manual or 
semi-automatic controls, in addition to 
the fully automatic. Braun Unit Wash, in 
single and multiple installation, is match- 
ing the requirements of every type of 
laundry operation. 


G. A. Braun, Inc., Dept. 29 
461 E. Brighton Ave. 
Syracuse, N. Y. 


Name : Title 
Company 

Address 

City Zone State 


| 
C3 
A BRA UN | © Rush full details about automation 
| for the washroom. 
: . A INC. | © Have a representative call. 
‘ | 
I ° 

| 
| 
i 
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Drycleaning and shirt finishing make up bulk of volume at all activated Kwik-Way outlets. 
Calls for fluff-dry and finished laundry service amount to about 40 orders per week 


Continued from page 12 

In spite of the plant’s best promo- 
tional efforts, an attractive pricing 
schedule and two-hour service, the 
fluff-dry service seemed to stagnate. 
And it’s not doing much better now 
than it did two years ago.) But shirt 
and drycleaning sales went ahead 
climbing steadily. 

The evidence gathered here had a 
direct effect on later Kwik-Way instal- 
lations. Kwik-Way now has two other 
outlets located in newly developed 
shopping centers around Cincinnati. 
The first was opened in November 
1954 at the Western Hills shopping 
center and the second at Kenwood 
Plaza in May of this year. Both are 
substantially the same. 

Each features on-the-premises shirt 
finishing and drycleaning. And each is 
equipped to handle a volume of about 
$2,000 weekly. The volume break- 
down is anticipated at $1,400 worth 
of drycleaning and $600 in shirts. 

Eight persons are employed at each 
of these locations under the super- 
vision of a manager who serves also 
as a Cleaner-spotter. Average labor 
costs amount to about 40 percent of 


sales. 


Management controls 


The manager is the most important 
link in the chain of command and is 
paid a flat salary plus a percentage of 
the profit. Not only must he be a good 
salesman, he must also know every- 
thing about the production end of the 
operation, The company sets the 
broad policy, but it’s the manager's 
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job to be in command of the situation. 

Management maintains a check on 
each outlet by studying profit-and-loss 
statements every four weeks and by 
weekly checks on payroll and sales. 

When the Western Hills plant 
opened, Kwik-Way blanketed the sur- 
rounding area with a direct-mail cam- 
paign offering a small gift for attend- 
ance. But experience proved that this 
effort attracted people who would 
never trade regularly in this particular 
shopping center, 

Kwik-Way now plans its openings 
to correspond with the opening of the 
shopping center itself. To prolong in- 
terest it gives away some home appli- 
ance each week for six weeks and tops 
off the giveaway program with a free 
trip to Florida. Invoice numbers are 
used for the drawing. 

Management likes its shopping-cen- 
ter locations because of the activity 
they create. It feels that these loca- 
tions are best suited for promoting 
shirt and drycleaning service, because 
the orders are easily handled by drive- 
in patrons who apparently think twice 
before lugging a laundry bundle into 
the center. 

Being in a shopping center, also, 
eliminates the spade and guesswork 
a laundryman goes through in search 
of a good location. Kwik-Way man- 
agement knows that shopping-center 
builders conduct exhaustive surveys 
to make sure the market is right be- 
fore they go ahead and build. 

Kwik-Way Drycleaning and Laun- 
dry is an incorporated company hav- 
ing Kenny Faig as its genera] man- 
ager.—Henry Mozdzer 





Should Stores 
Be Activated 2 


Opinions Vary 


There are many factors which 
have to be considered before 
the final decision to activate or 
not to activate is reached. Much 
will depend on the location of 
the branch, nature of competi- 
tion, zoning ordinances, the 
amount of money on hand, type 
of supervision available, volume 
expected, union sentiments, 
etc. No one solution will ever 
apply to every laundry in every 
area of the country. 

Some plantowners are op- 
posed to the idea of decentral- 
izing their production opera- 
tions with activated stores. The 
often 
needed to keep equipment in 


additional volume is 
the main plant running at ca- 
pacity. Others feel that the ex- 
pense of equipping and man- 
ning an activated store is not 
justified in the light of sales 
returns expected on investment. 
Furthermore, they feel that the 
specialized nature of an acti- 
vated operation lacks the flexi- 
bility that makes for efficient 
use of production personnel. 

Those who favor activation 
see it as a means of expanding 
their present facilities. It en- 
ables them to follow their cus- 
tomers into outlying suburbs, 
to give faster service, and to 
promote the company name to 
still greater advantage. At the 
same time, they are pleased to 
observe that these new outlets 
also help to stimulate route 
sales. 


Continued on page 18 











THERE’S A NEW LOOK 


AT ClIPER NOW! 


COMPLETE NEW ORGANIZATION 











The entire manufacturing and distributing facilities of 
— this fine, reputable company are now under new, aggres- 
sive management. The new Super principals are men 
with over 4 decades of experience in manufacturing and UNLOADING WASHERS 
distributing laundry equipment—men who are aware of 
the constant, dynamic changes in our industry—men 
who are dedicated to produce the finest quality equip- 
ment at the lowest possible prices. 
NEW DISTRIBUTION POLICY OWIK-OUT WASHERS 
Under Super’s new distributor policy, our laundry equip- 
SUPER- ment will be sold only through exclusive franchised job- 
a bers. There will be only one jobber to a specific territory, 
DISTRIBUTOR- carefully selected to give you the ultimate in expert 
= advice and service toward modernizing your plant and GPEN-TOP EXTRACTORS 
You! increasing your profits. 


NEW REVOLUTIONARY EQUIPMENT | al 


The new Super management has already introduced new 
features and advancements to present equipment in the AUTOMATIC FOLDERS 
line. Drawing boards are groaning under plans for revo- 
lutionary new pieces of equipment—all based on exten- 
sive, continuing studies of increased production, work- 
flow patterns and current automation trends. Sp 
AS ALWAYS, SUPER EQUIPMENT WILL BE DESIGNED TO 
SAVE TIME, EFFORT AND LABOR, WHILE GIVING TOP CHEST & CYLINDER IRONERS 
PERFORMANCE AT LOWEST PRICES! 


Wrste f ( blete Informati \ 











. 
° 
ATTENTION: If qualified, now is the time to get in on Super’s ground sos 
LAUNDRY floor! Some choice territories are still open. If you are 
looking to put a new spark into your sales picture — if you 
EQUIPMENT want to “go” with a company that will back you with the ae Saeene 
DISTRIBUTORS hottest new line in the industry — write today! 





| , , WU De 
| MACHINERY 
| | Eguibmcen | , COMPANY | 
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Charleston, West Virginia—superior 
Laundry currently has two branch store op 
erations, neither of which is activated. One 
reason for this is the existing competition in 
and around the outlying suburbs in which 
these stores are located. Management doesnt 
think the population here is large enough to 
warrant the establishment of an activated 
store. The stores are expected to do a volume 
of about $600 per week. And no thought of 
activating these locations would be con- 
sidered until they started bringing in at 
least $1,500 per week. Superior’s nine routes 


are its sales backbone. 


Milwaukee, Wisconsin—adeiman Laun- 
dry operates 15 branch stores under the 
name Uptown Cleaners and Laundry. None 
of the stores is activated because manage- 
ment believes strongly in centralizing its pro- 
duction operations. Wherever possible, this 
firm tries to get a corner location for its 
branches with ample parking facilities. Man 
agement believes that a good drive-in store 
offers it the greatest volume and customer 
potential even though most of the volume 
attracted is in drycleaning and shirts. The 


firm has 56 routes. 


Louisville, Kentucky—tiewellyn Laundry 
has pioneered drive-in services for the past 
20 years. Approximately 70 percent of its 
business is derived from the motoring public 
which patronizes the main plant and three 
activated branch locations. The firm opened 
its first branch in 1941, offering both laun 
dry and drycleaning on the premises. In time 
two more stores were opened with just dry 
cleaning on the premises. The last did $1,000 
worth of business the first week of operation. 
Better than one-third of Llewellyn's volume is 


directly attributed to its drycleaning sideline. 


Birmingham, Alabama—toaDdame taun 
dry added on-the-premises wash-dry-fold 
service in half of its 16 branch offices. Under 
a bonus arrangement, one girl handles the 
washing when not waiting on customers. A 
second girl would not be added to the oper 
ation until the branch started doing be 
tween $350 and $400 per week. Manage- 
ment believes quick-service equipment pro- 
vides one of the most inexpensive and 
easiest means of activating a branch. Basic 
equipment here includes an open-top washer 
extractor and a tumbler. The first activoted 
store averaged $140 in wash-dry-fold busi- 


ness in six weeks time. 
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Here's how to— 
Cut Flatwork Labor Costs - - 
- - - Speed Up Production 





Pocock’s Corner 


It is impossible f 





to overstress the | 
importance of 
cleaning and 
waxing of your 


ironer. You may 





remember that 
grandmother always had a little 
wad of wax at hand for touch- 
ing up her irons to keep them 
shining bright, especially when 
she wanted a nice finish on 
starched work 

A kerosene cloth or one of 
the special preparations now 
on the market should be used 
at least once a day for keeping 
the chest and cylinders clean, 
and the wax cloth should be 
run several times a day, and 
more frequently for starched or 
sized work. 

There are on the market very 
excellent cloths devised for 
both cleaning and waxing. Me- 
chanical strippers, strings and 
tape are often used to keep ma- 
terials travelling through the 
ironer instead of following the 
contour of the rolls or sticking 
thereto. Strings break, of course, 
and sometimes the mechanical 
stripper stops the ironer. Most 
of the trouble can be avoided 
by keeping chests or cylinders 
clean and frequent tests of the 
pH values in the washroom. 
Constant use of a good test kit 
not only saves ironer troubles, 
but also saves supplies and im- 


proves washing. 


WU. 44. Pocock 
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Wages have gone up, everywhere, due to the Minimum Wage Law and 


higher union-management contracts. But if yours is a laundry handling 


1,200 or more sheets and spreads per day, you can compete in this higher 


labor market and make more money than before. How? By installing a 
labor saving SAGER SHEET SPREADER. 


Win With a Sager 


With a SAGER “B” SPREADER, 


one operator easily performs the 


work formerly done by two or 
more hand shakers on sheets. And 
the SAGER cuts labor discontent 
and turnover. SAGER operators 
like their jobs and stay on them. 
Yes a SAGER cuts labor costs, cuts 
labor turnover and speeds produc- 
tion. You can't afford to be without 
a SAGER SHEET SPREADER in 
these competitive times. A SAGER 
quickly pays for itself in labor 
saved and faster production. 

With the SAGER “B” you can 
handle up to 3,000 sheets and 
spreads per day; above that quan- 
tity you probably will need a 
SAGER “A”, 

Write today for full facts and the 





View of Sager “B” Spreader, Handles 
1200 to 3000 sheets and spreads per day 





names of progressive laundries all over the world which have reduced 


their flatwork ironing costs from 40% 


machines. 


M. A. Pocock 


Dept. 96 
1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 


Firm_ 
Street 
City- 


State 


to 60°% with these labor saving 


Please send us full facts about your labor-saving Sager Spreaders 
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Laundries of all sizes report... 


Outstanding Savings with 
Cascadex Washer-Extractor 





The American Cascadex Washer-Extractor is available in 


two sizes, 32”x 24” with 50-lb. dry weight capacity, and 


410’ x 30” with 100-Ib. dry weight capacity. Both can be 


furnished manually operated, or air operated for use with 
automatic washing control. Choice of horizontal-partition 
2-pocket cylinder, or three Y-pocket cylinder. Exclusive In- 
termediate Speed between wash and extract cycles elimi- 
nates complicated balancing mechanism, 


a] 


The American Laundry 


* 





Introduced into the commercial market 
only a short year ago, the Cascadex has 
found an important niche in different types 
of laundries. Enthusiastic laundries 
everywhere report major Cascadex benefits— 
especially its high hourly output in so very 
little floor space. All agree it’s a rugged 
machine that performs a reliable job. 


Combining high-quality washing and 
extracting in one compact machine gives 
real savings in labor and floor space—increases 
production. No time is lost transferring 
work from washer to a separate extractor, 
and washing cycle is reduced by elimination 
of one rinse. This means more loads are 
produced every day. A final hot rinse 

speeds drying and ironing. 


Find out how the Cascadex Washer-Extractor 
will make outstanding savings in your 
plant. Write for Catalog AB 331-702. 


Machinery Company - Cincinnati i2, Ohio 
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$50 per week Jabor savings resulted immediately after Peoples Laundry 


Beacon, N. Y., 


installed two Cascadex Washer-Extractors. Owner Morris Weiss 


also reports that 100 sq. ft. of floor space was saved, supply and water consumption 
cut in half. High quality work is produced in less time due to shorter washing cycle 


Handles small lots without losses or mixups. That's 
why Sheldon-Foster Laundry, Brooklyn, N. Y., considers 
their 32” x 24” Cascadex the most efficient machine for 
complete handling of small lots. Labor and operating time 
are saved, because with Cascadex there’s no need for 
attend- 


transferring wet work from washer to extractor, or 


ing two separate machines. 


You can expect more from 








Fast service schedule of new drive-in plant builds 


real customer satisfaction, Five Cascadex Washer-Extrac- 


tors with Selectro Controls are major factor in maintain- 


ing this service at Harpers Laundry, Alexandria, Va. Ideal 
for handling small lots, these machines give greater pro 


duction square toot of floor space than separate 


per 
washers and extractors of the same capacity. 
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Customer inventories care 
kept on detailed cards 
(above) in Sunflower office. 
All changes in quantity of ) 
* . | Name 
deliveries are entered on 
special slips (right) signed 
by driver or office girl. In- 
voices (far right) are pre- 
printed in office with cus- 
tomer's data. Circled date 





| 


Addr 





is next delivery date 


; 


Whistler's Mother's Cafe 


13 Dead End Avenue 


SUNFLOWER LINEN 
INCREASE 

Date_ 3/11/36 

Acct No L-3113 


Date Wanted Wed. 








SUNFLOWER LINEN SERVICE 
Phone TOPEKA 6 
43475 KANSAS West oth 


| Whietler's Mother's Cafe 
15 Deed End Ave 
Tope ks t 
JZ t3113 


APRON ‘ * 


TEA TOWEL 


FAY ONLY PRINTED TOTAL AMOUNT = 
THANK YOL 














Management Tips for Linen Suppliers 


Topeka plant otters usetul ideas to increase efficiency and sales 


LINEN SUPPLY is good _ business, 
judging by the (50 percent increase 


in volume experienced by Sunflower 


Linen Service in Topeka, Kansas, dur- 
ing the past four years. Gene Roach 
has been genera) manager of the firm 
since 1952, as well as partner in it 
with Jack Carlson of Standard Linen 
Supply in Kansas City. 

It is Gene's belief that not over 15 
percent at most of this $2,700 addi- 
tiona) volume came from competitive 
linen supply firms. The rest was cre- 
ated from accounts that previously did 
not use linen supply service at all. 

This new business did not come 
easily. It took patient, vigorous spade- 
work by Mr. Roach, intelligent serv- 
icing by the route salesmen, steadily 
improved efficiency and quality con- 
trol in the plant, and a tight but sim- 
ple inventory control system. 
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Inventory control is just one of Mr. 
Roach’s personal responsibilities. He 
keeps a delicate balance between capi- 
tal invested in linens (“stock on 
shelves doesn’t earn money”) and 
adequate supplies to fil) needs of all 
accounts (“can’t collect for services 
not given }. 

All business dealing with inventory 
at Sunflower Linen Service is handled 
through paperwork. The key to the 
system, of course, is a detailed inven- 
tory card. Such a card is kept for each 
customer on the company’s books, no 
matter how small the account, This is 
a 5-by-8-inch card with flatwork items 
grouped on one side and wearing ap- 
parel on the other. Space is provided 
for all pertinent information about the 
account. Columns following the list of 
items provide a place to note changes 
requested in stock delivered. 


Changes on this inventory card can 
only be made from white “increase 
slips” or pink “decrease s)ips.” Each 
driver carries pads of both types ol 
slips. Similar pads rest by phones in 
the office for use by the office girls. 
Signed slips are turned over to the 
bookkeeper for entry on the inventory 
cards. The slip is then filed and the 
change also noted on either the yellow 
or pink invoice copy (to be described 
below) that goes to the stock gir)s. 

Both permanent and temporar\ 
changes are made in this way, even 
if the temporary change is for one day 
only. Gene would rather spend a little 
more time with fewer forms than com- 
plicate the system with a variety of 
different forms to keep track of. 

A three-part snap-out 
used with a white original, yellow and 
pink copies. Each driver receives a 


invoice is 
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Talk about speed! This big Chicago laundry, enthusiastic Jomac Press Padding users, clocked 
a body press at 960 shirts a day. Talk about wear! Jomac gives them 4 times more wear than 
double-faced flannel. Talk about quality! They report that Jomac’s “embeddability”’ — resilience — 
helps prevent broken buttons, wrinkles and crow’'s-feet 





For both body presses and collar-and-cuff machines, Jomac’s resist. 
ance to starch, scorch-resistance and durability make ic your bese 
buy in press padding. Made a full 54 inches wide, Jomac cuts 
downtime 759% . . . cuts press padding costs from 25% to 40%. 


Jt is an exclusive product of Jomac Inc. 


Sold by leading laundry suppliers everywhere 
For the name of a distributor near you handling Jomac 54 Press Padding, 


write today to Jomac Inc., Philadelphia 38, Pa., Dept. L. 


pe 
ris NO BROKEN BUTTONS 
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The fastest bucks wear 


7 


® 


SCORCH-RESISTANT PADDING 


For the best-dressed press, always 
place Jomac’'s loop side down. If 


necessary to fit, be sure to cut 
with the ri 


JOMAC 54 PRESS PADDING 


NO WRINKLES 











Production tip: Waist aprons are finished quickly in a single lay on 
twin-buck hank ironer. Large aprons need two right-angle folds in each 
tape; small aprons, only one fold. Shortcuts like this one help improve 


Sunshine's profit picture 


packet of these invoices every morn- 


ing, with the name, address and ledger 


number ot each account stenciled at 


the top, together with the days of the 


week on which the stop is made (i.e., 


Mon-Wed-Fri; Wed-Sat). 


Invoices tell story 


When the driver picks up soiled 


linen he encircles on the invoice the 


day he is to make the next stop on that 
account. He then rolls the invoice 
with the account’s name outside, and 
inserts it in a tube of soft thin plastic. 
These tubes are about an inch in 
diameter and 4% inches long. They 
were purchased in lengths from an 
industrial packaging supply 
and snipped off with scissors in sec 
tions equal to the invoice width. 


house, 


Tube and invoice are folded into 
the soiled bundle, where the counter 
finds them when he breaks the bundle. 
The counter initials the invoice at the 
left of the 
then enters the tally of the bundle’s 


vccount ledger number, 


contents. In the office the invoices are 
then priced according to the count 
with prices and total typewritten on 
the invoice. 

The white original of the invoice 
then goes on file permanently, The 
pink copy goes to the flatwork stock- 
room and the vellow goes to the Wear- 
ing apparel supply room. The fresh 
bundles are 
copies by the stock girls, who tuck the 


made up from_ these 


colored slips under the strings around 
the bundles. 

Collections are always made by the 
driver from the yellow wearing ap- 
parel copy, unless the account uses 
only flatwork. This is because if there 
are any shorts, they will be in the 
wearing apparel bundle (only four 
size 36 jackets available, etc. ) 

Management works closely with the 
route salesmen. Once a month a din- 
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press number 


ner meeting is attended by the route- 
men, the stockroom girl, the book- 
keeper, the production foreman and 
Mr. Roach. This is primarily a gripe 
session. After a good steak dinnet 
everybody present is encouraged to 
say what's on his or her mind. 
Sometimes changes in plant proce- 
dure or new sales programs are intro 
duced at such meetings, but they are 
generally worked in as solutions to the 
gripes, so that the meetings always re- 


main “employee-oriented.” 


Routemen incentives 


Route salesmen have al pe rsonal 1h) 
centive to get and keep business. Dun 
ing contests held at least twice a vea 
each man has a chance to earn an 
extra week’s vacation with pay. This 
is offered any man beating by 10 per 
cent his volume for the same period 
in the previous vear. The regular vaca 
tion given employees is one week after 
the first vear’s employm«e nt. two weeks 
after the third vear. Hence by a big 


push in two contests it is possible fol 


a man to receive a handsome fow 
week vacation. In addition, three extra 
days vacation with pay are given to 
those met who exceed previous vol 
umes by 5 percent during contests. 

These contests usually run for 8 to 
10 weeks. Mr. Roach finds the vaca 
tion award far more eftective than 
cash or merchandise. The men keep 
plugging right up to the end of a con 
test. The poorest man always is in the 
race as well as the best man. If he 
can't make the 10, he'll still be shoot- 
ing for the 5 percent! 

Since the men know they will al- 
ways be striving against their own 
previous records, there is less tendency 
to let down between contests. They 
always hope to start a contest period 
with a slight edge over previous per- 


formances if they can. 


Supply house simplifies reordering of parts and supplies by number 
ing equipment and units to which they belong. For example, operator 
needn't know size or brand cover cloth; simply gets one that matches 


A number of steps have been taken 
to increase production — efficiency. 
Color coding linens speeds up sorting 
by showing what a piece is, even 
while still in the pile. For instance, 
sheets of different sizes have. strings 
of different colors sewn along the 
hems. (They also have wide hems at 
both ends SO customers wont always 
turn them one way only.) Center 
stripes on towe ls. also are colored 
differently for each size 

Separate stockrooms are used fot 
flatwork and wearing apparel. The 
folding table behind the  flatwork 
ironer is also a window shelf in the 
Similarly the 
wearing apparel stockroom is at the 


stockroom — enclosure. 


end of the pressing section, This has 


eliminated storage areas 


formerly needed on both sides of the 
floor, 

A good technique for control of 
maintenance supplies and parts origi 
nates with Sunflower’s supply house 
Every piece of equipment in the plant 
bearing its 


temporary 


is numbered. A_ sticker 
number is attached to each unit, In 
the supply house is kept a record of 
the number assigned to the unit, as 
well as its manufacturer, model and 
design numbers 


When Mr Roach 
cloths for a certain press, for instance 


wants cove 
or bearing grease for a washer, he re 
fers to the equipment by the number 
assigned to it on his purchase order 
It then becomes the supplier's re 
sponsibility to provide him with the 
correct product. The supplies, when 
received by Sunflower, are already 
labeled with the 
equipment for which they are pro 


numbers of the 


vided. 

Another benefit of this system is 
that management orders supplies more 
promptly when there’s no need to take 
time to look up the data generally 
necessary to go with an order. 
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HUEBSCH gives you a new, easy-to-operate 


TEMPERATURE CON 


THE NEW, EASILY OPERATED 
TEMPERATURE CONTROL LEVER 
on steam-heated tumblers can be 

set from “‘all cold” to “all hot”— 

or any desired temperature stage in HU ee ae 
between—and setting will be a 


accurately maintained! sion en 
















ALL THESE 
OTHER ADVANTAGES 


@ Oversized parts, designed for 


added strength, longer wear. All 
parts accessible for easy servicing. 


@ Choice of four sizes: 36’’ x 187’, 
oe nae”. 36°30", 42°°242"". 


Choice of dry cleaning or laundry 
models. Choice of any color at no 


extra cost. 


@ Famous Huebsch open-end design 
assures fast and efficient loading 
and unloading. 


@ Low in original cost, economical to 
operate and maintain. 


@ Built by the world’s largest maker 
of commercial drying tumblers. 
More than 100,000 now in use! 


HUEBSCH MANUFACTURING COMPANY 


3775 N. HOLTON STREET @ MILWAUKEE 9, WISCONSIN 


OPEN-END 
TUMBLERS 
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ATaliareicoMeaat-Mmelolate(-19 
you just can’t harm | 





NOT Eliminate the danger of broken carboys New, modern, easy-to use Haox can’t 
and spillage with liquid bleach. It is as THIS harm fabrics ever, even if it comes in 

THIS obsolete in professional laundries today direct contact with them. Use Hatox for 
as the old-fashioned hand iron all your bleaching needs. 
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of bleach spillage— 


fabrics with HALOX 


Wyandotte Hatox* is the revolutionary it eliminates the dangerous handling of 





new bleach—safe on all fabrics! But even strong bleaches. 


more important, HaLox is the modern way 
, Easy to use, there’s no danger of spillage 
to use, handle, and store bleach. Every ; ’ 
with HaLox, because you add it to the 
laundry, large or small, can profit by turn- ae , 
, wheel dry! What’s more, Hatox contains 
ing to HALox now! , . . 
components which aid stain removal, and 


it strips soap and sequesters iron in the 


It increases fabric life, ends “graying”— water supply. Remarkably stable in stor- 


gives whiter whites; and it stops tensile- age, Hatox does not present the hazards 
strength loss due to bleach. HALox releases of ordinary bleach. And Hatox saves soap, 
chlorine as it is being used—a little at as none need be added to the bleaching 
a time; can’t harm fabrics . . . ever! And operation. 





Call a Wyandotte representative for a survey of 
your entire operation! 

For additional information, get in touch with a Wyandotte representa- 
tive. He will gladly demonstrate Hatox to you. While there, he can 
help you in other ways: 

e Proper use of laundry supplies. 

e Quality washing results. 

e Increased laundry production through short formulas. 

e Improved washroom control. 


Contact him today! Wyandotte Chemicals Corporation, Wyandotte, 
Michigan. Also Los Nietos, California. Offices in principal cities 











*Reg. U.S. Pat. Off 





yandotte CHEMICALS 


J. B. FORD DIVISION 
SPECIALISTS IN LAUNDRY WASHING PRODUCTS 
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Clean, open front and sym- 
bolic ‘‘totem pole’ attract in- 
terest and business to this 
Montgomery, Alabama, plant. 
Modernization program includ- 
ed installation of quick-service 
department in call office 


They're 63 Years Old = 


But Still Youngs at Heart 


New face gives this plant a progressive look 


that has paid off in increased laundry sales 


4 NEW FRONT that literally spar 


kles, dramatized by a unique mobile 


sign, is bringing in new cash-and- 
carry customers every day at Capital 
City Laundry on busy Madison Ave- 
nue in Montgomery, Alabama. 

Charles M. Smith II, owner, says 
the more attractive, more efficient 
front span—with the same equipment 
and setup inside the plant—has al- 
ready increased over-the-counter sales 
at the main plant office almost 20 
percent. 


Freshness is the theme 


Along with the new front and the 
unusual sign, Capital City has a new 


slogan: “Fresh as Wind and Sun.” The 


sign, the building front and the use of 


fresh, clear color have all been de- 
signed to carry out the “fresh clean” 


idea. 
Three months ago the Capital City 





plant, located on heavily trafficked 
Madison Avenue, was a yellow stucco 
building with small windows. The 
only door open to the public was a 
single one on the corner, entrance to 
a small call office. 

Customers had to park on the busy 
street (alongside traffic from stadium, 
curb market and armory) or in the 
alleyway beside the plant which was 
also busy with delivery trucks. 

Mr. Smith and his son, Charles 
Smith III, were doing good business 
at eight local branch offices. But they 
felt the main plant could be made to 
draw more cash-and-carry customers. 

An architectural firm was called in, 
and a $40,000 remodeling job was 
done. The work included supplying 
the firm with the new theme and de- 
signing of the unique sign which 
carries it out. 

Today a wide driveway comes in 
from the street at one end of the 


building and out the other, affording 
easy off-the-street parking for the 
customer who may park and come in 
or avail himself of curb service. 

The building's clean white front 
now has a wide sweep of glass. The 
glass front door is just to the left of 
the center. Easily viewed from outside 
is the spacious inside office where 
“clean, clear colors” have been used 
with striking effect. 


Sign is striking 


To the top left of the simple mod- 
ern white building front is the sign, a 
modern “totem pole,” carrying out the 
“Fresh as Wind and Sun” theme. The 
slogan is written in simple black metal 
lettering against the white building 
just below the sign. 

The top of the mobile sign is the 
yellow “sun,” outlined with scallops of 
black metal as the Indian motif for 
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AUTOMATION has been most generously contributed 


to the industry 
by Prosperity ingenuity. 
The first practical automatic control unit 
for commercial washing machines 
and drycleaning machines 
was the Prosperity FORMATROL" [1931 
Its merit has long been established 
and it is most sincerely flattered 
by imitations. 

More years of service under all conditions 
of usage, prove it to be the finest 
and most efficient “mechanical mind” 
in the industry. 















“te PROS 


AUTOMATIC PRECISION P JUCTION TOOLS for LAUNDRIES, 
Regs Trode M of SYNTHETIC CLEANING PI TS and GARMENT bana 1 4 
The PagspEm ity COMPANY, tne, > +) 
: et 


TORMATROLS Liven 
acty¥ 
Main Office ond Factory, Syrecuse 1, N.Y. Sales, Service ond Parts in Principal Cities 
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sun. Below this are a number of col- 
ored cups swirling with the breeze 
which represent the wind. Under the 
vanes sway varicolored metal strips, 
the architect’s conception of “clothes 
on a line.” 

“We hear comments all over town 
about that sign and the new front,” 
says the younger Smith, “It has defi- 
nitely done a good job for us.” 


Attractive call office 


Coming in the glass front door, the 
customer enters the long 650-square- 
foot call office. The floors are eggshell 
vinyl tile. Overhead, canceling the 
look of the old high ceilings, a white 
eggcrate-type ceiling gives an interest- 
ing modern effect. 

To the left, at a desk with a back- 
ground of charcoal walls and large 
green potted plant, a counter girl 
waits on customers. The natural wood 


counter runs almost the length of the 















office. In back of this are eight bins 
for cleaning and laundry packages 
ready for pickup. Separating the bins 
are panels in varied colors—clear reds, 
vellows, blues—the same 
colors used on the sign outside. 

At the extreme left of the long front 
office is the new quick-service depart- 
ment comprising two 25-pound wash- 
ers, a 30-pound extractor and a tum- 
bler, placed in full view of the drive- 
way. Tables for folding clothes are 
just in back, A basket-weave screen 
makes a casual divider between this 
quick-wash center and the customer 
part of the office area. 


greens, 


Activation for advertising 


The equipment is placed in the 
window to emphasize the company’s 
“one-hour wash-dry-fold” service. Of 
course, all the one-hour work brought 
in cannot be handled by the tront 
machines. “We do the rest in the 


Interior of call office is just as 
striking, with varicolored pastel 
panels and use of such mate- 
rials as egg-crate ceilings and 
yellow vinyl floor. Basketweave 
screen separates customer area 
from quick-service laundry 










back,” Mr, Smith III says. “But. it 
accomplishes the purpose. It adver 
tises the service and puts action and 
motion into the front office.” 

Also gained by the remodeling was 
a small lounge connecting the call 
office with the business office. A par- 
tition was also moved from the origi- 
nal corner entrance and the business 
office, giving that department more 
room in which to work. 

The Smiths have found that young 
men make the best carhops. Besides 
the young woman in the office, they 
have two men who “hop” cars for the 
drive-in trade. 

Whether the customer comes in to 
hand over the work or to watch the 
front machines in operation, or parks 
outside, he is given the definite im 
pression that here in this large modern 
plant his clothes are cleaned “fresh as 
wind and sun.” 

The impression is paying off in 
good cash-and-carry customers. 





LAUNDRY BUSINESS 


New York 


four weeks ended 
July 28—3.1% more than last year 
\/ R W eiser os £0. Veu York 


New Jersey 
four weeks ended 
July 28—3.6% more than last year 


\f. R. Weiser & Co., New York 


Southeast 


June 





8.0% more than last year 





TRENDS 


New England 


July 7—7.7% more than last year 


July 14—4.8% more than last year 
July 21—9.1% more than last year 








July 28—3.7°% more than last year 


Carruthers & Ce Boston 





J. R. Wilson & € Atlanta 
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It Takes a MATCHED TEAM 





to Get BEST RESULTS! 








aan 7 












































Bulk Soap Sales Department, P.O. Box 599, Cincinnati 1, Ohio 
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That’s why you get 
CLEANER CLOTHES 
GREATER PRODUCTION 
LOWER WASHING COSTS 


every time with 


MTD 


(MATCHED TEAM DETERGENCY ) 








Using two specially matched cleaning agents, 
MTD’s “crossfire cleaning action’”’ gives you 
results that no other single agent washing 
method can offer! Here’s how: 

A high-powered soap base break—Brex— 
loosens and suspends heavy soils. Then, by fol- 
lowing with a detergent made expressly for high 
temperature washing—Orvus Hytemp—you 
take advantage of two basic types of cleaning 
agents, each with its own special ability to re- 
move different types of soil. 

What’s more, you'll find that Matched Team 
Detergency not only gets clothes cleaner and 
whiter, it boosts rinsing efficiency, too! Many 
laundries report up to a 50% cut in rinsing op- 
erations. And you know what a saving in time, 
water and steam that can mean! 

Start using MTD in your plant today. You'll 
find it’s one sure way to boost customer satis- 


faction— profits, too! 





ORVUS 


Higley GRANULES 














NO.NO, OPAL. 
NOT PRESTONS Heap 
<THE PRESS HEAD / 


















A good head js important in guality work. 
So clean press heads at Jeast once a day to prevent 


rough finishing, sticking and slow production. 


Important, too, is a fool-proof starch. That’s why leading 


laundries use Satinette exclusively to build 
volume through fewer go-backs, smoother finishing, 


greater customer satisfaction. 


Your Keever Sales-Service Man can show you how. 


HALF CORN 


THE KEEVER STARCH C@Q., Columbus 15, Ohio 


Corn, wheat and other grain products for industry since 1898 





Reprints of this ad are available from your Keever Jobber. 
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hapoody 


EVERYONE 


way ot 


HAS HIS OWN pet 
determining whether or not 
the various lIaunderers around the 


ball. My OW) 


method is perhaps more than a little 


country are on the 


influenced by a selfish motive. because 
of the constant need tor material for 
this column, Nevertheless, most oper 
ators I have met who are 
trving something new are on the aver 


age more successful 


constantly 





“—. Spit 
Guide hainted Rubber - Hose 
Bright Ked Over Rages 

“Basket 


Safe Unloading Guide 


Take the Dodge Laundry in Fresno, 
California. Back in 1953 during a 
quick visit I found enough gadgets 
tor an entire issue, an unusua) occur- 
rence, Just three years later I visited 
Mike again, and found sti)) more. Had 
time permitted I'm sure there would 
have been again as many as I found 
on my first visit. Smal) wonder he is 
now the AIL president 
my own choice for 1956 Gadget King. 


. as well as 


Just to show how a gadget is born 
Mike, like many other operators, 
makes use of those unloading condi- 
tioning tumblers that look like big 
concrete mixers. When the machine 
tilts to unjoad its contents into the 
waiting basket, a big meta) unloading 
guide helps insure the load dropping 
into the basket without spilling over 
the side onto the floor. Ordinarily the 
fact that the lower edges of the guide 
are sharp is no problem so far as dan 
ger to an employee is concerned. 
However, one of Mike’s employees 
while positioning a basket did rise up 
suddenly and was paintully cut when 
his head hit the sharp lower edge of 
the guide. 
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ix Gellew 


garde n hose 


length of 


bolted to the sharp 
Incidentally 


Solution: A 
was split and 
lower edges of the guide 
the ends ot the 


smooth to prevent 


bolts were even filed 
the possibility ot 


any More WYUrLes 


Pipe-End Protection 


There is always the problem of em 
ployees accidentally hitting the 


of pipe slickrails. Rubber crutch tips 


« nds 


are often used, but even with these 


such an occurrence can be painful 
even though the possibility ot a cut 


is mostly eliminated. 


4- Sponge - Rubber Fall 
YW 






» \ «Hole Drilled in Bate 








\ Slick 


RaIC 
kainted Srigaté Ked 


At the Dodge plant the ends of all 
slickrails or pipe rac ks are fitted with 
t-inch sponge-rubber ba))s that have 
been drilled out to fit over the end ot 
the pipe. As a further warning all 
these sponge-rubber balls have been 
painted a bright red. Besides contrib 
uting a great deal to plant safety, they 


add a welcome bit of color. 


Insulated Tumbler Cover 


With the increasing popularity of 
gas-hred tum)b)jers, the heat-radiating 
disadvantage of this type of machine 
is a real problem in many plants in hot 
climates, The heat trom the open gas 
flame at the tumbler top is drawn up 
over metal barriers along two sides of 
the air shaft and down into the tum 
bler cylinder. In theory all the heat 
is drawn into the tumbler and ex 
hausted out the stack. In practice, the 
metal cover over! the top of the aur 
shaft gets hot enough to cook a steak. 

To prevent the excessive heat radia 
tion from the metal Mike 
Dodge covered the meta) canopy with 
= inches ot asbestos such AS he uses to 


insulate his steam pipes, covered it 


COVET, 


with cheesecloth to keep it from 
crumbling off, and painted it with 
aluminum. 

According to Mike, this is no reHlec- 
tion on the manufacturer since a fac 
tory-app)ied ayer of asbestos thick 
enough to do the job would create an 
extra problem in crating. Its easier for 


the Jaunderer to apply it. 








Mirr 
¢ 
te! a 
Co a 
Counter-View Mirror 
Another gadget-minded launderet 


is Marvin Kerrick in Santa Cruz, Cali 
fornia. The first catch this 
reporter's eve in the front office was 
in [S-by 
an angle, high up on the wall at on 


thing t 


36-inch mirror mounted at 
side of the room. A low partition sepa 
rates the bookkeeper’s trom 
the call-office part of the room 

Even though the bookkeeper while 
it work has her back to the call-offic 
counter, the mirror affords her a full 
view of the counter. Jn this way, in 
case the regular counter girl is out oft 


the room. the office girl can either 


section 


buzz her or wait on the customer her 
self, The gadget also assures the coun 
ter girl of quick assistance in case of 
a rush of customers. 


Water 
Se}tener 
é 
“Truck Wheel ~ we 
Rim, Welded Ad 
b oltenar [a | 
Hose .. 
Prant 
) Mev 


Foilar Room Level 


Hose Support 


Marvin Kerrick’s boiler a 
few feet below the leve) of the plant 
at the 
sits at the side of the steps just inside 
the door. To the side of the 
the maintenance man has welded an 
old truck wheel rim that he 
coil the long hase used tor washing 
down the floor of the washroom The 
water faucet is a)so convenient)y )o 
cated just inside the door. Painted 
aluminum, the same as the water soft 
ener, the rim ediminates the usua) un 
sightly method of 
keeps it out of everyone's way. 


room ws 


rear and the water softener 
sottener 


uses to 


storing hose, and 
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Part 1X ina Series on Supplementary Advertising 


How To Sell by Mail 


Trade up present customers and gain new ones by 


launching effective, personalized sales-letter campaign 


HITTING THE TARGET with bul 
lets instead of saturating the area with 
buckshot is a fairly apt description of 
the differences between the use. of 
personalized sales letters and mass ad 
vertising media such as newspapers, 
radio, television, billboards, ete. 
Where the latter media will blanket 
a relatively large area that you may 


or may not be set up to cover, sales 


letters are completely controllable, 
and they 

1. Provide concentration in specific 
areas, 

Give greater impact through per 
sonal appeal. 

3. Can be mailed to specific cus- 
tomers or prospects. 

{, Offer a vehicle for general sales 
appeal or for specific service or sea- 
sonal promotions. 

By no means do we suggest that 
this form of direct mail be used to the 
exclusion of the mass-market adver- 
tising you are probably now doing. 
Instead, it should be 


follow-up to specific customers and 


considered a 


prospects who have been “softened” 
by the heavy artillery of newspapers, 
radio, billboards and the like. Since 
the per capita cost of sales letters is 
more expensive than that of other 
media, care should be taken to employ 
them wisely and for the greatest sales 
benefit. 

A common opinion is that there are 
too many sales letters in the mail to 
hope that “one more” will receive any 
attention. This competition for atten- 
tion is important but should not be 
overrated. For one thing, the more 
distinctive you make your letters, the 
better chance you will have for suc- 
cess. For another, the results of any 
direct-mail effort should be measured 
on the basis of the type of response 
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By GERALD WHITMAN 


the reader has been 


the sale through sales le tters. a 5 pel 
cent return may be an outstanding 
success in that particular field. For di 
rect mailings that merely ask for in 
quiries from readers, a response of 40 
perce nt or more may not be too much 
to expect. 

When using sales letters. it is good 
to keep in mind that the job will be 
done usually from comparatively small 
percentages of responses, Once this is 
understood, the performance that a 
sales letter makes can be approached 
with better appreciation. 

Sales letters can be employed with 
great effectiveness for an almost infi- 
nite variety of purposes—both general 


and special. They can be used not 


isked to make. 
For firms that ask for and complete 












only to create new customers 
among your prospects and better cus 
tomers from among your present 1eS 
but as a sales re lations tool to plc ite 
ruffled feelings and create good il! 
How can they be used? 

Here are a few of the uses vou can 


make of this medium 


General Prospects: This involves the 
all-inclusive type of advertising mes 
sage which points up the variety and 
quality of yvour services with an invi 
tation to join your clientele of satis 
fied customers. The selling message 
may be condensed into a one-shot 
mailing but, if yvour budget can stand 


Continued on page 38 





Sales letters should be carefully checked by management before mailing. Ask yourself: Are 
they interesting, personal, simple, positive? And most important, do they get the reader to act? 
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and the BAG is in the AJAX 


CABINET BOSOM-BODY PRESS 
Once Again AJAX “TOPS THEM ALL” With Its 
N 


Exclusive r Feature The AUTOMATIC EX- 
PANDING BAG Acclaimed as the Most Amaz 


ing New Laundry Press In provement in Years 


This exclusive new expanding bag actually 


eliminates mechanical expanders. Yes .. Wrin- 


kles are automatically pulled out of each shirt 
as if is expanded to its natural form and size 


regardless of cut or style 


With the model CBBY and its exclusive new 


expanding bag, you handle the shirt less than 
ever before, eliminate overlay-press and leave- 
off spray marks and completely finish front, back 
and yoke automatically in 15 seconds . . . One 


simple lay. Also features all-steel construction 
for durability and AJAX high-velocity heads for 
fast drying. 


Including ... An@..+ 


COLLAR and CABINET 
CUFF PRESS SLEEVE PRESS 


Model CCW Model CS 





Every cuff and col- Both sleeves auto- 
lar is completely matically and su 
finished in one perbly finished in 


‘ i lay. 
speedy lev, wither one simple lay. Fea 
tures high-velocity 


PP extra-fine lustrous 
heads, fully-heated 


finish that custom- 
bucks and an- 


ers appreciate. other AJAX Exclu-€ 
Also features high- sive, the ‘Magic 
velocity heads and Eye” seam indica 
is designed for cator for instant 
years of continu- adjustment to any 
ous performance. size sleeve. 
PATENT PENDING PATENT PENDING 


Nob. a u-y-s-p hele Me \/ Kole ebb el-WE Oxo) a of 


Ajax Presses Manufactured by Western Laundry Press Co. Since 1929 
SALT LAKE CITY, UTAH 
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_ Tt HAMMOND 


alley -) ae 


Self-Balancing 
Washer-Extractor 


Combination 


Three years on the drawing board two years in 
production months of rigid plant tests ; 
NOW HERE IT 1S the HAMMOND MIRACLE- 
MATIC Self Balancing, Open Pocket Washer-Extractor 
combination. So outstanding in design and _ per- 
formance, it makes all other combinations obsolete! 
Amazingly VIBRATION-FREE, this new machine ha 
proved adaptable to every required laundry work . . 
including NETS! 


“PATENTS APPLIED FOR” 
No Bolting Down Nor Special Flooring Required ! 


OPEN POCKET 


NO CYLINDER DIVIDERS 


. . . evenly distributes the load! > Mh sly eV Wale 


. 
<a 


<7 
<a 


Operator has four 30-minute wash- 
ing formulas or equivalent at his 
finger-tips. One simple movement 
gives instant selection of formula. Hot or cold water may 
be added without stopping cycle, by flipping the manual 





> rue t F 


BAVINCND ee 


LAUNDRY - CLEANING —. .. . 5%n 


MACHINERY COMPANY 
Front to.Back: . . 51% 


Net Weight . . 1300 Ibs. 





HAMMOND BUILDING waco TEXAS 
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WASHER - EXTRACTOR 
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THIS NEW HAMMOND 
Washer-Extractor will tremendously 
reduce water and heating requiremen It 
takes full advantage of the SPRAY RINSE 
washes and extracts, a full 30 Ib. load 
in le than thirty minute It will pay 
4 |>} 


floor space, time an ) 





000 extratlore needed / 







DOES THE 
WORK OF 





DRIVE: | | 
e ; | 

Hammond's brilliant engineering again | 

with a drive design so basic in 

7 eee 

lly no maintenance is ré 

V-belts and centrifugal clutche 


and in perfect coordination 


clutches and brakes required 





MALL MACHINEQ 





CONSTRUCTION: 


Heavy gauge stainless steel cylinder and tub construc 
tion assure long years of rugged service Trans- 
mission, cylinder and tub assembly are supported on 
extra heavy-duty steel frame Motor and drive 


mechanisms are isolated from vibration area, a fea 


ole] aa te) B 









ture not found in other combination machines 
Tub and cylinder assembly is suspended 


on a resilient mounting. 


switch. These simple, trouble-free 
controls give precision performance, 


and new formulas may be easily 









installed by the operator himself. 





ete Oo -%: 5-3 


Cylinder Size. 302 x 18 (open pocket) 


Motor Size . . . 1% hp 


Capatity:. . 9: .. 30° a: (ery wt.) 
Electrical Specs. . 3/220/60 or 1/220/60 


waco 


HAMMOND BUILDING 























LAUNDRY ¢ —_ — 
1524 W. WELLS STREET DIVISION 4.2400 1524 W. WELLS STREET . ~" DIVISION 4.2400 
MIiLWAUKEES wis con ein “iL wWwaUKEeeS “ N 
MAY WE KE AWM ITE 
OF YOUR TIME? 
E e ha f! Milw 
fav k 
Ly e . t 
An 4 ; ; y % f bag 
le y a u 
° jay! 
Wo wa « k * i L 
4 . at u is 
an 31 ¥ M k 3 r 54 c 
a a ry 6 J Milw * 
ines ak " t i r 
al “ y 
‘ z and 
y s 4 od by 
at Xp *. y Kpe 3 4 
clea dt We know . 
. 7 k 
. fina ) 
t e . 7 
whe . . ne, 
ity 
7 . 
r 
y e 
7 ¥ 
- —MAKE ONE CALL oO IT ALL MAKE ONE CALL oo 1T ALt 
| GARMENT STORAGE amiyeunoe JARMENT BTORAY 
sd RY CLEAN = v an 








Sample sales letters prepared by Ideal Laundry, Milwaukee, serve diferent purposes. Left 


prospects at a time outlines complete 


signature would be improvement 


Continued from page 34 

it, two or three letters—spaced about 
a week apart—should be used. This 
drives home the idea by repetition. 

Even a general letter of this type 
can be employed for specific goals. 
Although you may want to saturate 
your community with this message if 
you are equipped to service a large 
area, it can be pointed to build up 
certain weak routes or to strengthen 
counter business, Either of these ob 
jectives can be accomplished by judi- 
cious use of your mailing lists, a point 
which will be covered later in this 
article. 


New Arrivals: People who have just 
moved into your trading area, whether 
from out of town or from another part 
of the city, are prime targets for 
solicitation—personal and by mail— 
and generally, the first to ask has the 
inside track. Make sure youre the 
first. People who have just moved are 
in the process of changing all their 
tradesmen and suppliers and they will 
be receptive to your friendliness. 
Spotting new arrivals in vour town 
and in your neighborhood can be 
made easy by keeping a close check 


on new spapel announcements, real 
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one stop 
only by rubber stamp. Right: Newcomer solicitation letter welcomes family to town and _ includes 


facilities, offers route and counter service. 


estate transactions, activities of mov- 
ing companies and installation of gas 
and electrical service. Don’t overlook 
the Welcome Wagon Service in your 
town (if there is one) to help you get 
your message into the right hands. 


Newlyweds: Like new arrivals, newly- 
weds are top prospects. At a_ time 
when the bride is very conscious of 
her own inexperience she needs all 
the friendly help she can get in run- 
ning her household. Keep a regular 
check on marriage licenses issued in 
your trading area and follow up on 
them, Winning the confidence of these 
new homemakers can pay off in years 
of profitable business. 


Irregular Customers: If you've been in 
business an appreciable length of 
time, you will know what your aver- 
age customer gives you in the way of 


business and how often she uses your 
those people who are 


service. For 
pretty well below par in either of 
these instances, a good sales letter o1 
two often will prompt greater and 
more frequent action, 


Lost Customers: It costs more money 
to create a new customer than to re 


General solicitation letter sent to one group of 
Could be improved by using signature, even if 


gift bag. Here again reader's name and 


gain a lost one and every effort should 
be made to find out why anyone 
leaves you. Quite often the reason is 
trivial and a personal call or letter can 
make all the difference in the world 
in smoothing hurt feelings. Provide 
the ex-customer with a return mail 
piece so that she can let you know 
what's on her mind. 


Thanks for First Order: Everyone ap 
preciates thoughtfulness, and your 
thoughtfulness in thanking a brand 
new customer for her first order is a 
surefire goodwill builder. She realizes 
that you do care whether or not she 
patronizes your firm and will be in 
cined to continue patronizing you if 
the quality and service remain satis 
factory. Don’t ignore this opportunity 
to cement good customer relations. 


Collection Letters: Not directly re- 
lated to selling, this type of letter will 
nevertheless keep a tardy-paying cus- 
tomer if it is phrased correctly. Ex- 
perience shows that subtlety, tact and 
a sense of humor achieve far better 
results. than sheer Quite 
often the customer who has not paid 
her bills promptly is just forgetful and 
a good-natured reminder will speed 


firmness, 
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DYE gr 
= bi “y 


Maybe it's just a matchbook stain on a 
shirt pocket. Maybe it’s a whole load of 
shirts that's been stained by a fugitive 
dye. In either case—whenever colors run 
—that’s a job for YellowGo. 

This famous titanium stripper has been 
a standby of laundrymen for over 25 
years because only YellowGo offers such 
safety, speed, effectiveness and econo- 
my. With YellowGo you can take out dye 
stains of any color from any fabric with- 
out weakening tensile strength. And 
YellowGo is so easy to control—you can 
use it in a mild, cold solution for remov- 
ing troublesome dye fades from colored 
articles without injuring their color... in 
a strong, hot solution for extra fast per- 
formance. Works like a charm in the 
wheel, in a bath or as a spotter. 

For a copy write YellowGo has all the features you want 

A. L. WILSON CHEMICAL CO. and need in a stripper—yet costs only 

Kearny, N. J. S pennies per gallon of solution. If you 

haven't ever used it there’s no time like 
now to try YellowGo. 


FREE 


New ‘Shirt Launderer’s 
Spotting Guide.” Handy wall 
chart lists 19 common stains, 

shows what to use to remove them. 





is a WILSON “GO” PRODUCT ... made by 
A. L. WILSON CHEMICAL CO., sold by LEADING JOBBERS 
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Stamped Postcard to Prospects 





vear 





that I call back on 


When I last stopped at your home you requested 


« You can 





cleaning. 


care, 





depend upon me being there and I will be happy 
to be of service to you. 

Gather together any garments that need dry- 

I will pick them up and you will open 


the way to a wonderful new experience in garment 


Sincerely, 


Your flite Route Salesman 








Postcard message to prospects who say 


Stop back next week 


is used by Elite Laundry, 


Washington, D. C., to promote drycleaning. Routemen get 50 percent return on their call-backs 


her check on its way. A series of three 
or four letters of this kind should be 


made up and mailed out about two or 
three weeks apart if the initial duns 
get no response. Give the customer 
every benefit of doubt to spare her 


undue embarrassment, 


Complaints: A customer should never 


have a chance to point out a flaw to 
vou. If the fault cannot be corrected 
set your adjustment machinery in mo- 
tion at once, Even if your first warn- 
ing is a customer complaint, a _ full 
statement of your findings will go a 
long way toward soothing her. The 
trouble you have taken to give satis- 


faction will convince her that she 
hasnt been given a “brushoff.” 


Regular Customers: Last, but perhaps 
most important of all, your presen 
customers should be the recipients o! 
most of your sales-letter efforts, Eithei 
en masse or in selected groups that 
can be followed up conveniently by 
routemen’s calls, customers should be 
advised fairly regularly of any specials 
being run, seasonal promotions, new 
sideline services, changes in route 
schedules, plant improvements or ex 
pansion, etc. 

Equally important are sincere holi 
day greetings and general thank-you 
letters for old customers’ continued 
and Joyal patronage over the years, If 
vour records are set up so that you 


can convey anniversary, birthday and 


other congratulatory messages you 
will go a long way toward keeping 
their loyalty, 

A good salesman makes a good im 
pression at first glance, He is neath 


dressed his clothes fit and sult his 
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personality. He calls you by your right 
name, presents his story quickly and 
completely, Your mailing piece is your 


salesman, and it must have these same 


virtues. 


How to write sales letters 


You have undoubtedly received 
sales letters—both plain and. elabo- 
rate. You have probably given some 
of them a glance and tossed them into 
the wastebasket. You didn’t consider 
them worth your time. But, some of 
them youve treated differently 
read them .. . acted upon them. Why? 
Because they interested you and en- 
couraged action. 

Good sales letters—the kind that 
are read and produce results—contain 
four very important ingredients: at- 
tention, interest, desire, action. A good 
letter riveted your attention in the first 
sentence, maybe in a headline, It told 
you what the product or service would 
do for you, It made you want what- 
ever it was offering you. It told you 
how to get it . and asked you to 
get it. 

The envelope and letter were ad- 
dressed neatly and correctly. A sure 
way to offend a customer or prospect 
is to misspell] her name. Appearance is 
highly important, too, particularly in 
your business of selling cleanliness. 

Your letter, going to friend, cus- 
tomer or prospect, is you. True 
enough, when the addressee gets that 
letter, you're not there. You can't an- 
swer any questions she might have. 
Your letter is on its own; it either does 
the job or it doesn’t. It won't stand a 
chance unless it is as direct, simple 


and personal as possible. 


Before you send out a letter, reread 
it and ask yourself: Why should any- 
one read this? Why should anyone be- 
lieve this? Why 
anything about it? 

Measure your letters in these terms: 

1. Is it centered around the read 


should anyone do 


er’s interest? 

2. Is it simple? 
Is it courteous? 

!, Does it talk to the reader as you 
would? 

5, Are all your statements specific? 

6. Is it positive? 

7. Does it ask your reader to act? 

Most people like to 
friendly, interesting letter, Capitalize 
on that. The personalized nature of 
this medium should be played up to 


2 
Fy 


receive a 


full advantage. Do not visualize vou 
self writing to groups of hundreds ot 
perhaps thousands of people. With 
this approach you are almost certain 
to produce a “mass letter” that has 
none ot the persona] appeal you want. 

The best way to get personalization 
into your letters is to get yourself in a 
“me to you” frame of mind. Write as 
though you were writing to a personal 
friend telling her the advantages and 
benefits of the service vou have to 
offer. When it is done this wav, the 
letter stays personal and takes advan 
tage of the individualization that is 
the strong point of direct mail. 

If vou want to enclose a Jeaflet or 
a folder—fine—but never send either 
without an accompanying letter, They 
are only supplements to vour letter. 
Tests show that first-class mail more 
than pays for its extra cost in in 
creased results over second-class mat 
ter. Prepare all your letters in terms 
of what will interest yvour customers. 
Avoid anything and everything that 
will hamper the clear and simple tel)- 
ing of your story. Too many enclo 
sures can be confusing. 

Many direct-mail users vary theit 
mailings by using different color paper 
with each new letter, Your selection 
of a particular color could have a dis 
tinct bearing on the reception of your 
message. By using colored paper you 
also get a two-color effect at a cost of 
one-color printing. 

When you make a special offer that 
calls for a direct reply, be sure to give 
your telephone number or to enclose 
a reply card. In the first case, it is 
wise to have enough phone service so 
that your customer can reach you 
without annoying delay. If you use a 


card, make its purpose clear. Make it 
easy to fill out and return, It should 
bear a return-postage guarantee. Thus, 
you pay the postage only if the card 
is returned, Reply cards also serve as 
a good test of the effectiveness of vour 
mailing. 


Continued on page 60 
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PRIME SOHP IS EASY TO USE... 


It comes all made up and ready for action . . . PRIME SOHP has just the right 
amount of soap and builder in each homogenized grain. 

Suds in sight . . . wash is right. Simply add PRIME SOHP until the signal suds appear. 
You get a perfect wash every time. 


Streamline your washroom. No soap tank to boil over . . . no stock solution to 
make . . . no non-productive, back breaking work. 


Order a supply of PRIME SOHP from your distributor today. 





Beach Soap Company - Lawrence, Mass. 


128 Years Continuous Progress in Manufacturing Fine Soap Products 





September 15, 1956 





Modern automatic equipment 
in washroom enables Superior 


to produce same volume with 
staff of three as it formerly 


did with seven in same amount 


of time 








Results of Superior’s Super Revamp 


Charleston pliant invests $)40,000 in modern 


production methods; profit picture brightens 


By HENRY MOZDZER 


PRODUCTION EFFICIENCY is the ‘cision a, 
key to greater profit. This is readily Superior’s Operating Costs 





apparent in studying the case history ’ 
of the Superior Laundry in Charleston, Before and After Revamping 
West Virginia, Mrs, Charles B, Young Laundering and May June 
is a. of this er chp os a Drycleaning Costs 1953 1956 
Schmiat js vice-president and genera 
pea A ] Productive labor—total 45.27% 31.90 
\z rage . Productive Supplies—total Be | 2.23 
From all outside appearances Su- Direct Power 5.23 5.06 
perior Laundry was a superior plant | Building Overhead 1,50 1.19 
It was large, had an attractive front ) Machinery Overhead 2.56 3.83 
j ; Indirect Overhead 6.52 7.08 
and featured the only drive-in facili { 
ties in town. } TOTAL 72.81 61.29 
Up to and during the war, business 
was good and the plant operated gehen -_ 
; : r 
profitably, After the war profits — | ne ane 
dwindled, diminished and finally dis- \ Collection and Delivery 21.26 19.13 
ippe ired | Advertising 1.29 3.70 
aah 1.59 69 
A lot could be said about the in ae Adjustments 4.36 Al 
roads made by the home washer and idelaiieation .. ans os 
the advent of the quick-service laun { Interest — 1,07 
dry. But there were other more obvi TOTAL OPERATING COSTS 103.28 95.01 


ous reasons for the decline that caught OPERATING PROFIT (before taxes) 3.28 % + 4.99% 


John Schmidts eve when he rejoined 


the operation in the postwar years. 


For one thing, the identification de 2 — — ; < , ; 
‘ | q : ve e ncouragingly ebipgis. 4 uperior shows a pron today in spite of three recent fuel cost hikes, 
partment stil] hand marked every it m a sewer tax which amounts to 90 percent of its water bill and pay raises amounting to nearly 
Continued on page 46 15 percent of the average productive wage 
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difference 


cleaning’s cleaner with o HOFFMAN “JET” 


We haven't run a leopard through a Hoffman ‘‘Jer’— 
chances are he'd be minus most of his spots. Because 
owners of ‘Jets’ tell us how the most soiled garments 
come out almost spot-free, thanks to the Jet's open 


cylinder (no hampering partitions!) which gives every “Dore” Unite for 

Cold or “Dry-to-Dry” 
Petroleum Washer-E'xtractor 
Manual or Automatic 


garment a full-drop cleaning action. Why don’t you 
knock the spots off your spotting costs with a ‘Jet’? 


Call your Hoffman distributor today, or write: Single or Two-Bath 


U.S.HOFFMAN MACHINERY CORPORATION 4 


105 FOURTH AVENUE, NEW YORK 3, N. Y. 


September 15, 1956 











—— Now you can get a new heavyweight DEXCO cover cloth 


with real money-saving advantages to you. And it costs 


no more than the previous lighter construction material! 
This unique NEW all-Dacron material is the latest 
development of the Whitehouse Research Laboratories. 
It has been thoroughly tested in the field and proved 
to offer you these important benefits: 

7 LONGER LIFE COVERS... thus 

2 LOWER OPERATING COSTS FOR YOU 

3 GREATER HEAT RESISTANCE 

4 MAXIMUM RESISTANCE TO DISTORTION 

5 A FINER FINISH ON YOUR WORK, which means 

6 MORE SATISFIED CUSTOMERS 
And all at the same low price! 


Ask your jobber for more details on new, improved 
DEXCO. You’ll be glad you did. 


Continued Leadership throu eh Constant Research 
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Continued from page 42 
with pen and ink. The lot system was 
equally unwieldy with 900 shirts con 
lot. The workflow 
wrong and the equipment archaic. 
According to Mr. Schmidt, who is 
credited with inaugurating the plant's 


stituting a was all 


remodernization program the situa 
tion continued until 1953. Then man 
iement finally decided that some 





7 iT 
* ail 


ier 


ae 


thing had to be done to cure its profit 
paralysis. 

During the next three years, the 
entire plant was revamped from stem 
to stern, The layout was revised, auto 


machinery installed, new poli 


c1es and procedures adopted. In the 


matic 
transition almost eve ry piece of equip 


ment in the plant was either removed 


replaced or relocated. 


, é 
, ——} ; SS 





Placid exterior belies tremendous activity that has been going on inside during past three 


years 
productive end of plant as modern and efficient as the front 


Almost every piece of equipment was either removed, replaced or relocated to make 





Six-roll ironer is padded only in center to keep small pieces moving at about same pace 
as larger flat pieces. This minimizes mix-ups and eliminates need for large assembly area. 
Plant also uses drapery swatches of various colors and designs to identify parts of bundle, 
because they are easier to match than numbered flags 
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Conveyors, such as this one 
between wearing apparel 
shirt departments, 
stalled possible to 
speed and simplify handling 
Revamping of finishing depart 
reduced labor 


ments by 50 percent 


and 
were in 


wherever 


ment require 


The change came about as the re 
sult of an audit of the plant’s facilities. 
The engineers conducting the audit 
found that the plant Was Wavy Ove! 
staffed. They that the 
work then being processed by 8O em 
50 in the 


pointed out 


ployees could be done by 
same amount of time. 
understandably 


Management was 


skeptical of these claims, and made 
no move to apply remedies until it 
saw these proposed changes in opera 
tion in other plants. Unless they 


worked in other plants management 
wanted no part of them. The scope of 
Superior's subsequent change over 1S 
little short of astonishing 


In the Washroom: Superior replaced 
one-half of its washing equipment 
fully 


rhe extracting once performed in 10 


with new automatic washers 
separate extractors 1s now handled by 
54-inch 30 


inch curb extractor, And to speed the 


two extractors and one 


handling of the extractor baskets, Su 
periol put I ait overhead rail to re 
place the old jib hoist. With these 
changes, the plant was able to pro 
duce as much work with three men as 
it formerly did with a staff of seven 


Drying Department: The practice of 
running bath towels through the flat 
work ironer was abandoned. All towels 
fluff-dried 


blers were added to the line to 


are now Four new tum 
accom 


plish this end. 


Flatwork Department: One flatwork 
ironer was removed and the two re 
maining ones relocated. The eight-roll 
ironer now used to process large flat 
piece items was equipped with an 
automatic folder thus eliminating the 
need for two folding operators. The 
six-roll ironer was modified and is now 
used exclusively for small flat items. 


Shirt Department: Superior’s shirt fin 
ishing department formerly consisted 
of two standard 4-girl units and a re 
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Yes, You... Mr. Plant Owner Operator 


. . . this is your invitation to find out all 
about EXECUTIVE and the EXECUTIVE 
PROGRAM. 

See us during the AIL convention ... we'll 
give you all the dope, all the “‘inside’’ informa- 
tion on this great new force in the laundry and 
dry cleaning industry. 

No more rumors . . . no more hear-say. EX- 
ECUTIVE is now a fact, not a fancy ... and 


soon the whole country will be talking about 
EXECUTIVE and its ‘‘for members only” 
promotional plans. 


Come in... call in during the show. We'll be 
at the Brown Palace all three days, with a big 
Open House on Friday, October 5th. Any 
obligation? Sure .. . to hear the entire EXEC- 
UTIVE story before you leave. Otherwise, you 
may be sorry for the rest of your business life! 


Note the Date ...Executive Open House! Onyx Room, Brown Palace... Friday, October Sth 


... from 5:00 PM on. Buffet Dinner. 


Wives? Sure, They're Welcome! 


EXECUTIVE, inc. 


1742 South Michigan Avenue + Chicago 16, Illinois 


this coupon at once for your free brochure 


-~on the EXECUTIVE PROGRAM. Do it now! 


' 
| 
| 
| 
| 
| 
NOT COMING TO THE CONVENTION? Then send 
| 
| 
| 
| 
| 


September 15, 1956 


EXECUTIVE, INC. Clip 
1742 South Michigan Avenue & Ma; 
Chicago 16, Illinois L 


YES, I'm interested in getting your free booklet THE EXECUTIVE 
PROGRAM. 


FIRM 


ADDRESS __ 
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markable 8-girl unit that turned out 
an unremarkable total of 90 shirts an 
hour. All of these units were con- 
verted to 3-girl models. Nine girls now 
produce just about the same amount 
of work 16 girls formerly produced. 


Wearing Apparel Department: Under 
the old system the family-finish units 
in a huge square and the 
work was done by 10 pressers, 8 hand 
ironers under the supervision of one 


were set 


superintendent. This setup was 
scrapped and replaced with six wear- 
ing apparel units. All the work is now 
handled by just six pressers, two hand 
ironers and a supervisor. 


Hundreds of budget-conscious laundries 
are saving up to 43% a year by using 
R/M RevoLite Flatwork Ironer Covers. 
Not only do R/M REVOLITE Covers keep 
costs down, but they do better work in 
the bargain. Here’s why laundry man- 
agers like them: 


Covers outlast 
and save 


LOWER COSTS — REVOLITE 
other covers several times Over... 
on power and labor. 


RAYBESTOS-MANHATTAN, Inc., 
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In the midst of the revamping oper- 
ation, the firm experienced a $35,000 
fire in its engine control room. But 
thanks to the flexibility of the opera- 
tion and makeshift electrical connec- 
tions the plant was back in business 
the very following day. 

All of the changes were made on 
weekends so as not to disrupt regular 
production By the time 
management got through with the re- 
vamping of the laundry end, enough 


activities. 


old equipment was removed to reduce 
the demand on its 175 hp. gas-fired 
boiler by 75 hp. per hour. This saving 
has compensated for the later in- 
creases in gas prices. Superior pays 


SAVE AS MUCH AS 43% A YEAR ON ROLL COVERS 


RIM REVOLUTE 


FASTER PRODUCTION—REVOLITE Covers are 
made to operate at higher temperatures—so 
machines can run at top speed. No produc- 
tion-time loss from changing covers. 

BETTER IRONING — The cloth in Revo tite 
Covers has a finer weave that puts a smooth- 
er, better-looking finish on all flatwork. 


Every R/M REVOLITE Cover is installed 
by a factory - trained specialist, and is 
backed by a written guarantee. Write or 
call today for complete details. 


RAYBESTOS-MANHATTAN, INC. 
REVOLITE DIVISION, 500 Fifth Ave., New York 36, N.Y. 
Phone: BRyant 9-4390 


Asbestos Textiles ¢ Laundry Pads and Covers « Brake 


Linings ¢ Broke Blocks © Clutch Facings ¢ Fan Belts © Radiator Hose « Rubber Covered 
Equipment ¢ Industrial Rubber, Engineered Plastic, and Sintered Metal Products e 
Abrasive and Diamond Wheels « Bowling Balls 











the same amount now that it did three 
years ago. 

The changes in 
brought about changes in the plant’s 
workflow, and in its methods and pro- 
To speed the flow of work 
flat belt conveyors have been installed 
in the marking and assembly depart- 


equipment also 


cedures. 


ments. And a monorail has been set 
up in the damp-assembly area. The 
emphasis on speed is even apparent 
at the packaging station where the 
management has installed two auto 
matic wrapping tables. 

The plant’s entire ticket system (for 
both laundry 
been changed as has the identification 


and drycleaning) has 
system. The pen-and-ink system has 
been scrapped and replaced with semi 
permanent systems employing metal 
tags on flatwork and detachable clips 
on all other finished work. 

Every bit of finished work coming 
into the plant is listed and the com 
pany even makes it a practice to count 
sheet and spread in wetwash 


every 
bundles. This double-check process 
accounts, in part, for a decrease in 
claims (which used to range up 
around 3 percent on laundry) to less 


than | percent. All claims are paid by 
check and the customer's assessment 
of value is accepted. 

The work 
through the plant at the rate of two 
lots per hour—counting 25 bundles to 
a lot. By reducing the size of the lot, 
has speeded handling, 


is now geared to go 


management 
productive in 


the 


and 


ot 


increased area 
creased the general efficiency 
assembly department. 

Normal service on the plant's nine 
routes (which bring in about 60 per 
cent of the firm’s now 
Monday-Wednesday, Tuesday-Friday. 
Anything coming into the plant up to 
9:00 o'clock Friday morning goes out 
the same week. All work coming in 
after 9:00 is marked and washed on 
Saturday. 

Same-day and 
drycleaning is now the 
store and on the routes if requested. 
The customer can save 15 percent on 
cash-and-carry and about 40 percent 
of the business comes in through its 
main plant office and two branch 
stores. While only 10 percent of the 
customers actually request same-day 
service, the convenience is available to 
them and the service is promoted. 

Superior’s next project is to revamp 
its petroleum cleaning plant operation 
which is currently bringing in about 
35 percent of the plant’s sales dollar. 

What has been the result of Su- 
perior’s $140,000 revamp to date? The 
greatest result, of course, is that the 
plant is once again a profitable opera- 
tion. And management intends to 
keep it that way. OO 


business) is 


service on laundry 


available at 
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THESE letterheads represent some of ; ELLIS makes the largest 


the leading laundries throughout the and most complete line of 
Unloading Type All-Metal 


United States, now operating with 
Washers with manual, semi- 





greatly increased production ; 
automatic or full automatic 


economy through the use of 
- control. 


ELLIS Unloading Type 


Kiaxe’s Coat, Apron © Tose. Seren 


Pneumatically Controlled ; 
vcs ena coma The saving in man-hours through 
All-Metal Washers. the use of ELLIS full automatic 


.v 
he i ‘ 
— ATLAS operation with Central Supply Sys- 
©) SERVICE CO. 


tem results in economies that pay 


. 7 
Write us for further v8) 
details. « back the cost of an ELLIS installa- 














tion in a short time. 


psi 
INpepeNpENT Tower. Scppty Co. 
ELLIS 42 x 84 


Full Automatic Un- 








loading Type Open- 
Pocket All-Metal 
Washer in dumping 


position 











Manarnon Linen Geavice, Inc 
oareo 7 acumen 


La rv a 
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CENTRAL STEAM LAUNDRY COMPANY 


CWrEASs 10 UNO 





LAUNDRY COMPANY 
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ms Banner [AUNDERING (OMPAnY 
, Esteblahad. (888 


7222 SROOCKLEN OVE QUE OETROIT |. MHCHIGAR Om ~wOCOmFED » Tree 








AMERICAN [INEN SUPPLY (COMPANY 


Information on ELLIS 


Om wAOD 1. TUINOES 


Full Automatic Washers 





sent on request. 


Ae ELLIS RIER CG. 


2444 NORTH C RAW FOR D AVENUE 


rss eae CHICAGO Khia tT 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 


September 15, 1956 
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$264,000 Backs This Claim... x 


PERK-O-MATIC Gets the Most 
"7 out of the Cold, 9-Bath Process 








es, brighter colors, 
k to build business. 
mum of wet clean- 


thousand is big THAT MEANS whiter whit 
softer feel . . . quality wor 


I can that 
ent.” It means an absolute mini 
ing and spotting to build profit. 
MORE, it permits cleaning a 50 Ib. load to 
that quality standard! Perk-o-matic has the 
largest true capacity per Sq- ft. of floor space. 
matic does all this . . . does it 
of careful buyers -- - 
f. Just visit an instal- 


“LOOK - - - Ten or twelve 
_ I’m making as sure as 


money - - 
best in cleaning equipm 


This expresses the hard-headed business 


approach to selection of equipment for each 


of the 20* modern plants you see here. They WHY a Perk-o- 
better in the judgment 


investigated . - - dug deep for facts... com- 

pared equipment in every possible way. And, you can see for yoursel 

each plant independently arrived at the same lation. See the exclusive positive deep drop 

“best” answer - «+ ERK-O-MATIC. Several action design of the cylinder. Watch the rinse 

of these plant owners later bought additional solvent maintained in proper condition — 

Perk-o-matics for branches. automatically. See the simplest of operating 
routines. And, mechanical simplicity that 


20 plants laid $264,000 on 
frees an owner from troubles. 


eir judgment .-- an 
s the SEND FOR FOLDER @ 
other features no other ¢q 


Together these 


the line to support th 
our claim .. - that a Perk-o-matic gel 


most out of the cold, 2-bath process. 


bout these and many 
uipment can match. 









_matic users 









*Typical of the many Perk-o 
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Wichita, Kan 
, sas 
Niagara Fal ; 
Ss, New Y 
Palace Laundry Co, - 


Racine, Wisconsin 


Cowboy Cleaners #8 
Ideal Cleaners 
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Los Angeles, California Bellingham, Washington Torrance, California 
Dry Cleaning Dept., Broadway Dept. Store Vienna Cleaners Perfection Cleaners 














Springfield, Massachusetts Prairie Village, Kansas Kansas City, Missouri 
Royce Superior Laundry & Cleaning Hanna Dry Cleaners Ambassador Cleansing Co. 











] T Li pe | 
Bre o aa. ) RI WE 4 ww eS See 


rev 


North Haven, Connecticut 
Ted’s Cleaners 





Ridgewood, New Jersey Las Vegas, Nevada 
Corde Cleaners, (Alvin Stores, Inc.) Whistle Cleaners 











High Point, North Carolina 


Grand Junction, Colorado Skokie, Illinois 
MarMac Cleaners Duval Cleaners Superior Dry Cleaners 
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Cynthiana, Kentucky fancouver, British Col. 
Mullins Cleaners Court Cleaners, Ltd. 
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Route control: Addressing machines and file of customer plates give route salesman fexibility 
in performance of duties and safeguard management's interests. Looseleaf book in background 
contains record of patron’s transactions, is used for maintaining customer control 


liow To Control Sales 


Progressive plantowners maintain checks 


on prospects, salesmen and cusfomers 


EVERY BUSINESS has three basic 
concerns—to get new customers, to 
keep present customers happy and to 
provide for future customers. When 
these objectives are attained, then a 
firm may be said to have “sales con- 
trol, 

In its application sales control em- 
braces control of prospects, contro) of 
routes and control of customers. Each 
represents a separate facet of sales 
control. 

If a plant is able to pinpoint the lo- 
cation of new business activity and 
makes regular concerted efforts to cul- 
tivate this potential market, it has 
prospect control. 
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. Route contro) represents checks on 
the route salesman’s activities as he 
goes about serving present customers. 
Management should know the order 
and frequency of his calls and have 
an accurate record of his transactions. 

Customer control is the control of 
future customers based on records of 
previous activity. 

Route control and customer control 
are terms often used interchangeably. 
Actually, it is possible to have route 
contro) without customer contro). But 
its unlikely that a customer contro] 
will develop without route control. A 
few case histories will point up these 


differences. 








Faiace Launary ©o, 


Prospect control 


Elite Laundry of Washington, 
D. C., goes after new business by sys- 
tematic coverage of every block on 
the route. 

Cards are prepared for each route 
showing the addresses to be solicited 
each day in the week, The salesmen 
choose the areas they wish to solicit. 
The route supervisor then meets the 
salesman at prearranged times eac h 
day and they work the block together. 
This teamwork enables the supervisor 
to check the effectiveness of the sa)es- 
mans pitch and helps establish the 
habit of “everyday solicitation.” 

The number of solicitations required 
is determined by the size of the indi 
vidual routes—their sales volume, Big 
routes may be required to make three 
to four solicitations a day; small routes, 
as many as 15 a day. Elite manage 
ment believes 15 stops, alowing tor 
those people not at home, can be com 
pleted in about ha)t an hour. 

To cash in on prospects who say 
“Stop back next week,” Elite mails 
ont postcards as reminders that their 
salesmen will be back. They get 50 
percent returns on these call backs, 

The sales manacer kee ps a claily 
record of prospect contact results. 
From this report, the supervisors com 
pile their week) summary, And this 
guides them in making appointments 
to meet the men for solicitation the 
follow ing week, Route salesmen whose 
records leave something to be desired 
may find themselves set up for three 
or four solicitation dates the next 


week, 


Route control 
The Staunton Steam Laundry. of 


Staunton, Virginia, equips its salesmen 
with hand-operated addressing ma 
chines in its route control system. 
This is one of the many route con 
trol svstems in common use today. It 
has severa) distinct advantages: 
1. The routeman no Jonger needs 
a list of names to cover his route. 
The customers’ address plates are kept 
in order according to the date of pick 
up-and-delivery, The flexibility of the 
system permits him to revise the or- 
der of stops easily as new customers 
are acquired and old ones drop out. 
2. Since the route salesmen are 
obliged to address their own. tickets 
as they make their pickups, there are 
fewer tickets wasted as a result of 
incomplete transactions. Furthermore, 
the expense of having one office per- 
son assigned to the task of preprinting 
and routing tickets, as was formerly 
the practice, has now been eliminated. 
3, Management can quickly spot 


the man who is not keeping up his 
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now, Crucible low nickel stainless steels 


that meet many of your needs... 


Here are two new Crucible grades, Rezistal type 


201 and 202 that are similar in quality and prop 


erties to types 301 and 302... but with desirable 


features all their own. 

In the annealed condition, for example, Rezistal 
201 and 202 have about 10% higher strength than 
301 and 302, yet maintain almost identical duc 
tility. This means that these grades can be fabri 
cated with ease equal to their counterparts. In 
addition, their mill finishes and corrosion resist 





ince to a wide variation of media comp 
favorably with 301 and 302 

T'o sum up: Rezistal 201 and 202 have 
cally all the desirable properties of 301 and ¢ 
plus some of their own. And they’re availabk 
promptly in all forms. Write now for data sheets 


prag ti 


302 


fully covering the properties of these new stainles 
rades. Crucible Steel Company of America, The 
. Mellon Square, Pittsburgh 22, Pa 


o 
<4 


Oliver Building 


CR U C i 5 LE| first name in special purpose steels 


Crucible Steel Company of America 


Canadian Distributor—Railway & Power Engineering Corp., Ltd 
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Prospect control (left): Sample of postcard-size form used by Elite Laundry to stimulate prospect-salesman contacts. Cards are issued to 
men daily. Customer control (right): Sample page showing one simple type of control. Information is filled in by salesman. No control system 
can be effective unless records are checked regularly and acted upon 


solicitations for new customers by 


checking with the person responsible 


for making up the master address 
plates. A  routeman who doesnt 
order new plates frequently is auto- 
matically suspect. 

4. The multipart ticket used with 
this system provides the office and 
the salesman with a record of the busi- 
ness transacted. It helps keep the cus- 
tomer’s account straight and simplifies 
the routeman’s settlement system. 

Staunton Steam Laundry has a 
hard and fast rule governing cash set- 
tlement. Its seven route salesmen must 


TAB CODE 


for Customer Control 


« 


INACTIVE 
} CUSTOMERS 


ACTIVE 


Roure *4 
Roure *2 
Route *S 
aouTe *4 
Route * 5 
Route *o 
ROUTE RUG 
(misc.) 


Vp; SALES OFFICE CUSTOMER 
44 REO TAB 


oe 


Ym Om Bb 


o 


SHIRTS 


HOUSEHOLD 


STORAGE 
OUT OF TOWN CUSTOMERS 





balance their records by Friday morn 
ing of each week or face the penalty 
of having their paychecks held back. 
They may draw their pay, but only 
if they 
amount they fail to turn in. 

The salesman receives a daily rec- 
ord of the business he has brought in. 
He can settle any 
week, In doing so. he must use a 
bank deposit slip as a memorandum 
of payment. On this he lists his name, 
date, route number, and the names 
of all customers who paid by check. 
(Each driver is responsible for the 
checks he accepts.) All payments are 
matched against cash-register totals. 

The charge-account customers are 
the responsibility of the office. The 
only money that comes into the plant 
is from accounts receivable and from 


apply part of it against the 


time during the 


the salesmen. Call-office and miscel 
laneous income are lumped togethe 
as a separate route. 

On delivery, all salesmen are given 
specific instruction to return either 
with the cash or with the bundle. It 
the bundle is returned, the office pays 
the routeman the specified amount 
and retains possession. Should the cus 
tomer request delivery at a later date, 
the salesman then returns the money 
to the office and collects from the 
customer, In this manner, Staunton 
has an accurate check on sales. 

A set of eight of these addressing 
machines cost the plant $350 


Customer control 


Staunton Steam Laundry has a cus 
Continued on page 58 





Another system of customer control makes use of metal tabs affixed to customer address 
plates. Position of tab is coded to reveal specific information 
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NEW sQuareD UP DIVCO HOUSE- 
TO-HOUSE LAUNDRY TRUCK... 
221 CU. FT. CARGO CAPACITY! 





Latest design WALK-IN Divco Trucks are specially engineered for multi-stop 
operation. They feature proven low maintenance, long service life, dependable 
performance and low operating cost. Maximum driver-salesman efficiency 
through use of either Stand-Drive controls or Sit and Stand Drive dual controls 
... by low steps and easy workability of load. 





EASY MAINTENANCE ... 27 major service points can easily be reached by 
merely lifting the hood. Removable panel body construction permits easy repair 
or replacement of damaged panels from the outside in minimum time. 





REPLACEMENT PARTS AT YOUR FINGERTIPS... A nation-wide network 
of competent dealers assures instant availability of all parts. Divcos are pro- 
duction built and all dealers stock replacement parts—therefore, there is no long 
wait for custom parts to be hand-made. 

Many optional choices, including automatic transmission 


MODEL 124... SUPER 4 cylinder MODEL 134... SUPER 4 cylinder MODEL 154 .. . 6 cylinder engine 
CHOICE OF engine... Stand Drive Controls for engine . . . Sit and Stand Drive ... Sit and Stand Drive Controls for 

average city routes—3 speed Controls for longer city routes—3 scattered city or suburban routes— 
3 MODELS synchromesh transmission. 


speed synchromesh transmission. 
\ t CONTACT YOUR 
[ ( LOCAL DIVCO DEALER 
~ J FOR DEMONSTRATION! 


DIVCO CORPORATION, 22000 HOOVER ROAD, DETROIT, MICH. 


OVER 80% OF ALL DIVCO TRUCKS BUILT SINCE 1927 ARE STILL IN SERVICE! 


3 speed synchromesh transmission, 


wt 
wt 
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VENICE, CALIF.—Frank M. Mutal 
has given notice of intention to sell 
Washington Street Launder Room, 13 
Washington St., to Marilyn Armstrong. 


WICHITA FALLS, TEX.—New 
equipment has been installed in The 
Launderette, 1602 Monroe. The estab- 
lishment, owned by Joe Hughes, has also 
been redecorated. 


VISTA, CALIF.—Wash Well has been 
opened at 325 S. Santa Fe Ave. The 
plant was formerly known as A-1 Clean- 


ers. 


GLADWATER, TEX.—An open house 
was held recently at City Laundry in 
its newly remodeled and enlarged buiid- 
ing. 


BERTHOUD, COLO.—Serv-Ur-Self 
Laundry, operated by Mr. and Mrs, C. 
Wilson, has added equipment. The es- 
tablishment is located in the Berthoud 
Trailer Park. 


BRYAN, TEX.—American Laundry 
and Dry Cleaners has been incorporated 
by R. C. Dansby, A. T. Barker and Nel- 
son Allen, with capital stock of $10,000. 


SHERMAN OAKS, CALIF.—Notice 
has been given of the intended sale of 
Big Bundle Launderette, 14161 Ventura 
Blvd., by L. A. McDonald to Joseph A. 
and Avilla Kaplan. 


INDEPENDENCE, KANS.—A_ new 
automatic laundry unit has been installed 
at Independence Laundry and Dry 
Cleaners, it has been announced by Bob 
Wohltman, owner. 


DENVER, COLO.—Garry Corp., a 
new laundry firm, has been incorporated 
by Sanford Pashel, Alan M. Kahn and 
Solomon Girsch. 


GARLAND, TEX.—Bell Laundry and 
Cleaners has opened a branch at Eighth 
and State Sts. The firm has its head- 
quarters in Dallas. 


DALLAS, TEX.—Manhattan Laundry, 


after being closed for the past year during 
erection of the Vaughn Bldg. at Com- 
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merce and Prather, is scheduled to re- 
open about September 15. Marcus Gen- 
del is owner of the firm which caters ex- 
clusively to men. 


DOWNEY, CALIF.—Preliminary 
plans for a laundry building addition at 
Rancho Los Amigos were approved re- 
cently by the county supervisors. 


EUREKA, KANS.—Donaldson Laun- 
dry has been purchased by New Process 
Dry Cleaning Co. of Emporia. Eldon 
Donaldson, who operated the laundry, 
will continue as manager. 


DENVER, COLO.—Snow-White 
Laundry Co. has been incorporated by 
Gustav W. Anderson, George R. Nelson 
and Wayne L. White. 





RICHMOND, VA.—A new plant for 
Sunlight Launderers and Dry Cleaners 
has been constructed at 1900 Chamber- 
layne Ave. The firm was forced to move 
from Brook Rd. because it lay in the path 
of the Richmond-Petersburg Turnpike. 


LOUISVILLE, KY.—J. G. Spalding 
has been elected chairman of the board 
of directors of Spalding Laundry & Dry 
Cleaning Co., after having been presi- 
dent 20 years. Mr. Spalding is being 
succeeded as president by his brother, 
Peter, Jr., who has been vice-president 
15 years. 


MIAMI, FLA.—Henry Cove, _presi- 
dent of Vogue Laundry & Cleaners, has 
been elected interim president of the 
Better Business Bureau of Miami Beach. 


LEXINGTON, KY.—Plans have been 
announced for construction of a sub- 
station for Becker Laundry & Dry 
Cleaning Co. in the Southland Shopping 
Center. The firm’s main plant is at 395 
S. Limestone St. 


PLANT CITY, FLA.—J. P. Leitner, 
Sr., and son, J. P., Jr., owners of Plant 
City Laundry and Dry Cleaners, have pur- 
chased property adjoining their plant on 
E. Reynolds St. The Leitners plan an ex- 
pansion program and will use about one- 
third of the property for an addition to 
their present building. 





BEAR LAKE, MICH.—An automatic 
laundry has been established by Mrs. 
Swanson at Swanson Service Station. 


COLUMBUS, OHIO.—Spee-Dee- 
Quick Service Laundry, 190 S. Hamilton 
Rd., is now under the management of 
Mr. and Mrs. Joe Bonarrigo. 


ST. LOUIS, MO.—Glick’s Laundry, 
5180 Delmar Blvd., has opened a second 
branch at 2101 Woodson Rd. in Over- 
land. The other branch is at 9900 Man- 
chester Ave. 


COLON, MICH.— Enoch Ware has 
taken over management of The Wash- 
ateria, located on E. State St., from his 
brother. 


CHICAGO, ILL.—Charies L. Arent- 
sen, vice-president of Lake City Laundry 
Co., has been appointed chairman of the 
services section, general services and 
mercantile division, of the 1956 Chi- 
cago Community Fund campaign. 


BENTON HARBOR, MICH.—A per- 
mit has been issued to American Laun- 
dry Co. for construction of a drive-in at 
415 Pipestone. 


CHICAGO, ILL.—Mercantile Laun- 
dry Co., 153 W. Chicago Ave., was 
damaged by fire recently, with an esti- 
mated loss of $7,000. 


MILWAUKEE, WIS.—Ideal Laundry 
Co., 1524 W. Wells St., has been pur- 
chased by Edward A. Miller, president, 
and Harry J. Plous, vice-president, of 
Spic and Span Dry Cleaners, Inc. The 
laundry, with drive-in branches at N. 
Sherman Blvd. and W. Capitol Dr. and 
N. 85th and W. Burleigh Sts., will con- 
tinue to operate with its present name 
and personnel, 


DAVISON, MICH.—New shirt finish- 
ing equipment has been installed in 
Dixie Cleaners and Laundromat, 717 N. 
State. 
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EXTRACTOR 

CLYMPIC Hier 

Centerslung Curb suspension at center 

of gravity Yes No 

5” Drain Yes No 

Curb bottom high enough for servicing 

machine Yes No 

All controls mounted on machine Yes No 

Motor vibration eliminated by flexible couplings 

to machine drive Yes No 























LAUNDRY MACHINERY 
Division of 
American Machine and Metals, Inc, 
EAST MOLINE, ILLINOIS 


“World's oldest builders of power laundry equipment” 


September 15, 1956 


See how TROY Olympic 
Extractors speed work flow 


With a Troy Olympic extractor, you get more 





features for fast, safe, efficient extraction, plus 
more improvements to increase production and 
save labor. The twin, semi-circular baskets are 
designed for easy handling by hoist and over- 
head monorail. Flat on one side, they fit snugly 
against the washer for filling, roll on casters to 
pick-up point. Baskets unload in seconds 
through dump-type bottoms. All these advan- 
tages are yours in both 54” and 60” Troy 


extractors. Send for free catalog now, 


MAIL COUPON TODAY 


TROY LAUNDRY MACHINERY, Dept. SLJ-956 
Division of American Machine and Metals, Inc. 
East Moline, Illinois 


Yes, please send literature with full information on the 
54” and 60” Olympic extractors, 





ORGANIZATION 





ADDRESS 


city ZONE STATE 








NAME AND TITLE 











GLADSTONE, MICH.—Wee Wash 
It has been opened at 714 Delta Ave. by 
Mr. and Mrs. John Kennedy. 


CHICAGO, ILL.—Aagaard Laundry, 
600 W. Root St., recently celebrated its 
seventy-fifth anniversary. Arthur  H. 
Aagaard, president of the firm, is the son 
of the founder. 


MOUNTAIN GROVE, MO.—Starlite 
Laundry has been opened in the Ander- 
son Bldg. 





CORAOPOLIS, PA.—Van_ Balen 
Brothers Laundry has become Van Balen 
Laundry, Inc., with H. Gerard Van 
Balen, long associated with the firm, be- 
coming president of the newly formed 
corporation. 


ROCHESTER, N. Y.—Genesee Laun- 
dry, 89 Jay St., has been purchased by 


Morgan Linen Supply, Inc., it has been 
announced. 


ALLENTOWN, PA.—New equipment 
has been installed in the laundry depart- 
ment at Allentown State Hospital. 


LONG ISLAND CITY, N, Y.—Quonez 
Joe Laundry, 132-60 34th Ave., was 
destroyed by fire recently, causing dam- 
age estimated by the owner at $100,000. 


FAR ROCKAWAY, N. Y.—Ben Kirson 
has taken over operation of Firestone 
Laundry, 2103 Cornaga Ave. 


WEST BRIGHTON, N. Y.—Stapleton 
Service Laundry has been sold to Robert 
Birer, operator of Hempstead Family 
Laundry and Long Island Diaper Serv- 
ice, Hempstead, Long Island. Harold A. 
McCormick will continue as chairman of 
Stapleton’s board of trustees. His brother, 
Ernest, who has been vice-president, will 
remain as purchasing agent. 


MONTICELLO, N. Y.—L & L Laun- 
derette, 395 Broadway, was destroyed by 
fire recently. 


SUNBURY, PA.—Merit Laundry and 
Dry Cleaning Co. entertained 39 mem- 
bers of MacIntosh Associates from Allen- 


HOW TO CONTROL SALES 


Continued from page 54 


tomer contro] system operating in con- 
junction with its route control system. 

Each salesman has a book contain- 
ing a full-page record of every cus- 
tomer on his route. This record carries 
the imprint of the address plate and 
contains such information as identifi- 
cation mark, type of service used, day 
and frequency of service, whether the 
customer has a charge account, and 
special instructions to the driver. 

As the salesman picks up an order, 
he checks off whether the customer 
gave him laundry, drycleaning or mis- 
cellaneous work. The page is marked 
off to give a four-year record of the 
customer's buying activities. 

{ route supervisor thumbing 
through the book can readily see the 
pattern of service and any gaps or 
skips will oblige him to ask “why?” 
Very often prompt attention to a com- 
plaint or claim will retain the cus- 
tomer. 

The supervisor can also see whether 
or not the salesman is doing as well 
as he should in promoting sideline 
services such as drycleaning, etc. 


Although it’s a little more time-con- 
suming, some plants use their regular 
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route control address plates as a place 
for recording information on dealing 
with the customer's buying habits. 


The frames of these plates have 


about a dozen slots along their top 
edge into which small metal tabs may 
be inserted. Once a coding system is 
worked out, the relative position of 
the tab on the plate will indicate cer- 
tain specific bits of information. 





——— OT 


Due |] 

















town, Easton, Reading, York and Wilkes- 
Barre, in the first of a series of dinners 
the member firms of MacIntosh will hold. 


BROOKLYN, N. Y.—A grand opening 
was held recently at Jung Brothers 
Laundry, 1935 Rockaway Parkway. 


GENEVA, N. Y.—A new laundry has 
been opened by Bing Lew at 19 Tillman 
St. 





GOLD BEACH, ORE.—Mr. and Mrs. 
Thomas E. Taylor have opened Gold 
Beach Launderette. 


STAYTON, ORE.—Mr. and Mrs. 
Boyd Van Fleet have opened Wash and 
Dry on W. Washington St. 


SPRINGFIELD, S. D.—A laundry unit 
has been added at Southern State 
Teachers College, for use of student 
families. 


Once the operator becomes accus 
tomed to the system, he can tell at a 
glance whether the patron is an active 
or inactive customer; whether he is a 
cash-and-carry or a delivery patron; 
which route and what services he sub 
scribes to. 

This system is especially handy for 
handling specialized types of mailings. 
If, for example, there is some change 
in the pricing structure of a particular 
laundry service, it’s a simple matter to 
scan through the file and pick out the 
customers who are to be affected by 


the change. 


“Oh, we're getting along fine. My son is 


handling your route . . . after school hours.” 
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use less soap, clean clothes faster with 


DOW SODIUM ORTHOSILICATE 


Dow 


Here is a soap builder that will cut 
soap costs and do a more efficient 
washing job without harming cotton 
fabrics. Dow Sodium Orthosilicate 
actually extends your soap’s washing 
effectiveness by approximately one 
third*. Clothes wash cleaner in a 
single cycle... rinse out quickly and 
thoroughly. It neutralizes soil acidity 

saponifies fats and oils while keep- 
ing insolubles in suspension, 


*In tests on badly soiled fabric washed at 


160°F, 


Sodium Orthosilicate reduces 
operating expenses and assures you 
of effective results—and its cost is 
only about half the cost of soap. 
For detailed information on advan- 
tages and use, get a free copy of the 
new Dow Sodium Orthosilicate book- 
let. Call the Dow sales office near you 
or write direct to THE DOW CHEMICAL 
COMPANY, Dept. AL 762A, Midland, 


Michigan. 


the use of Dow 


Sodium Orthosilicate reduced the amount of detergent required by 45%. 


you can depend on DOW CHI 


September 15, 1956 


Soap Requirements, as represented 
by this pile of detergent, are re 
duced substantially when you use 
Dow Sodium Orthosilicate. Shaded 


area shows amount of soap saved 


‘MICALS 














Continued from page 40 

The arrival time of your letter is 
also to be considered. You will want 
to reach customer or prospect when 
she is most receptive to your message. 
In areas covered by your routemen, 
time your letter to reach the reader 
either on the day before or the day 
of your pickup. 

How long should a letter be? Long 
enough to attract attention, inspire in- 
terest, develop desire and ask for ac- 
tion. Opinion differs on average 
length, but a good rule of thumb is to 
avoid writing more than one page 


if you can help it. And for the benefit 


of ladies who don't have their spec 
tacles handy, don’t use small type. 


How to produce them 


After the copy for the sales letter 
has been prepared, you will have it 
produced in printed form. If a type 
writer is available, the letter can be 
typed on a mimeograph stencil. The 
stencil can be taken to a local letter 
service to be run off on its mimeo- 
graph machine. If a limited mailing is 
to be made, there is a good case fo; 
having the letters individually typed, 
addressed and signed. This is in keep 


ing with the individual and personal 








Shamrock No. 22 Trucks, piled high with wash 


loads. The duck body is removable for washing, 
sterilizing, Frame is rustproof steel, 


...be sure they’re 


if 


* Goat 


SHAMROCKS 


when you give ‘em loads like these i 


TOP Quality FOR OVER 25 YEARS 
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Talk to other plant owners who have 
used Shamrocks who have seen 
them stand up through years of hard 
service—you ll get top proof of Sham- 
rock quality! Look, for example, at the 
job Shamrocks are doing above—rou- 
tine performance in this large metro- 
politan laundry. Depend on Shamrocks 
for such quality features as (1) steel 
slat, heavy bottom construction, (2) 
full 2x 1” hardwood runners, (3) brass- 


riveted seam ends, (4) extra heavy 
duck body—plus many other superior 
features, Contact your Shamrock dis- 
tributor, or write MEESE, INC., Madi- 
son, Indiana. 

SALES OFFICES: NEW YORK—F. R. Tyroler, 55 


West 42nd St., PE 6-0615; ATLANTA—wW, E,. Pet 
way, 2577 E. Densley Dr., North Decatur, Ga., 
MElrose 6-3192; FORT WORTH—V. M. Hootor 
4220 Normandy Rood, Tel. JEfferson 6-6564; WEST 
COAST—Petersen-Daniels, Inc., 3311 Beverly Bldg., 
Montebello, Calif., RAymond 3-7003; Export Mar. 

R A Auerbach, Easton, Pa Cable Address, 
Notly 
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**Mark-O-Merit”’ 


appeal that sales letters can achieve so 
effectively. 

If a mass-produced letter, more at 
tractive than is possible through mim« 
ographing, is desired, it may be best 
to contact the printer who prepares 
your firm’s letterhead. With your let 
terhead plates in his files, very few ad 
ditional problems would be presented 
in printing the sales letters. 

No matter how the printing is done 
whether from stencils made on your 
own typewriter o1 by a commercial 
firm, be sure that the “Dear Mrs. 
Jones” or “Mrs. Smith” salutation is 
printed on the same machine, That 
way, it will look less like a form letter. 

Sales letters may well prove to be 
the way to more aggressive promotion 
and increased sales that you want for 
vour business. You can be certain of 
one thing—while you were reading 
this article millions of women were 
reading sales letters and deciding to 
spend money on someone else's goods 


und SPrVICeS 


How To Build a Mailing List 


1. Your present customers. 

2. Ex-customers and irregulars. 

3. Suggestions from your route 
salesmen. They get around— 
they ll be able to post you on 
new arrivals, ete. They can 
learn names of people next 
door to customers. 

4. Names of other women sug- 

gested by customers. If possi- 

ble, get their permission to use 

their names as references, 

Membership lists of countrys 

clubs, civic groups, service 


ut 


clubs, ete. 
Lists from City Hall where 


records are available of mar- 
riage licenses issued, birth rec- 
ords, building permits, ete. 

Es Names of people from con- 
ducted tours of your plant. It 


-_ 


is always appropriate to have 
them register in a guest book 
or sign for door-prize draw- 
ings. 

8. Watch newspapers for news 
of weddings. births, society 
events, etc. — anything that 
will turn up good prospects. 

9. In some towns a phone book 
listing subscribers by street 
address rather than alphabeti- 
cally will tell you who lives in 
the “better part of town” sec- 
tions. 

10. Utility companies will have 
records of new “turn-ons” 
which mean new residents, 

11. Whatever list or lists you use, 
be sure you keep them up to 
date. There's nothing worse 
than sending a letter to a per- 
son who should have been 
taken off your prospect list and 


put on to your customer roster, 
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NAMES ON REQUEST 


with AUTOMATIC CONTROLS 


C/L Automatic Washing Controls precisely guide every step of the washing operation, following your washing formula! Savings are enor 
mous in man-hours, water, electricity, fuel, supplies and in prolonged life of merchandise handled. C/L Controls can be easily installed on 
your existing equipment. They pay for themselves quickly and pay continuous dividends thereafter in savings to you and in cus- 
tomer satisfaction! 


One of these is the right model for YOU 
° « MODEL SOL... ee we te wee 


@ Opens and closes outlet valves @ Signals operator for 

@ Opens hot and cold water inlet supplies 
valves and closes them at de- Rinsing operations are fully 
sired water level automatic 
Controls three water levels Change of formula 
Thermostatically controls accomplished in seconds 
one temperature 


@:> MODEL 200 - + +s e ee eee eevee 


Opens and closes outlet valves Signals operator for supplies 
Opens hot and cold water inlet Rinsing operations are fully 
valves and closes them at automatic 

desired water level Change of formula accomplished 
Controls four water levels in seconds 

Gives water temperature 

required and controls it 

accurately by opening and 

closing steam valves 

Thermostatically controls 


three temperatures 


MODELIOQ --°-*r*** 2% 2% %* & © © © 9° => 


Opens and closes outlet valves @ Signals operator for supplies 


Opens hot and cold water inlet @ Rinsing operations are fully automatic 
valves and closes them at @ Has temperature gauge, water 


desired water level level indicator, and electrically 
Controls four water levels illuminated annunciator which 


Gives water temperature required indicates at all times which 
and maintains it accurately by operation is in progress 


automatically opening and Has extra circuits which can be 


closing steam valves utilized to introduce supplies 


Thermostatically controls Change of formula 


three temperatures accomplished in seconds 


CUMMINGS-LANDAU 


LAUNDRY MACHINERY CoO., INC. 
305-17 TEN EYCK ST.e BROOKLYN 6, N.Y.*TEL. HYacinth 7-1616 «Cable Address "CUMLAMAC” 
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‘a October! 
‘LAUNDRY 
Tia thalateyvateys 


With up to 40% of their labor costs in identification 
—the all-important first and final steps in the pro- 
Jaundrymen everywhere want a 





duction process 
down-to-earth, practical textbook on identification 


systems, 


To meet their demand, STARCHROOM LAUN- 
DRY JOURNAL’s 1956 GUIDEBOOK OF THE 
LAUNDRY INDUSTRY, coming in October, will be 
the GUIDE TO LAUNDRY IDENTIFICATION. 
In easy-to-read, easy-to-follow terms—and with lots 
of working pictures, charts, graphs, and actual case 





histories—chapter after chapter in this big GUIDE- 


BOOK will help you. 


determine your identification needs 
choose the right systems to meet them 
apply the systems easily and efficiently 


train your employees to maintain them 


1956 GUIDEBOOK issue 





keep identification costs in line 


eliminate mistakes, losses and claims that 
stem from faulty systems 


Now, for the first time in the field, laundrymen will 
have a complete manual for selecting and putting to 
work the identification systems that will fit their plant 
needs best. And, like every one of the JOURNAL’s 
Guidebooks—and every monthly issue of the maga- 
zine—the GUIDE TO LAUNDRY IDENTIFICA- 


TION will have just one purpose: 





helping laundryowners improve methods, 
build volume, increase profit! 


In addition, the 1956 GUIDEBOOK OF THE 
LAUNDRY INDUSTRY will bring you YOUR 
OPERATING GUIDE—page after page of charts, 
graphs and tabulated information covering all phases 
a ready 





of laundry plant operation and production 
source of up-to-the-minute reference material for 
day-in, day-out use. 
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And in the Same Big ISSUE 


YOUR COMPLETE 


FOR YEAR-’ROUND 
REFERENCE 








BUYERS’ 
GUIDE 





The Industry's Only Complete, Standard Directory 
With Well Over 15,000 Items of Helpful Buying Information 


Look for these 


detailed where-to-do- 


business features: 





Classified Directory— 
Listing all kinds of laundry equipment and sup- 
plies by product .. . with manufacturers of each 
... A constant, easy-to-use, ready reference on 


who makes it and sells it. 


Trade Name Directory— 
Alphabetical listing of Trade Name Products and 
their manufacturers . . . A quick means of track- 
ing down the source of “Trade Name” equip- 


ment and supplies. 


Manufacturers’ Directory— 


Alphabetical listing of manufacturers and their 
home office addresses . . . Full information on 
where to contact companies listed in the Classi- 
fied and Trade Name Directories. 


Local Buyers’ Guide— 


Geographical listing of manufacturers’ branch 


offices, distributors and jobbers . . . with ad- 
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dresses... arranged by states and cities... A 
practical direction-finder for contacting the near- 


est sources of equipment and supplies. 


Detailed Buying Information— 


Supplied in display advertising and in informa- 
tional ads throughout the Classified and Geo- 
graphical Sections . . . Providing an opportunity 
for leading manufacturers and sales organiza- 


tions to state specifics on their equipment, sup- 


plies and services. 





Starchroom 
LAUNDRY JOURNAL 


First in the Laundry Industry Since 1893 
305 East 45th Street 


New York 17, New York * OREGON 9-4000 
ABC 


Business Papers Division, 
The Reuben H. Donnelley Corporation ABP 
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California dignitaries, left to right, photo at left: Claude Lucas, speaker; Hilles 


Jack Bariteau, president; Earl Fast, retiring president. Right photo: 


tary of California group; John Logan, secretary 


Bedell, director; G. Grenville Whyte, first vice-president; 
Bob Brown and Harry E. Cooper, speakers; Bob Place, executive secre- 





Californians Discuss Trends 


NEARLY 300 LAUNDERERS and 
allied trades representatives attended 
the annual California Laundry & 
Linen Supply Association convention 
held in Santa Barbara, 

Amid the luxurious surroundings 
of the beautiful M-ramar Hotel 
the three-day meeting featured two 
full days of sightseeing, entertainment, 
fine food and golf. Saturday, the last 
day, was strictly business, and the 
convention wound up with a big din 
ner dance that evening. 

Jack EE. Bariteau, 
Laundry, San Jose, was elected presi- 
dent; G. Grenville Whyte, Southern 
Service Co., Ltd., Pomona, was named 
first vice-president; Jack Elberling, 
Peerless Laundry Co., Oakland, is now 
second vice-president; John E. Logan, 
Sparkle Launderers, Bakersfield, was 
reelected secretary, and W. A. Brad- 
ley, Enterprise Laundry and Linen 
Supply, Fresno, was elected treasurer. 


Consolidated 


New directors are: Richard Ben- 
nett, Del Monte Laundry, Pebble 
Beach; Ralph Sundstrom, Compton 


Laundry & Cleaners, Compton; H. R. 
Kitto, National Towel & Laundry Co., 
Stockton. Hold-over directors are: 
Ear] A. Fast, Soft Water Laundry Co., 
Long Beach: George Nelson, Pullman 


Laundry, San Diego, and Jim Foas- 
berg, Foasberg Laundry, Long Beach. 
Bob Place continues as executive sec- 
retary. 

Robert O. Brown, head of the ac- 
counting department of the American 
Institute of Laundering, started things 
off with a talk on “How To Cut Costs 
in the Office” in which he outlined 
methods in 

down on 


many shortcuts and new 
office procedure that cut 
duplication of effort and unnecessary 
costs. 

Arthur Chambers, head of 
Coverall and Linen Supply, Anaheim, 
informal discus- 


Boss 


California, 
sion on “Linen Supply Today.” He 
stressed the advisability of those just 


gave an 


starting in the business of taking ad- 
vantage of the information available 
through the National Linen Supply 
Association, which he recently headed 
for two terms as president. 
Lou Bellew, West Coast 
STARCHROOM LAUNDRY JOURNAL, at 
the noon luncheon had for his subject 
Bellew,” 
number of popular gadgets in use 


editor, 


“Rhapsody in presenting a 
around the country. 

Harry E. Cooper, manager, market 
research and depart- 
ment, The Prosperity Co., Inc., spoke 


sales analysis 





Top photo, left to right: G. Grenville Whyte, Jack Bariteau, John Logan, W. A. Bradley, new 
treasurer. Bottom photo: Mr. Bradley; Dick Bennett, George Nelson and Ralph Sundstrom, 
directors; Earl A. Fast and Jack Bariteau, retiring and new president; Jim Foasberg, director; 
G. Grenville Whyte and John Logan 
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on “The Drive-In Success Story.” He 
used a slide presentation to show the 
trend toward this type of service on 
the part of the buying public. Mr. 
Cooper showed how in the old days 
every type of business had to have a 
delivery service because there was a 
lack of transportation for the public. 
Women were always home, and actu 
ally looked forward to the routemen’s 
calls and the gossip they conveyed 
from house to house, Today’s house 
wife has her own car and is seldom 
home; hence the trend to more and 
more drive-in businesses where she 
can drop in and transact business at 
her own convenience. Also, he noted 
that the ability of the modern house- 
wife to shop around is causing laun- 
derers to work harder to retain cus- 
tomers, since only 30 percent of the 
present customers will be retained in 
the next 10-year period, This makes 
it necessary to get 70 percent new 
customers in each 10-year period, or 
go broke. 

The final speaker of the day was 
Claude E. Lucas of Claude E. Lucas 
Associates, popular laundry and dry- 
cleaning engineer, who talked about 
“Management and Profits.” Mr. Lucas 
predicts launderers will have to be 
100 percent more efficient than they 
were in the “good old days” if they 
wish to survive under present condi- 
tions, Operators were advised against 
spending their accumulated cash re 
serves on new equipment “just for the 
purpose of bragging their plant has 
the most modern equipment in the 
city.” Since labor is the largest single 
expense, Claude 
equipment be selected on the basis 
have the 


advises that new 
“of what equipment will 
greatest potential for labor savings.” 

All in all, the meeting was a real 
ball, and now that the word is out it is 
doubtful if any of the speakers will 
ever get to attend another California 
convention ... their bosses will all be 
pulling strings to get to attend the 
next ones.—Lou Bellew 
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Yes, among the many new features 
found on the new Challenge Laundry 
Tumbler is a large double Pyrex 
inspection window permitting 

the operator to see at a glance just 


what's going on inside the tumbler. 


And what is going on inside the new 
Challenge Tumbler is plenty. Here is 
tumbling speed that is 3-times faster 


than other tumblers of comparable 


HERE’S HOW IT WORKS! 


Just push a button... The Challenge Tumbler takes 
it from there. 


capacity. Work efficiency that cuts 
labor and operating costs and speeds 


The heater, blower and exhaust fan go into action. 
The Challenge Drum revolves and when the pre-set 


up the entire plant operation. ee eer 
The operator is signaled with an automatic buzzer. 


A quick pull on a lever and the non-revolving door 
opens...the shell tilts and the entire load dis- 
charges in less than 12 seconds. 





SWALLENGE 


MANUFACTURING Cc O. 





The Challenge Laundry Tumbler is 
exclusively distributed by The Ameri- 
can Laundry Machine Company. Con- 
tact your local representative and get 
the complete story of the Challenge 7400 East BandinitBoulevard 
Tumbler in terms of your specific 
operation. 





Los Angeles 22, California 
Telephone: RAymond 3-1301 
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Oregon officers, left to right: Art Lewis; Bert Ferris of Bend, outgoing president, congratu- 
lating his successor, Tom Georges, Jr., and Alex Dumas 


Varied Program at Bend 


THIS YEAR'S convention of the Ore- 
gon State Laundry Owners’ Associa- 
tion, the thirty-fourth, attracted about 
125 delegates. The meeting was held 
at Bend. 

Marring an otherwise highly suc- 
cessful session was the news of the 
death in Portland of Sylvester W. 
Lawrence, dean of the laundry indus- 
try in Oregon. His son, Duane, was 
attending the convention when word 


of the death was received. Mr. Law- 
rence was a former director of the 
American Institute of Laundering. 
Among the speakers was Denys R. 
Slater of Dallas, Texas, president of 
the American Institute of Laundering, 
who warned  laundryowners _ that 
“complacent management breeds fail- 
ure.” He urged them to plow back 
their profits into replacement and 
modernization of equipment. 


Alex Dumas of Medford, last year’s 
winner of the Rawlinson award for 
promotion, stressed the importance of 
enthusiasm in selling the public and 
advised participation by laundrymen 
in every community activity as a sure- 
fire means of earning goodwill and 
promoting their businesses 

A talk on casualty coverage was 
given by William B. Johnson, Port- 
land insurance man. The program 
also included a panel discussion on 
laundry, drycleaning and linen sup- 
ply, with Arthur Lewis serving as 
moderator. 

Portland, was 
officers 


Tom Georges, Jr., 
elected president. Other 
named to serve in the coming year 
were: Arthur Lewis, Albany, vice- 
president; Duane Lawrence, Portland, 
secretary-treasurer, and Alex Dumas, 
Medford, sergeant-at-arms. 

Entertainment for the three-day 
session included both men’s and 
women’s golf tournaments, a buckaroo 
breakfast at a ranch near Bend, a 
dinner dance, and on the final evening 
an informal banquet at which new 
officers were installed. 


Round Table at New Hampshire 


ALTHOUGH it met for only one day, 
the New Hampshire Laundryowners 
and Drycleaners Association managed 
to cram as much meat into its session 
as other groups do in several days. 
The annual convention was held at 
Hotel Wentworth - by - the - Sea near 
Portsmouth. 

Actually the sessions didn’t start 
until afternoon. The morning was de- 
voted to golf, loafing, registration and 
general visiting. What made the meet- 
ing so profitable was the round-table 
discussions, with all attendants par- 
ticipating. This idea is receiving ever- 
growing acceptance at conventions. It 
was a natural in New England, similar 
to their town hall discussions. 
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The audience selected five ques- 
tions for discussion. They were: 

1. What do laundry and dryclean- 
ing prices mean to the housewife? 

2. How to reduce productive labor 
costs? 

3. How to induce young people 
into our industry? 

4. How important are advertising 
and promotion? 

5. What should price structure de- 
pend upon? 

The meeting room was broken into 
several tables of registrants. Each 
question was given to two tables for 
15 minutes of discussion, followed by 
a summarized report by the tables’ 
chairmen. With nearly 100 persons 


taking part, much practical informa- 
tion was accumulated. 

It was generally agreed that the 
average housewife isn’t too concerned 
with prices, so long as she gets quality 
work with the kind of service she 
needs. Labor costs can be reduced 
with latest equipment, layout and 
training, it was felt. 

Everyone felt that a real problem 
confronts the industry in luring young 
people to the laundry and drycleaning 
professions. Because of the competi- 
tive labor situation every effort must 
be exerted to improve working con- 
ditions and offer extra benefits in the 
form of job insurance, retirement and 


similar plans. Continued on page 68 


New Hampshire plantowners 
ponder management problems 
during round-table discussion. 
One-day meet at famous resort 
drew over 100 launderers, dry 
cleaners, and allied tradesmen 
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Let’s Settle 
The SOAP Question 


Time was when making up a mixture of neutral soap and 
builder in a laundry was a necessity—like baking bread at 
home. But that’s all passe now—you can get better bread 
loaded with health-giving vitamins at the 
bakery—just as you can get factory fabricated, 
scientifically balanced, complete soap in 
a drum. No mixing, no boiling, no 
messy tank or carrying endless buckets 
of soap solution to the washwheels 
which means, among other things, a 
great saving of time, labor and valuable 


space. 


time to go modern with 


HY- V V ITE for all high temperature washing operations 
SIMP LEX for low temperature washing of white work 


Decide now to settle that soap question once and for all. 





Order a drum on approval of whichever soap best meets your 
washing temperature requirements. You'll get the finest 


washing job you ever saw and you'll do it economically. 


Send for free booklet, “Better Way Washing Talks”. A complete 
line of laundry and dry cleaning supplies. Nation-wide service. 


ESTABLISHED 1851 
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Last year’s officers were unanimously reelected to serve another year. Left to right are 


Robert Little, Royal Dion and Hollis McBurney 


Continued from page 66 

All agreed that advertising was es- 
sential to plant growth. Prices should 
be commensurate with all costs, and a 
fair profit tacked on, but plants should 
make certain they are really efficient. 
( ustomers should not be penalized 
for plant inefficiency. 

It was interesting to note that ma- 
jor questions included so many points 


on merchandising and real manage- 
ment problems, rather than minor pro- 
duction points. The questions fit in 


with the subject covered by the 


speaker who followed the round-table 
discussion. 

Art Schuelke, editor of The Na 
tional Cleaner & Dyer, discussed 
the future of laundry and drycleaning 
plants. He advised plantowners to 





take full advantage of the potential 
offered by route selling and charge 
business. Sales training came in for its 
share of discussion as did the impor- 
tance of sound merchandising. 

At a business meeting new district 
representatives were appointed. These 
men in turn elected officers for the en- 
suing year. It was unanimously voted 
to reelect last year’s slate. Royal Dion 
of Nashua remains president, while 
Hollis McBurney of North Conway 
retains the vice-presidency. Robert 
Little of Claremont continues as secre- 
tary-treasurer, 

A cocktail party and banquet pre- 
ceeded an address by United States 
Senator Styles Bridges, the main con- 
vention speaker. He discussed legisla- 
tion developments in Washington and 
their effect on our industries. A pro- 
gram of entertainment wound up an 
extremely full day. 


Georgians Meet at Atlanta 


MORE THAN 700 members of the 
Georgia Launderers and Cleaners As- 
sociation, meeting in annual conven- 
tion recently at the Biltmore Hotel in 
Atlanta, heard major problems of the 
industry aired and solutions cited by 
leading authorities in the field. 
Members learned how the “payroll 
tax can be a windfall” and how indi- 
vidual] taxes could be reduced to a 
minimum in an eye-opening session 
conducted by W. H. Wehner and 
L. C. Butcher, of the Georgia De- 
partment of Labor, and Don Channel, 
attorney for the Georgia State Cham- 


ber of Commerce. 

Dr. Dorothy S. Lyle, director of 
consumer relations, National Institute 
of Drycleaning, discussed fabrics of 
limited sc rviceability, 


W. R. Kohl, president of the Lin- 
coln Bag Company, told the group 
that “next to good cleaning, packag- 
ing is the most important element in 
building new business.” He _ listed 
these important rules for cleaners to 
follow: operate an efficient plant, em- 
ploy reliable help, maintain courteous, 
prompt service and good work at a 
fair price, identify your product by 
your wrapper, use modern merchan- 
dising methods to hold old customers 
and build new ones. 

Other outstanding speakers includ- 
ed Jerry Daleke, merchandising and 
sales training consultant; A. L. Chris- 
tensen, production and engineering 
manager, American Institute of Laun- 
dering; J. R. Wilson, R. R. “ilson 
and Co., Atlanta. A lively question- 





Georgia leaders elected at convention, left to right; Joe May, Mrs. Eileen McDargh and 


Henry Herbert Chandler 
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and-answer period followed each talk. 

An interesting feature of the con- 
vention was a tour of local plants. 

The association elected Joe May, 
Joe May Cleaners and Laundry, At- 
lanta, president for a second term, 
Henry Herbert Chandler, Burnette 
Cleaners and Dyers, Atlanta, was 
named vice-president and Mrs. Eileen 
MecDargh of Atlanta was reelected ex- 
ecutive secretary. 

Directors were named as follows 
Arthur Solomon, Jr., and Edgar Eyler, 
Savannah; Jesse Young, Vidalia; Mar- 
vin Wages, Albany; Sydney Garrison, 
Moultrie; Joe Edwards, Jr., Thomas- 
ville; C. L. Booth and Tom Wade, 
Columbus; Walter Reid, Eastman; 
Jesse Rogers, Thomaston; Preston 
Bunn, Griffin. 

Also, Akin Chafin, McDonough; 
L. L. Goode, La Grange; James Gard- 
ner, Jr., Conyers; Isaac Flatau, Macon; 
Ellis Whitehead, Dalton; Wallace 
Grant, Rome; Ernest Barrett, Mari- 
etta; Tom Smith, Bremen; D, R. Tan- 
ner, Douglas; Herbert Bell, Gaines- 
ville; Dave Hendricks, Commerce; 
R. R. Caldwell, Greensboro; O. J. 
Johnson, Hartwell; H. C. Whitworth, 
Athens. 

C. E. Morgan, Jr., president of the 
Laundry and Dry Cleaning Club of 
Greater Atlanta, Sam A. Wix and 
C. E. Morgan, Sr., charter members 
of the association, were named to an 
advisory committee. 
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You already know the Grantham Tumbler — standard 


of your industry. 


The Grantham Tumbler, and all other laundry machinery designed by 
F. W. Grantham, will now be manufactured, sold and serviced 


EXCLUSIVELY by The T. L. Smith Company. 


This means finer equipment than ever before. The T. L. Smith Company 
has been the leading name in the design and manufacture of heavy mixing 


equipment — since 1900. 


Now the well known design ability of F. W. Grantham is combined 
with the complete facilities of The T. L. Smith Company. 


The NEW Smith-Grantham Tumbler, with automatic 
controls, incorporates all the ideas your industry has 
asked for. 

A NEW washer, completely revolutionary in design, 
is now being tested. There is proof already that this 
machine will slash your operating costs at a fantastic rate. 


Both machines can be delivered in October. With their 
delivery you will get complete parts and machine service. 


Since 1900, the pioneer designer and foremost manufacturer of the world’s finest mixers 
THE T.L. SMITH COMPANY ° Milwaukee 1, Wisconsin « Lufkin, Texas 


affiliated with Essick Manufacturing Company, Los Angeles, California. 
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Congratulating each other are Richard L. Corby, Jr. (left) and Harold C. Buckelew, returned 
to posts of president and executive secretary respectively 


New Jersey Seminar Scores 


AN IMPOSING ARRAY of speakers 
at the thirty-seventh annual conven- 
tion of the New Jersey Laundry and 
Cleaning Institute concentrated their 
remarks on how plantowners can best 
increase sales. 

The eight persons who answered 
such questions as, “What is the solu- 


tion of today’s quality and cost prob- 


Publie Relations 


lems?” “Would new methods of pric- 
ing encourage an increase in sales?” 
and “How can the industry do a more 
effective public relations job?” in- 


cluded: 


A. L. Christensen, manager of the 


department of production and engi- 
neering at the American Institute of 


Laundering: John Carruthers of John 


Some of officials at Florida convention, left to right: John Monohan, All director; Edwin W. 


Pearce, Greensboro, N. C., past president AlIL; 


David G. Perkins, Jr., 


Clearwater, convention 


chairman, and William Crowson, outgoing Florida president 


“BUSINESS GOES where it is invited 
and returns where it is well treated,” 
said Dr. Frank Goodwin in his ad- 
dress on public relations to the 300 


members of the Florida Institute of 
Laundering and Cleaning, who held 


their annual convention at the Fort 
Harrison Hote) in Clearwater, 
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Dr. Goodwin, professor of sales and 
sales management at the University 
of Florida, stressed the point that no 
set formula can be given for public 
relations; it is all of the efforts the 
business can exert to enjoy the favor- 


able public opinion it deserves. 
William L. Browne, director of pub 


Carruthers & Company, Boston; Ben- 
jamin B. Foster, Fosters’ Laundry, 
Gloucester, N. J.; | Joseph  Plonski, 
Columbian Laundry, Newark, N. J.; 
Richard T. McBrien, St. Mary’s Laun- 
dry, Inc., Ardmore, Pa.; Walter L. 
Spallholz, Universal Laundry, Ince., 
Portland, Me.: George Y. Klinefelter, 
Elite Laundry Company, Baltimore, 
Md., and the New York Betty Best, 
emissary of the Professional Laundry 
Foundation. 

The speakers later formed a panel 
and more questions were fired at them 
by the 210 persons in attendance. 
Serving as moderator during this ses- 
sion was John D. Campbell, Modern 
Laundry & Dry Cleaning Company, 
Philadelphia. 

Richard L. Corby, Jr., Corby’s En- 
terprise Laundry, Summit, and John 
Plonski, Columbian Laundry, Newark, 
will serve as president and vice-presi- 
dent respectively. 

Richard \ e Whalen, former execu- 
tive-secretary to the New York State 
Launderers and Cleaners Association, 
was introduced in his new capacity as 
associate secretary under Harold Buck- 
elew, executive secretary. 

—Roger Ganem 


Is Florida Theme 


lic relations of the National Institute 
of Drycleaning, in his speech said the 
businessman must “look at business 
through the eyes of his customer and 
their interests must be the same.” 

John Monohan of Fort Lauderdale 
spoke briefly on the group insurance 
program which has been formed by 
the American Institute of Laundering. 

Russell J. Rose of the AIL, in his 
talk on “Let’s Give Incentives a Closer 
Look,” said, “Look at your methods 
and make sure they are simple. Train 
people properly and then vou can util- 
ize their abilities.” 

Herman O’Steen of Jacksonville was 
elected president at the final session 
while Corliss Fox of Fort Lauderdale 
was named _ vice-president. W. E. 
Crowson of Bradenton was the out- 
going president. 

A Saturday night dinner and dance 
highlighted the social part of the con- 
ference. Many of the wives of the 
tours 
while 


members took short motor 


around the Clearwater area 


their husbands were in attendance at 
business sessions. 
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The Only Net Featuring ... 
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b Good-bye Pinning Tears. 
Grommets give /00°) pinning 
protection. (Not partial.) Pins 
never touch net eliminating snags 


and tears. 


Nylon Extension Tape. Maintains 
Straight and uniform pinning. 
Even weight distribution in load- 
ing nets. No excessive strain on 
any portion of net, Longer 


net life. 





Net replacement cut by 35% to 
40%. 6% gross of JAYSONET® 


will do the work of 10 gross of 
any other net because of our 
exclusive Grommeted Extension 
Tape*. Save money and unneces- 
sary waste. 


*Patent Pending 


JAYSONET =" 


CONSULT YOUR LOCAL SUPPLIER 


For additional information write 
Mfg. by JAYSON’S—Division of Jayson Silk Mills 


Office: 2144 N. 57th St., Phila., Pa. Plant: 1535 N. 60th St., Phila., Pa. 
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How to get the most out of 


The 69th Annual 


Laundry Convention 


THIS YEAR’S American Institute of 


Laundering convention will take place 
at’ Denver. Colorado. October { 


through 7. 


The three-day program was 


stretched out to a four-day show at the 


Jast minute because of fast-moving de- 
velopments in laundry sery ice. Sun- 
day, the final day of the convention, 
will be devoted to small-plant opera- 
tions. Here's your chance to learn 
more about neighborhood plants, acti- 
vated stores, branch outlets and quick- 
service prospects. 

There will be no exhibit this year. 
lo get the most from the convention, 
we offer our readers the following 


suggestions: 


1. Mix with the crowd, A national 
program of this sort gives the plant- 
owner the opportunity to see how the 
other half lives. We expect to see our 
many Western subscribers who, for 
one reason and another, have no occa- 
sion to attend conventions scheduled 
in the East and Midwest. You'll want 
to meet old friends, alumni, allied 
tradesmen, etc. 


2. Bring your wife. The convention 
committee has outlined an impressive 


ladies’ program guaranteed to enter- 
tain the wives while the husbands are 


off at the business sessions. 

3. Tie in your vacation with the con- 
vention. This is an excellent oppor- 
tunity to get away for a few days rest 


and relaxation and still make it a busi- 
ness trip. The scenery’s wondertul and 


the subjects under discussion thought- 
provoking. 


4. Take notes. The annual convention 
provides an excellent opportunity to 


compare your operation with those 


of other Jaundry plantowners. You're 


bound to come away with several sales 
promotion, production and manage- 
ment ideas, Once recorded on paper 
they can easily be slipped into your 
brainstorm file for future reference. 


5. Bring your camera. Not only does 
the setting lend itself to picture taking 
but youll want some photographic 
record of the proceedings as speaker 
after speaker divulges pertinent infor- 
mation about his plant operation, 
Tip: If you are using Super-XX film, 
you can get a fair shot of a slide pres- 


entation by opening your lens aper- 


ture to £/2.8 or £/3.5 and setting the 


exposure for 1/25 second. Do not use 


a flash. because the licht will WwW ish out 


the image on the screen, 


6. Bring your tape recorder. i you 
have one, it will provide an excellent 
means of bringing the highlights of 
the convention back to the plant 
where key personnel can share the 
demonstrations you were privileged to 
witness. You should be able to pick 


up a voice trom a loudspeaker almost 


anvwhere in the hall. 


7. Follow up the convention in your 
favorite trade journal. See how your 
ideas of important events compare 
with those of trained observers in the 
field. {[f you missed some important 
point, this is the most likels place to 
find it. 


8. Attend al) sessions. The AlL has 
Jined up an exce)lent string of note- 
worthy speakers on almost every sub- 
ject imaginable, And that includes 
STARCHROOM’s own Lou Bellew, who 
will give another of his famous chalk- 
talks during the opening hours of the 
convention, 

For your convenience a detailed 
program schedule of the Sixtyv-ninth 


Annual Convention follows. 











Ideal Laundry, 2500 Curtis Street 


Plants To Visit 


Delegates to the convention are invited to visit the following 
Denver laundries. Here are their names, addresses and owners: 


Capitol Laundry, 1317 Federal Boulevard....... Joseph S. North 
Cascade Laundry, 1847 Market Street............ Joseph R. Albi 
|  City-Elite Laundry, 2701 Lawrence Street......... Harris Larson 


Grant R. Fitzell 


Silver State Laundry, Broadway and 25th. ...... George R. Nelson 





PRIZE-WINNING 
ADVERTISEMENTS 


A display of the 1956 prize- 
winning ads will be located 
near the registration area in 
the Shirley-Savoy Hotel. 
These ads were judged the 
winners from among the 
hundreds that were entered 
in the 16th Annual AIL Ad- 
vertising Contest. 
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SEN. GORDON L. ALLOTT 


PALMER HOYT 








PROGRAM 


Sixty-ninth Annua) Convention 


American Institute of Laundering 
Denver, Colorado, October 4-7 





REGISTRATION 
WEDNESDAY, OCTOBER 3, anc’ THURSDAY, OCTOBER 4 
2 :00- 
5:00 p.m, Silver and Blue Spruce Rooms, Shirley-Savoy Hotel 
8:00 p.m. Silver and Blue Spruce Rooms, Shirley-Savoy Hotel 


FRIDAY, OCTOBER 5 


9:00 a.m. Redwood Lounge, Cosmopolitan Hotel 


12:00 noon 


SATURDAY, OCTOBER 6 


9:00 a.m.- 


§:00 p.m. Redwood Lounge, Cosmopolitan Hotel 


SESSIONS 


THURSDAY, OCTOBER 4 


All Thursday sessions will be held at the Lincoln Room, 


Shirley-Savoy Hotel 


Early Bird Conference’ 
Chairman: Albert Johnson, general manager, All 


10:00 a.m 








CONG, BYRON G, ROGERS LOU BELLEW 


Good Business,’ color-sound film on employee re 
lations developed by Wilding Picture Productions 


Inc., for Champion Paper and Fibre Company 
Topic: ‘‘Keeping Abreast With Our Changing laundry 


Business 

Management Points the Way A L Christensen 
manager, production and engineering department 
All 


The Changing Fibers and Textiles, Lee G. Johnson 
manager, laboratory division, All 

Controlling the Cost of Wages,'' Russell J. Rose, staff 
assistant, production and engineering department 
Ail 

Price Trend:,'’ Robert O. Brown, manager, accounting 
department, AIL 


2:00 p.m Chairman: G. louis Dodge, Dodge laundry and Linen 
Supply Company, Fresno, California; president, AIL 
It's Only the Beginning,” film on industrial research 
by Harding College Economics Department 
Pension Funds and Your Responsibilities, Senator 
Gordon lL. Allott, Colorado, member Senate Lobor 
and Public Welfare Committee 
Speoker and topic to be announced 
Question-and-answer period 
4:15 p.m. Announcement of winners of All's Annual Advertising 


Contes! 
Announcement of awards to allied trades firms for 
consumer advertising. 


FRIDAY, OCTOBER 5 


All Friday sessions will be held at the Silver Glade, Cos- 


mopolitan Hotel 


Chairman: Gene W. Hawk, Miller Laundry Company 
Des Moines, lowa; director, All District No. 7 


9:00 a.m 


Continued on page 74 
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Laundry Sales Gadgets Worth Knowing About,'’ Lou 
Bellew, West Coast editor, Starchroom Laundry 
Journal 

Measuring Quality in Shirt Finishing,"’ Benjamin B. 
Foster, Foster's Laundry, Gloucester City, New 
Jersey 

“The President's Message,’’ report of AIL activities 
for past year and plans for 1957, G. Lovis Dodge 
Panel discussion: ‘‘Over-the-Counter Operations” 
‘How To Select a Drive-In Location,’ Joseph Tofel, 
The Wash-Well Drive-In Laundry, Tucson, Arizona 
“How To Promote Drive-In Laundry Service,’ Travis 
LaRue, Travis Laundry, Austin, Texas 
Counter-Handling of the Bundle,'’ Kenneth L. Rob- 
erts, Rapid City Laundry and Dry Cleaners, Rapid 
City, South Dakota 
“Customer Self-Service Operations,’ Ellsworth Max- 
well, Maxwell Brothers Launderette, Muncie, In- 
diana 
Open Forum 


SATURDAY, OCTOBER 6 
All Saturday sessions will be held at the Silver Glade, 
Cosmopolitan Hotel 


9:00 a.m. Chairman: John L. Slick, Jr., Slick's Family Washing 
Company, Fort Wayne, Indiana; director, AIL Dis- 
trict No. 8 

Automation,’ color film by General Electric 

“Horizons Unlimited, Your Passport to the Future,’ 
Palmer Hoyt, editor, Denver Post 

‘Keeping Ahead of Rising Costs,’’ S. Y. Jackson, Ex- 
celsior Laundry, Albuquerque, New Mexico 

‘Mass Distribution by Greater Exposure With Longer 
Hours, John B. Spence, Faultiess Laundry Com- 
pany, Kansas City, Missouri 

Open forum 


2:00 p.m. Chairman: John A. Monohan, Warren Laundry and 
Dry Cleaners, Inc., Fort Lauderdale, Florida; direc- 
tor, District No. 1 
Day in Court,"’ safe-driving film 
“What Do You Mean, a Cost Bureau?" skit showing 
how the Cost Bureau of Long Beach, California, is 
worth its weight in gold to participating laundries 
Jack E. Bariteav, Consolidated Launderers & 
Cleaners, San Jose 
John H. Elberling, Peerless Oakland Laundry Co., 


Oakland 

Earl A. Fast, Soft Water Laundry Company, Long 
Beach 

James W. Foasberg, Foasberg Laundry, Long 
Beach 


Harry Peterson, NuWay Laundry and Cleaners, 
Inc., Long Beach 

Robert M. Place, executive secretary, California 
Laundry and Linen Supply Association 

Ralph Sundstrom, Compton Laundry, Compton 


4:00 p.m. So You Think You're Slipping!"’ Edward McFaul, pro 
fessional lecturer, Chicago, Illinois 
4:10 p.m. Question-and-answer session 


SUNDAY, OCTOBER 7 


All Sunday sessions will held at the Century Room, Cos- 
mopolitan Hotel 
10:00 a.m. Merchandising for Free-Wheeling Customers,’ Willis 
A. Pellerin, Pellerin Milnor Corporation, New Or- 
leans, Lovisiana 
“Sales and Advertising in the Neighborhood Laun- 
dry,’ Francis J. Raymond, New Albany Launderette, 
New Albany, Indiana, and Clarksville Launderette, 
Clarksville, Indiana 
“Solving Small Laundry Layout Problems,"’ Russ Rose, 
staff assistant, production and engineering depart- 
ment, AIL 
Open forum 


2:00 p.m. “Neighborhood Laundry Trends,’ O. G. Andrews, 
manager, Southern District, Ald, Inc., Dallas, Texas 

Speaker to be announced 
“Washing Techniques in the Small Laundry,’ Lee 





Johnston, manager, laboratory division, All pro 
duction and engineering department 
Open forum 
3:45 p.m. Adjournment 


SPECIAL MEETINGS and EVENTS 


TUESDAY, OCTOBER 2 


9:00 a.m. Meeting of AIL board of directors, Gold Room, Brown- 
Palace Hotel 


WEDNESDAY, OCTOBER 3 
9:00 a.m. Meeting AIL board of directors, Gold Room, Brown- 
Palace Hotel 
6:00 p.m. Reception by board of directors of Laundry and Clean- 
ers Allied Trades Association for All board of 
directors and their ladies 


THURSDAY, OCTOBER 4 

12:00 noon Luncheon, board of directors, All, and executive com- 
mitte, National Institute of Drycleaning, Cedar 
Room, Albany Hotel 

6:30 p.m. Reception and dinner, Presidents and Directors Club, 
Tabor-Stratton Rooms, Brown-Palace Hotel 

6:30 p.m. AIL dinner meeting, trade paper editors, Gold Room, 
Brown-Palace Hotel 


FRIDAY, OCTOBER 5 
7:30 a.m. AIL committee breakfasts, Brown-Palace Hotel 
Production and Engineering Committee, A. L. Chris- 
tensen, chairman, Onyx Room 
Sales and Advertising Committee, George H. Isaac 
son, chairman, Independence Room 
Office Operations and Financial Management, Rob 
ert O. Brown, chairman, Room 238 
Education and Personnel Committee, Cecil H. Lan 
ham, chairman, Room 240 
Public Relations and Certified Washable Seal Com 
mittee, Ward A. Gill, chairman, Room 321 
6:30 p.m. Dinner meeting, boards of directors, AlL and LCATA, 
Stratton Room, Brown-Palace Hotel 


SATURDAY, OCTOBER 6 

7:30 a.m. Early Bird’’ breakfast, Century Room, Cosmopolitan 
Hotel 
The Future Prospects for Business,’ Gerald P. Peters, 
president, Peters, Writer and Christensen, Inc., 
Investment Brokers, Denver, Colorado 

12:15 p.m. Congressional luncheon, Century Room, Cosmopolitan 
Hotel 
Taxes and Defense,'’ Congressman Byron G. Rogers, 
First District, Colorado 

4:30 p.m. Business meeting and reception, All Alumni Club, 
Spruce Room and Pine Room, Albany Hotel 


SUNDAY, OCTOBER 7 


8:00 a.m. Breakfast, Council of Laundry Association Executives, 
Brown-Palace Hotel 


ENTERTAINMENT PROGRAM 


THURSDAY, OCTOBER 4 
12:00 noon Ladies’ luncheon and style show, Century Room, Cos- 
mopolitan Hotel 
Style show sponsored by Denver Dry Goods Company 
“Africa in the Raw,’ colored film presentation by Lud 
wig Rettig, traveler and lecturer 
8:30 p.m.  Get-Together Party, Lincoln Room, Shirley-Savoy Hotel 


FRIDAY, OCTOBER 5 
10:00 a.m. Ladies’ coffee hour, Century Room, Cosmopolitan Hotel 
“Colorado,’’ color-sound film sponsored by Adolph 
Coors Company, Golden, Colorado 
11:00 a.m. Visit to Denver Mint 
1:00 p.m. Rocky Mountain bus tour to Central City 


SATURDAY, OCTOBER 6 
6:30 p.m. Annual banquet, floor show and dance, Lincoln Room, 
Shirley-Savoy Hotel 
Presentation of Past President's Plaque to Denys R. 
Slater 
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You get correct bleaching every time with prrrcHLoR’ 


Pittchlor is a highly stable calcium hypochlorite containing a minimum of 
70% available chlorine. 

You get correct bleaching when you use Pittchlor to bleach your 
shirts, sheets, towels, tablecloths, handkerchiefs and other white goods. 
Pittchlor is precision made to highest standards to assure you finest 


mm” 


bleaching results in every batch. 

Pittchlor removes the guesswork about solution strength. Simply use 
a 5 lb. can of Pittchlor for each 40 gallons of water. You'll like the per- 
formance, mileage, and bleaching economy you get with Pittchlor. Your 
customers will like the brighter than new whiteness to their laundry and 


Fei 
TTT My 


WI} 


f 


the minimum wear and strain on fibers. 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 
ONE GATEWAY CENTER: PITTSBURGH 22 - PENNSYLVANIA 


4, 


Yi, 


SEE YOUR 
DISTRIBUTOR TODAY 


Pittchlor is packed specifically 


i? 











September 15, 


DISTRICT OFFICES: Cincinnati ¢ Charlotte 

Chicago ® Cleveland © Boston * New 

York © St. Lovis © Minneapolis * New 

Orleans ¢ Dallas * Houston @ Pittsburgh 
Philadelphia * San Francisco 

IN CANADA: Standard Chemical Limited 

and its Commercial Chemicals Division 


1956 





for laundries in 3% Ib. cans 
(12 per case). Also furnished 
in 5 lb. resealable cans (9 per 
case), and 100 Ib. and 130 Ib. 


drums with removable heads. 
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TOTAL HEAT 
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PREVENTABLE 
HEAT LOSS DUE 
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HEAT LOSS TO 
STACK 


HEAT OF STEAM 


HEAT LOSS IN PIPE RADIATION 
HEAT IN STEAM TO RADIATORS 


| LTT SRM C EY Fs 


HEAT OF STEAM TO LAUNDRY 


ENGINE 


IN ENGINE HEAT IN LOW PRESSURE & EXHAUST 
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' 
' 

i 

; HEAT IN EXHAUST 
' STEAM = 
' 

! 


| HEAT LOSS IN BOILER RADIATION 


| HEAT LOSS IN ASH 


TOTAL HEAT 
OF FUEL 


Fig. 1. 


tion to one another 


HEAT LOSS IN WASH ROOM | | 
wash ROOM —— 
IN WASTE WATER ——— | 
Lx] 
HEAT RECLAIMER — a 


HEAT LOSS IN WASTE WATER TO SEWER 


HEAT USED TO WARM 
__— BUILDINGS —_ 


HEAT IN FLASH FROM HP RETURNS 
-_ 


HEAT IN LOW PRESSURE RETURN 


RADIATION LOSS FROM WATER PIPES @ HEATERS 


HEAT 


HEAT IN STEAM TO 
LAUNDRY MACHINERY 


HEAT IN HIGH 
PRESSURE 

STM TO HOT 
ATER HTR 


HEAT LOSS FROM 
ROOF EXHAUST — 


HEAT IN PRE- 
HEATED WATER 


WATER HEATER 


HEAT IN HOT WATER 


ERED FROM WASTE WATER 


HEAT IN HIGH PRESSURE RETURNS 





Typical heat balance for a laundry shows many ways in which steam serves a laundry, also how much the major uses take in rela 


Hiow To Reduce Heating Losses 


POWER LAUNDRIES 


experience 
] 

losses more than almost any 
When vou stop 


to consider how much use the tvpical 


small he 


other single industry 


laundry 
the 


makes of steam, vou can sec 


opportunity for losses to de velop 
and pass unnoticed, The laundry uses 
steam tor every purpose trom supply 
ing controlled heat for washing and 
to a 


perations source of 


power and building heating. Some 
1dea the spread these uses cover 
ind how their relative demands Vary 
can be had from a look it Fig. ] 
Fig. lisa typical heat balance for 


laundry employing a steam engine 
The flow of heat 
through the plant is shown by the 
width of 
proportional to the 


power. 


\ bands Che each 
band is roughly 


umount of heat supplying the vari 
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By JOSEPH C. McCABE 


ously lab ‘led services, In addition. the 
different heat losses and their relative 
importance are also portrayed, The 
preventable loss is re prese nted by the 
dotted line 

At the very top of this heat-balance 
diagram vou will note the labels “Heat 
n Steam to Radiators” and “Heat 
Used To Warm 
possible areas for steam losses often 
fall into the 
of this fact and because the 


Buildings.” 
category of “unnoticed. 
Becauss 
winter heating load is not vet an im 
mediate problem, this article will dis 
reducing 


cuss wavs and means of 


losses from building heating 


Heating-plant checks 


 P Pipe Sizing: The task of selecting 


pipe sizes for the expected heat load 





These 


results in more long-lasting heating 
system problems than any other sin 
gle cause. It is only natural for the 
plantowne1 to look for a low-cost pip 
ing installation, and hence to order the 
smallest possible size piping. But 
there are absolute minimums 

If the decision for pipe size is based 
upon a study of the peak steam flow 
rates through the piping system with 
due allowance for all the pipe fittings 

valves. elbows tees. couplings 
and a shrewd guess of any anticipated 
additional steam requirements to he 
supplied by the steam heating lin 
then the lowest size pipe to fit these 
known facts is probably the right one 

But be 


been considered 


sure all these factors have 
Table I is a con 
venient guide for a plant with a pip 
ing run of 600 feet over-all and 40 


STARCHROOM LAUNDRY JOURNAL 











d New 


pied: (0) tte) a STEAM TRAP 


for capacities up to 800 Ibs. 


Model N-125 available through 
your local distributor, as well as 


your Nicholson representative. 


ow you can have all of the operating advantages of Nicholson 
design simplicity and rugged construction in the new, competitively priced 


Model N-125 steam trap for lower capacity applications. 


Like other traps in the Nicholson line . . . it combines a unique thermostatic 
bellows, large orifice, and fast, intermittent valve action to assure effective 
and economical discharge of condensate and air from steam lines and 
equipment. 

The Model N-125 has a maximum discharge capacity of up to 800 Ibs. of 
condensate per hour at pressures up to 125 lbs. It operates on a temperature 
differential of only a very few degrees. Its tight, positive shut-off avoids 


dribbling, leaking, wasting steam. 


Poa cM NICHOLSON end Cinpary 


TRAPS + VALVES + FLOATS + METAL PARTITIONS 
LAUNDRY, DRY CLEANING AND PRESSING MACHINERY 


14 OREGON STREET, WILKES-BARRE, PA. « SALES AND ENGINEERING OFFICES IN 98 PRINCIPAL CITIES 
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Steam main capacity 
500 ff run 











Square feet EDR 


3y 
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Pipe size, in. 


5 6 8 10 








Fig. 2. A vacuum return system can use smaller pipe sizes, some maintain 


p.s.i.g. steam pressure (see below). 

Recently we had our attention 
called to a discussion as to the differ- 
ence in pipe sizes required by a heat- 
ing system using a vacuum pump in 
the return line as against the usual 
svstem ¢ mployving a gravity or atmos- 
pheric return, Fig. 2 shows the differ- 
cRce. 

The point of the discussion was 
that with a vacuum pump not only is 
the initial steam flow accelerated, but 
under normal conditions the below- 
atmospheric pressure in the return 
lines increases the pressure difference 
which further hurries the steam 
through the lines. This is said to per- 
mit the use of a higher pressure drop 
in all piping without raising the initial 


pressure and without a frictional loss 
to circulation which would 
smaller pipes for the same flow rate 


mean 


with vacuum pumps. 

To the best of our knowledge, how- 
ever, neither the engineering data in 
the American Society of Heating and 
Air Conditioning Engineers’ Guide nor 
any information issued by the Heat- 
ing, Piping and Air Conditioning Con 


tractors bears out this viewpoint. 


2. Piping Pitch: Next to piping size 
the simple precaution of providing 
adequate piping pitch is a_funda- 
mental to good heating operation that 
should be part and parcel of the initial 
installation. There are instances of a 
l-inch pitch to every 40 feet of piping 


Table I 


Pipe Sizes for Supply and Return Lines in a Heating System 


600 Feet Long, 40 p.s.i.g. Steam Pressure 


Section 
Main to first branch 
First to second branch 


Second to third branch 
Third branch to end 


Runout to heaters 


Steam Flow, 


Piping Size, Inches 





\b/ hr Supply Return 
6000 5 2%, 
4500 4 2% 
3000 3, 2 
1500 2% 1% 
150 1% ¥, 





length being recommended. Person- 
ally, we feel such a pitch is so slight 
that it runs a definite danger of be- 
ing lost by the time the piping job is 
completed. When the piping run loses 
its pitch a possible accumulation point 
for condensate is set up and along 
with it a potential water-hammer prob- 
lem.,We would urge at least a 3-to-5 
inch drop per 40 feet of piping run. 


3. Piping Auxiliaries: High up on the 
list of major essentials to be included 
at the installation stage of a heating 
system layout is the one of piping 
auxiliaries. By this we mean float and 
thermostatic traps to be used for drip- 
ping and venting the mains. 

The dripping operation is merely 
a means of removing all accumulated 
water that settles out of the steam on 
its way to the radiators. The vertical 
runs of piping in a heating system are 
called risers and, as you could expect, 
the bottoms of these risers tend to col- 
lect most of the water accumulation. 
Unless this water is removed from 
the heating system, it will be picked 
up when the radiators call for steam 
and be carried along as slugs of water 
to bang up against a valve or a pipe 
fitting somewhere along the line. 

The venting operation is a_ basic 
one. By including vents not only on 
the main piping runs but on_ indi 
vidual heating equipment to permit 
purging the system of air, the steam 
gets to where it is needed faster and 
gives up more of its heat, Fig. 3 
gives several applications of vents and 
a special tvpe of vent known as a hy 
groscopic air vent. 

We have seen cases where traps 
have been used to reduce the prob 
lems of a poorly pitched piping instal 
lation. In at least one case the traps 
were dropped down well below the 
mains to allow a static head of water 
to build up in the trap. Second, extra 
traps were installed at a number of 
points along the line to minimize the 
quantity of water build-up in a given 
part of the line. 

Lastly, air vents are a good thing to 
install in a vacuum return-line system 
in the low returns (Fig. 4), It is pos 
sible to employ a vacuum breaker at 
the return pump to do this job, It 
will permit a smooth, ready flow of 
condensate back to the boiler and in 


many cases this is all that is needed. 


4. System Controls: The decision as 
to just which controls you put on a 
heating svstem—intermittent or con- 
tinuous flow—is again a matter best 
decided when the installation is going 
in, There are instances where a poorly 
designed system has gone to a con- 
tinuous employing vacuum 
return plus a higher initial steam pres- 
sure to, in effect, blast out all conden- 


control 
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INTERNATIONAL 
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Truck with 
METRO® Body 


Cutting Combination 


It’s true — having an INTERNATIONAL Truck with Metro 
Body on your door-to-door delivery route can save you 
money. Now think of the increased profits in having a 
time- and money-saving MEetTro-Matic transmission, too. 
Here is the automatic transmission that gives you all 
these extra features: 
® All the economy of conventional drive 
age per gallon of fuel. 
® More stops, more deliveries per day. Actual compari- 
sons prove that a Metro-Matic-equipped INTERNATIONAL 
makes more deliveries, faster. This means you can enlarge 
your routes or use fewer trucks . . . and save either way. 
®@ Smoother, trouble-free operation. Shifting is con- 
trolled by exclusive vacuum modulator. Mechanical link- 
age is eliminated to provide smoother shifts at all speeds. 


more mile- 


INTERNATIONAL 
TRUCKS 


September 15, 1956 


Modern 
METRO -Matic_ 


Transmission 


® Longer life, less maintenance. Cushioned power elim- 
inates shock loads — increases driveline and tire life, cuts 
servicing time and costs way down. 
® Safer, easier driving. No-shift operation permits the 
driver to devote full attention to traffic and road condi- 
tions. Extra parking brake doubles safety. You have de- 
pendable engine braking for descending steep grades. 
For even more effortless driving, sure-stop power brakes 
and easy-control power steering are available on most 
models. See your INTERNATIONAL Dealer or Branch for 
a convincing demonstration, today. International Har- 
vester Company, Chicago. 





WORLD’S FAVORITE MULTI-STOP TRUCKS 
Sales Leaders for the Past 18 Straight Years 





AN-Truck Built to 


save vou the BIG money! 


Motor Trucks * Crawler Tractors * Construction Equipment 


McCormick” Farm Equipment and Farmall® Tractors 

















PACKAGED BOILERS 


C - Cop 






D- Hygroscopic 


Hygroscopic air vent 


rm 


For high points 





Superior Fire Tube Steam Generators 
are completely factory assembled and 


Rae b 
ol 


Q 
— ] For boseboord 
radiation 


tested. Capacities range from 20 to 600 
b.h.p. for steam or hot water heating and 
for industrial applications requiring pres- 
sures to 250 p.s.i. Built-in induced draft 
and full 5 sq. ft. of heating surface per 
b.h.p. provides efficient operation firing 
oil, gas or both. 





4 4 —" 4 


Write today 
for details 


in Catalog 781F 


Air vent on upfeed 
hot-water system 











for performance you can BANK on Fig. 3. Upper view shows special air-vent device and 


lower grouping shows suggested applications 


VEER: 


L STEAM GENERATORS 





SUPERIOR COMBUSTION INDUSTRIES INC. 
TIMES TOWER, TIMES SQUARE, NEW YORK 36, NY 
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{ 
sate accumulations from faulty o1 to return to an intermittent system of a plant, depending on the plant ; 
poorly pitched lines and thus over- would mean a collapse of the heating layout, need little or no heat and ’ 
come design oversights, Should the system, As Fig. 5 shows, the sharply others need considerable during the 
vacuum system be removed or the lowered trap pressure differentials winter months. The ideal arrange 
control system changed at a later time would make it impossible to remove ment, then, is to resort to zoning : 
the troubles will be compounded. the condensate. This would back up that is, running larger steam lines into : 

Continuous-flow systems work most and eventually flood the system. the heat-starved areas and smaller _ 
of the time with a smal] pressure dif- lines into cold spots. . 
< 
ference across their traps, whereas in- Building considerations Such a zoning arrangement. calls - 
termittent systems work with a high for a heating consultant, since each 
pressure difference applied only when 1. Zoning the Plant: There is no zone should be handled as if it were 
the control valve is open. To attempt question that certain zones or areas —a_ separate system. Piping sizes, fit P 
I! 










































Fig. 5. As pressure differential across a trap G 
(i.e., steam on the hot side, condensate on 
cold) drops off when system shuts down, the T 
condensate tends to collect in the trap > rere an ee ee ee Ve ee ee | si 
Capacity of cle 
float and thermostatic —4+——+——4——-4 
arip traps th 
Fig. 4. Air vent ‘A’ in return lines does away & / 000 
; 3 he 
with need for vacuum breaker at pump £ 
j c 
: - tr, 
; a 
NH 600 is 
v 
s 
+] 400 th 
2 TI 
200 ca 
th 
~ T) 
0 ne ae 
0 a ‘ 3 ret 
Pressure afferential, ie persqin tal 
bu 
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HOW CAN YOU GET 
50% MORE FLOW 


+++ rom your present Zeolite sohtener? 


EASY Refill with Invercarb C-110 resin. Gives you up to 10 times 
more gallons per regeneration — Gives you about 50% more gallons 


per minute. Ask us for free details. 


WANT TO GO “ALL THE WAY?” 


H & T Multiport valve automatic operation saves time — saves labor 
— makes automatic efficiency. Ask us about it. Over 2,000 laundries 


use it right now. 


HUNGERFORD & TERRY, Inc. 


CLAYTON 8, NEW JERSEY 





tings, traps and all the rest should be 


fully checked. Monolithic Insulation 


STEAM RISER 


2. Enforcing Good Practices: Many 


a plant employs the practice of throw- 
ing open all convenient windows if 
the heat gets too great, Obviously, a 
costly practice. The proper approach 
is to notice if this complaint of too 
much heat is a frequent one, espe- 
cially if the complaint comes trom 
one section or zone, If so, a special 
control valve can be cut in to the sup- 
ply line to reduce the flow of heat 


into this section. 


General comments 


All in all, the above points of pos- 
sible heating-system losses narrow 
down to building maintenance for 
their correction, as far as an existing 
heating system is concerned. All the 
chores of determining if individual 
traps or vents are working or if 
valves are operating can be classified 
as routine maintenance. 

Unfortunately, that is exactly what 
they are—and therein lies the trouble. 
They are easily handled if someone 
can spare the time to check up on 
these points on a regular schedule. 
The problem seems to be the one of 
recognizing that these little losses to- 
tal up to a serious levy against any 


business. 
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PASTE ON 
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The simplest and easiest 
method of insulating pipes dis- 
covered at the Reading Laun- 
dries in Reading, Pennsylvania, 
has been to embed them in a 
single low “wall” of insulation. 
This is done by constructing a 
form of metal flatbar. Side pieces 
are ‘s-inch stock 4 inches wide, 
and are spaced a foot apart. 
Straps are welded between the 
side pieces to maintain their 
spacing, at intervals of 3 to 5 
feet, 

Steam, return, water, air and 
vacuum lines are al] strung along 
this channel wherever possible. 
Then granular insulation was 
poured around the piping, mak- 
ing certain that it filled under 


GRANULAR 


S 
INSULATION aaa 


the pipes to a depth of at least 
an inch. Finally a l-inch layer 
of magnesium paste was_ laid 
over the top of the granular in 
sulation. When thoroughly cured 
this was painted with the same 
gray deck paint used on the 
floor. 

This “monolithic” insulation 
makes housekeeping a cinch, as 
it is swept off daily and mopped 
when the floor is mopped. When 
maintenance work is necessary 
at anv spot, the insulation can 
be restored quickly and easily. 
It doesn't sift down dust on 
work and workers like an over 
head piping, and unlike trenches 
it doesn’t collect water and is 


easy to work on, 
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Lever Appoints Wood 


pas pe 








BK. 


RICHARD C. WOOD 
Richard ( Wood 


named industrial detergent 
tor 





has been 


products sales manager 


Lever Brothers Company, it was 


announced recently by W. H 
Cochrane, general manager of 
the company’s Industrial Divi- 
sion. Mr. Wood joined Lever 


Brothers in March 1955 as de- 
velopment manager for the In- 


Previously he 


dustrial Division 

held sales management posts 
with two prominent chemical 
firms. In his new position Mr. 
Wood will be responsible for 
the marketing of industrial 


soaps, detergents and hotel-size 


soaps 


Mathieson Research Head 





BRUNO H. WOJCIK 


All research activities in the 
Industrial Chemicals Division ot 
Olin Mathieson Chemical Cor- 


poration, Baltimore, Md., have 
been combined under the direc- 
tion of Dr. Bruno H. Wojcik, 


who has been named manager 


of research and development, it 


was announced by John O. 
Logan, divisional vice-president 
and general manager. Dr. Wo- 
icik will be located in Balti- 
more 

Bernard H. Nicolaisen has 


been appointed assistant man- 
ager of research and develop- 
ment in charge of the division’s 
Jaboratories at Niagara Falls, 
N. Y., and Dr. Chester White 
will supervise the Rochester, 
N. Y., laboratories, formerly the 
Genesee Research Corporation 

Dr. Wojcik joined the 
pany in 1950. He received his 
doctorate in chemistry from the 
University of Wisconsin, doing 
his undergraduate work at the 
University of Illinois. During 
World War II he 
chemical staff of the 
Project 


com 


served on the 
Manhattan 


Miss Humphries Joins 
Fletcher 





FLORENCE HUMPHRIES 


Miss Florence Humphries, 
formerly secretary of The Brin- 
ton Machine Company, has 
been elected secretary of The 
Fletcher Works, Philadelphia, 
Pa., Edward T. Taws, president, 


announced. At one time Miss 
Humphries was administrative 
assistant to Mr. Taws at the 


Pennsylvania Ribbon Manufac- 
turers. She is a graduate of 
Pennsylvania State University. 





Staley Announces Staff Appointments 






G. A. T. MOORE 


Assistant posts are 
being created at four 
fices of the A. E. Staley Manu 
facturing Co., Decatur, IIl., it 
was announced by L. S. Roehm, 
and manager of 
company’s Corn Division. 
being filled 


exper 


Manager 


major ot- 


vice-president 
the 
The 
by promotions ot 
enced in Staley’s industrial sales 
department. 

Named assistant manager for 
New York City is William G 
Dahlquist, formerly _ territory 
sales manager for the 
recently 


new jobs are 


men 


company 
in Chicago and man 
iger of the chemical sales sec- 
tion in Decatur. Wendell D 
Ray, an industrial sales repre- 
sentative in Chicago, has been 
appointed assistant manager of 
the Boston office cS As 3 
Moore, a sales representative in 
Boston, will be man- 
ager of the Philadelphia office 
George M. Donelan, a New 
York territory representative, 
has been named assistant man- 
ager of the Cleveland Staley of- 
fice 

Other personnel changes that 
will be made when the promo- 
tions become effective October 
1 are: Richard Kamins, a sales 
trainee in Decatur, will be 
moved to the Boston office; W al- 
Molash 


assistant 


ter Minneapolis sales 





WENDELL D. RAY 


GEORGE M. DONELAN 


representative, will be stationed 
at the Chicago office, and J. H 
Kelly, Philadelphia sales repre 
make his head 
the Minneapolis 


sentative, will 
quarters 1n 


sale S offic ( 


Marlow Staff Addition 





HARRY KOCIENCKI 


Marlow Pumps Division of 
the Bell & Gossett 
Ridgewood, N. J., recently an- 
that Harry Kociencki 
will join its staff at the 
Midland Park, N ]., office 
After graduation from Stevens 
Institute of Technology in 1954 


Company, 


noun ed 


sale Ss 
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Every Time Wages Go Up 
A Purkett PCT Pays For 


itself That Much Faster 









It’s a case of simple mathematics. A survey will 
show what employees can be eliminated in the 
manual shake-out operation by using a Purkett 
Pre-Drying Conditioning Tumbler, and you multiply 


that figure by your wage scale, and there you are. 


Note that you may get help on your problems 
from a specialized engineer of Purkett’s Consulting 


Service, without obligation. 


Of course, the PCT* means a lot more than that to 






every operator . . . for example: 
LOADING POSITION . . : 
Handling 50 Lb. Load Easily 1, Purkett’s PCT* will keep your ironers working 
at full capacity with the quality of ALL work 
improved. 


2. Re-runs will be eliminated. All excessive 
moisture will be removed and the remainder 
properly distributed. 


3. Purkett’s PCT* will increase production with 
less labor and at the same time reduce em- 


ployee fatigue. 


4. It will cut processing time because it will handle 
a large hourly volume. 


Write for descriptive literature 





UNLOADING POSITION *PRE-DRYING CONDITIONING TUMBLER 


Shows Powerful Blower 


Purkett equipment is sold by ALL Major Laundry Machinery Manufacturers and by 


PURKETT MANUFACTURING COMPANY 


Joplin, Missouri 


\ 


DEPENDABLE PRE-DRYING CONDITIONING TUMBLERS 
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SAE TEAR OUT THIS AD AND” —~—~~~™ 
ATTACH TO YOUR LETTERHEAD 


Want A Better 
Built Soap? 





For better emulsification of dirt and 
grime in the laundering of all fabrics, 


! 

| 

] 

| 

| 

| 

Lever supplies a scientifically balanced 

| formula of soaps, softener, alkalies and 

l whitener : 

| 

| FORMULA 770— 

| spray-dried to homogene- 
: ous, free-flowing beads. Mr. Kociencki was employed by 
| a well-known allied trades firm 
| is an application engineer. In 
| his new position Mr. Kociencki 
4 will handle contacts with deal 

! ers and distributors for the Mid 

| land Park office 

| 

| 

| 

| 

| 


Suds are heavy and 
full-bodied. Beads may 
be added dry to the 
wheel or used with 
additional builders to 
meet your own condi- 
tions. 





Dow Appoints Manager 








For complete information, mail ad to: 
LEVER BROTHERS COMPANY 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
390 Park Avenue, New York 22, N. Y. 7 





ARTHUR E. YOUNG 


Arthur E. Young, assistant 
manager ot The Dow Chemi« il 
Company Plastics Department 
was recently named manager of 
the company’s new Textile Fi 
bers Department. For the past 
eight months Mr. Young has 
been coordinating — the Dow 
team that developed Zefran 
staple fibers through pilot-plant 
production 

For the present Mr. Youn: 


will keep his office at De “ 
headquarters in Midland, Mich 


However, a plant to manufa 

ture Zefran is planned by Dow 

SAVE 1-1/2¢ TO 2¢ PER SHIRT tor ~raernadin he near Lee Hall 
ON LAUNDRY PACKAGING Va. Dr. Leland I. Doan, Dow 
president, stated that other key 

2 personnel will be nalnie das plan 

That’s what customers report. That’s why ning progresses 

more laundries are buying Camelforms in Mr. Young joined Dow in 
greater quantities every month. 1937 and entered research in 
write development of cellulose prod 


on: 08-0 e-em Gar. wee Comore. Ey, Bf ucts and in the relatively new 
Main & Starch Streets * South Bend 23, Indiana field of synthetic coating mate- 
or your laundry supply jobber. rials. He was manager of coat 


ings technical service before his 





The SIMCO 
“Midget” Static 
Eliminator is 
guaranteed to 
end all static 
problems in 
folders and 
ironers—safely, 


inexpensively! 
Write for facts. 


the SI me () company 


920 Walnut Street, Lansdale, Pa. 





appointment as assistant) mal 


ager of plastics in 1950 


Peerless Buys Anderson 





HOWARD W. BENJAMIN 


The Glenn Andersor Har 


support busine SS Was purcl ised 
recently from the Howe Paper 
Division of Hubbs & Howe Ci 


by the Peerless Laundry Com 
pany, ( leveland, Ohi 


Howard W Benjamin — is 
president and Alfred W. Ben 
jamin secretary-treasurer of the 


Anderson Collat Support Com 
pany, located at 1443 | 120th 
St., Cleveland. Howard W. Ben 
jamin is a past president of the 
Laundry Institute of Cleveland 
ind at present is director of that 
organization. He and his brother 
have operated Peerless I vundry 


Company for over 34 years 


Staley Names Woods 


Lyle > Woods has heen ap 
pointed manager of the Chemi 
cal Department of the A. I 
Staley Manufacturing Co., De 
catur, IIl., it was announced by 
L. S. Roehm, vice-president and 
manager of the company s Corn 


Division. The position is a new 
ly created one established to 


ilign chemical sales with the 


development of new products 
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Smith Company Buys Grantham Tumbler Field Joins Carman-Conley 


Exclusive manufacturing and incorporated in design and pet 
sales rights for the Grantham formance. Among the new tea 
tumbler and all other laundry tures are a mechanism that tilts 
machinery designed by I W torw urd is Wwe 1] i down to pro 
Grantham have been awarded vide easier, faster cart loading; 
to The T. L. Smith Company i new type of closing door that 
Milwaukee, Wis. Under its new swings entirely out of the oper 


sponsors the Grantham tumbler ator’s way, and advanced burn 





will be known as the Smith- er design and location for im- 
Grantham tumbler. Production proved heat distribution 





in the Milwaukee plant of Smith Literature on the machine is 

is already under way now available. Requests should 

j All of the features that dis- be addressed to The T. L. Smith 

 . f. tinguished the former tumbler Company, Laundry Machinery 

Lee 2 iv have been retained and in ad- Division, 2835 N. 32nd St., Mil- 
© 7 ie dition improvements have been waukee 10, Wis 





LYLE C. WOODS 


CHARLES FIELD 































by the company’s research di Dignitaries View Ajax Presses at Brussels 


The appointment of Charles 
Field to the sales staff of the 
Wisconsin branch of Carman 
Conley, Inc., Chicago, IIl., was 
recently announced. Mr. Field 
will replace Al Lamsey, who 

















Mi Woods. who has a broad 
technical background, will take 
over his new post in Decatur 
on October i. He Is now terri 
tory manager for refined oil 


sales in the Philadelphia area 
ee has retired after spending al 


most 25 years with the firm 

Mr Field has a wide range 
Detrex Changes Name ot experience in the textil 

Effective August 1, 1956, a Emile D’Hooge, president of Holland and Luxembourg, ex- maintenance industry, having 
name change for Detrex Cor- Emile D’Hooge Mfg. Co. and plains the functioning of an managed several plants in Wis 
poration of Detroit, Mich., was exclusive distributor for Ajax Ajax unit to Baudouin I, King consin and _ Illinois. He will 
completed. The company is now presses (manufactured by West- of Belgium, while the mayor of headquarter in Milwaukee and 
known as Detrex Chemical In- ern Laundry Press Co., Salt Brussels, right, and Van Loo will travel the same _ territory 
dustries, Inc. Lake Citv. Utah) in Belgium, Sec of D’Hooge, left, look on. Mr. Lamsey covered 


A VYlew (oncopt of Washing 


The True Original Yes, the UNI-MAC TWIN com- 
combination H -= IN bination Washer-Extractor intro- 
Washer-Extractor-Rinse j duces a new concept of washing 
Unit Model “400” . . . washes bundles individually 


WASHER-EXTRACTOR RINSE UNIT without marking or checking; re- 
duces labor costs; eliminates loss- 
claims! It’s the industry’s most time-sav 
ing, work-saving, money-making washing 
machine! Designed as a supplemental 
unit for your Main Plant or to activate 
Feeder plant operations, the UNI-MAC 
TWIN is heavy-duty, professional 
laundry equipment. For the man 
who buys on facts—for the man 
who wants efficiency, speed, low- 
cost performance .. . this is the 
machine to buy! The UNI-MAC 
TWIN gets the bundle out of 

che home and into the power laundry, gives 
you extra profits from the new fluff dry and 
fold service . . . increases your profitable 
shirt finishing, flat work and drycleaning 
volume! 


CLIP & MAIL TODAY! 


Re. ; ’ q ee ee eee ~ 





nie | The UNI-MAC CO. 
| 1917 S. Federal Hgwy.—Ft. Lauderdale, Fla. 
only 
| GENTLEMEN: Send me FREI py of y 
10 sq. ft. | Advertising and Sales Promotion Manu \ 
f NO BOLTING DOWN—VIBRATION-FREE l BLUE PRINT to SUCCESS with UNI-MA¢ 
re) Also send detailed descriptive terature 
UNI-MAC’S 24-page Advertising and Sales | 
floor Promotion Manual equips you with a full- | Company 
space! fledged SALES CAMPAIGN! | Address 
Heavy-duty Professional Laundry Equipment ! City State 
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BULLDOG 


BAR - MASTER 
KNITTED NYLON NETS 


BULLDOG 2 X 2 
WOVEN NETS 


PRINTED & SOLID COLORS 






THE 


BULLDOG:: 


se 
eee. 
LINE ote 


This photo shows the actual net size of our Bulldog Bar-Master 
net . . . but only a trial, in your own washers will point up 
the many advantages inherent in the ‘slow-knit' method by 
which they are manufactured in our mill: Scientifically bal- 
anced; open knitted for free washing action; preshrunk, will 
not stretch or ‘hour glass’ in shape. Expands in width, handles 
all types of wash safely; Easy on hands and buttons; Easier 
loading, pinning, washing, loading and sorting. Longer wear- 
ing . . . Best dollar for dollar net value in the field. 

Your jobber has all sizes and colors in Bulldog Bar-Master 
nets. Order today. 


Here's the net that sets the standard in the industry for 
quality and service . . . Bulldog 2 x 2. Woven on modern 
looms of the finest heavy duty bright duPont high tenacity 
nylon, we guarantee it to be the finest net of its kind in the 
field, without exception. 

If your laundry is not among those using this long wearing 
net, call your jobber today and get set for a very pleasant 
surprise. For you will see in actual operation, in your own 
plant, how the engineered toughness and fine quality of our 
Bulldog 2 x 2 result in economies that make it the smartest 
net buy on the market. 


X. S. SMITH, INC. = 


RED BANK «© NEW JERSEY 











‘ 

I 

NEW PRODUCTS AND LITERATURE water to the loss of capacity volt supply and requires no per ' 

after starting. sonal attention during opera 

Continued from page 6 For free copies of Bulletin tion. The 3- or 4-inch units as t 

PC-508P or further information well as the smaller sizes can be | 

cost through distributors of Hu- trouser length measuring device, direct requests to Worthington applied to any equipment which \ 
rons Velvet Rainbow laundry according to inventor Ed Fin- Corporation, Merchandising uses or is cooled with water 1 
Sales Department, Worthington 4 four-page bulletin (No : 


starch, the large two-color pos- 
ter emphasizes the advantages 
of professional laundry service 
which home care cannot equal 
A continuation of the Life cam- 
paign and the present “Opera 
tion Success” TV film, the 11 
by-15-inch poster is dominated 
by a white-shirted figure in the 
foreground 


New Measuring Device 


The old “stoop, squat, and 
squint” involved in measuring 
trouser leg lengths are elimi- 


nated by using the Perfection 














negan. Patented by Mr. Finne- 
gan, the device is being pro- 
moted among the tailoring and 
men’s ready-to-wear trade by 
Ivan F. Woodrow, Newton 
lowa Mr Woodrow, long ac 
tive in the home laundry appli- 
ance manufacturing field, re 
cently became general manager 
of Pertection Devices 

The device is a sliding rule 
vertically mounted on a small 
floor base When the rule is 
placed at the proper waistband 
or inseam height it locks in 
place, denoting the right meas- 
urement for the tailor. 


Inquiries may be addressed 


Ave., Harrison, N. J. 


Aqua Unit in New Sizes 


| * 
=” 


The Aqua units for treating 





et 


large volumes of water electri 
cally to prevent hard scale for- 


300 R can be obtained by 
writing to Aqua Electric Scale 
Control, Inc., 2026 E. 22nd St 


Cleveland 15, Ohic 


Whitehouse Improves Dexco 


A new and improved Dexco 
cover material has been an 
nounced by Whitehouse Nylon 
Products. The new Dacron cloth 
was developed after extensive 
research and testing in actual 
commercial service. It is consid 
erably heavier weight construc 
tion than the former Dexco, the 
manufacturer states. This is said 
to give it longer wear and to 


to Ed Finnegan, Mason City, 
“ahs “? mation have been made avail- provide greater resistance to 
YOUR REQUEST able in 3- and 4-inch sizes by heat. 

the Aqua Electric Scale Control According to Jack Osborne 
for further information . Inc. The 3-inch (No. 300) unit sales manager for the firm H: 
will get quickest and most Worthington Pump Booklet will treat up to 300 g.p.m. and other advantages are that the de 
complete attention as a A new booklet to help locate the 4-inch (No. 400) unit up to new material makes possibl a Cig 
worthwhile inquiry when and correct common ailments of 450 g.p.m. In both cases the finer finish on flatwork and_ is lis] 
a ies aik taiats Siahien, rotary, centrifugal and steam controls are housed in a plastic highly resistant to distortion on tiv 
eee be ReSe ae aes pumps has been released by case and the cylinders are made the 1roner bu 
: Worthington Corporation. Car- of heavy wall plastic tubing Further information on_ this he 
STARCHROOM LAUNDRY toon sequence pictures give a with screwed-end bushings for product may be obtained from du 
JOURNAI full de scription of pump trou- pipe connections Whitehouse Nylon Products tin 
bles—from failure to deliver The equipment uses a 110- 360 Furman St., Brooklyn, N. } siz 
86 STARCHROOM LAUNDRY JOURNAL Se 








The world’s finest 


temporary marking machine 


A complete and proven system to give you greatest economy, 
ACCURACY ond speed in every loundry operation 


Polymark Division 


PINNACLE PRODUCTS corp. 


56 Grand Street, White Plains, N. Y. 


1515 Gardena Ave., Glendale, Calif. 


Write for brochure and 
name of distributor 
nearest you 


Canada~ Simmonds Products of Canada, Ltd. 5800 Monkland Ave., Montreal 


Monarch Improves Hi-Lo 


All Monarch 
are now being 
with Heli-arc 
according to a recent announce- 
ment by the Monarch Laundry 
Machinery Corporation, Fort 
Lauderdale, Fla. D. M. Hamil- 
ton, general manager of Mon- 
arch, states that the Heli-arc 
welded corner makes the washer 


Hi Lo washers 
manufactured 
welded corners, 


more rigid and pro\ ides a 


smooth, mitered corner 


Trap With Built-In Strainer 


Production of the new 140-S 
Hydro-Flex Steam Trap is un- 
at Strong Steam Spe- 
cialties Division, Strong, Car- 
liske & Hammond. The distin¢ 
tive feature of this trap is the 
built-in stainless strainer which 


der way 


helps prevent clogging and _reé 


duces cleaning maintenance 
time. Other features are: small 


size and weight, Hydro-Flex 
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bucket action for efficient oper 
ation under all conditions, dura- 
ble semi-stee] body and _all- 
stainless-steel working parts. 
The strainer is located on the 
inlet side to catch foreign mat 
ter before it has a chance to 
clog the trap The 
screen is installed in a vertical 


straine! 


position, thus saving space and 
quickly and easily 

cleaning. Strong 
suitable for 
up to 150 


it may be 
removed for 
140-S 
working 


Traps are 
pressures 
p.s.i.g. Inlet and outlet tapped 
hole sizes are % inch and %4 
inch 

For additional information 
write to Henry Maltbie, man 
ager, Strong Steam Specialties 
Strong, Carlisle & 
Hammond, 1392 W. Third St 
Cleveland 13, Ohio 


Division, 


Kwik-Set Cost Analysis 


To fully describe and _ illus 
trate its new Kwik-Set Puffer, 
the Bishop David Freeman Co. 
is offering a descriptive analy- 
sis of costs entering into the 
finishing of shoulders on men’s 
coats, overcoats and shoulders 
of ladies’ coats. Complete with 


full illustrations, pertinent car- 


IMPROVE 


Laundry 
Quality 


osrite 


WASH ACCELERATOR 
(with E.D.T.A.) 


Better Washing ... FASTER! 
because PHOSRITE: 


@ Improves Bleaching 
PHOSRITE prepares the load for bleach- 
ing by removing water proof lime soap 
which may cover stains and prevent bleach 
from reaching them. Less bleach is re- 
quired to remove deep seated stains and 
therefore tensile strength is preserved. 


® Regenerates Soap 
PHOSRITE contains E.D.T.A. and regen- 


erates insoluble lime soaps. 


® Softens Hard Water 


PHOSRITE prevents the formation of lime 
soaps in hard water and helps quality even 
in plants with softners. 


® Helps Soil Removal 
PHOSRITE gives faster and more complete 
soil removal because it makes soap 100% 
effective. 

@ Speeds Rinsing 
PHOSRITE, when added to the bleach 


suds, eliminates at least one rinse. 
PHOSRITE is packed in drums of 125 lbs. net. 


Call your Beach Distributor today 


Beach Soap Company 
Lawrence, Massachusetts 


128 years of Continuous Progress in 
the Manufacture of Fine Laundry Products. 








"TEAR OUT THIS AD AND —~—~—~—~—™ 


Delicate 


ATTACH TO YOUR LETTERHEAD 


Want to Wash. 


Fabrics 





to give whiter, brighter 














toons that pinpoint reasons for 
high finishing costs and easy-to- 
grasp finishing tips, the descrip- 
tive analysis shows how plant- 
owners Can Save. 

Highlights of the unit, as 
described by the company, are 
the reduction of three opera- 
tions to one; protection of heat- 
fibers by means of 
the Protecto-Spring; elimina- 
tion of leakage through a new 
valve seat, and careful support 
of garments on a 14-by-16-inch 
table finished in durable en- 
amel. According to the manu- 
facturer the combination head 
can be used for finishing all 
upper sleeves, 
underarm wrinkles, 
opening seams, topping blouses 
removing 


sensitive 


shoulders and 
removing 


and dresses and 


crotch wrinkles in trousers. 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 
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Efficiently Yet Gently? 


Lever has designed a completely built synthetic 


soft waters. It is compounded with mild builders 
and one of the most efficient and stable whiten- 


For complete information, mail ad to: 


LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 


laundering in hard or 


ing agents known: 


FORMULA 880— 
spray-dried, free-flowing 
white granules. 

This synthetic deter- 
gent is especially suit- 
able for delicate fabrics 
and colors at mild tem- 
peratures. It is also. 
compounded for heavy 
duty washing. 


For free copies of the two- 
color descriptive analysis write 
to Bishop David Freeman Co., 
1600 Foster St., Evanston, IIl. 


New Wyandotte Circulars 








Newest direction circulars is- 
sued by Wyandotte Chemicals 
Corporation, Wyandotte, Mich., 
include C-426, which describes 
Riddax for the break on heavily 
soiled classification and gives 
a formula for heavily soiled 
white work. Circular C-450 de- 
scribes Apache specialty 
builder and contains a suggest- 
ed shirt formula for small open- 
end washers. Wyandotte’s new 
solvent and emulsifier, Teko, is 
discussed in C-457, which gives 
wipers 


soap 


a one-shot formula for 
and coveralls. 
Literature describing Wyan- 


-way 
cHeck! 


1 BY COLOR 

2 BY NUMBER 

3 MECHANICAL 
CODE-LOCK MAKES 
MISTAKES IMPOSSIBLE 


dotte products is regularly re 
leased by Wyandotte Chemicals 
Corporation and is availabk 
through its jobbers and resident 


salesmen 


Dow Sodium Orthosilicate 
Booklet 


A new 8-page booklet en 
titled “Dow Sodium Orthosili- 
cate” has been published by 
The Dow Chemical Company. 
It discusses laundry and metal 
applications of the 
chemical and concisely presents 
physical and chemical proper- 
ties, packaging and safety pre- 
cautions. Emphasis is placed on 
the chemical’s versatility and 
ability to neutralize acidic ma- 
terials and yet maintain more 
alkalinity than the soap itself. 
Copies of the booklet are 
available at all Dow sales of- 
fices or may be requested from 


cleaning 


Key-Tag’s Model A-I5 


FLAG CHECKING 


FOR QUICK-SERVICE PLANTS 






SYSTEM 


@ faster handling 
@ no “human error” 
@ use “green” labor 





FLEXIBLE—FITS YOUR PRESENT SYSTEM 


WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 


Sales, The Dow 
Midland 


Chlor-Alkali 
Chemical Company 


Mich 


Infilco Issues Bulletin 


“Neusol” Feeder Bulletin No 
340-A on chemical feeding 
equipment for use in the treat 
ment of waters and wastes has 
been published by Infilco, In« 
P. O. Box 5033, Tucson, Ariz 
The Neusol Feeder IS a Colnh- 
pact solution feeder which in 
corporates either one or two 
positive displacement dia- 
phragm pumps. Both feed up to 
a 5 percent chemical slurry so- 
lution and will handle corrosive 
solutions since no metal parts 
are exposed to the liquids han- 
dled 

Attractively 
colors with illustrations and dia- 
grams, the bulletin is available 


printed in two 


on request to the company 


LSA Plans Fall Clinies 


The Linen Supply Association of America has scheduled 
an additional regional clinic to its usual three for this year. 
Planned for linen suppliers in the Southwest this clinic will 
take place in Dallas, Tex., at the Statler Hotel, November 
29, 30 and December 1. The other clinics are: Los Angeles, 


Calif., Statler Hotel, October 


25, 26 and 27: New York, 


N. Y., Statler Hotel, November 8, 9 and 10, and Chicago, 
Ill., Sherman Hotel, November 15, 16 and 17. 


DSIA Regional Meetings 


Four regional meetings of the Diaper Service Institute of 


America have been 


scheduled as 
Atlanta, Ga., Dinkler Plaza Hotel, September 
Central—Chicago, IIl., Sherman Hotel, October 


Southeast— 
23: North 
7; South 


follows: 


Central—Dallas, Tex., Statler Hilton Hotel, October 21, and 
Northeast—New York, N. Y., Statler Hotel, November 4. 


Clinic Tribute to Mike Dodge 


The “Mike Dodge” Clinic, a joint meeting of the California 
Laundry and Linen Supply Association and the California 
Drycleaners Association to honor their mutual past presi- 
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Request Your 
Copy Today.. 


FREE! 


FULL COLOR 


MEYERCORD 


TRUCK DECAL BROCHURE 


This new full color brochure 
will show you how Meyercord 
Truck Decals will help you cut 
costs, save lay-up time and make 
valuable, effective “moving bill- 
boards” of your trucks, See how 
you can use Meyercord Truck 
Decals to identify and advertise 
your business. Write today. 


THE MEYERCORD Co. 
Wolds Largest Decateomania Manufacturers 


dent, “Mike” Dodge, is planned for September 22-23 at the 
Hacienda, Fresno, Calif. Mr. Dodge is the newly elected 
president of the American Institute of Laundering. 

The theme of the clinic will be “California’s Future.” In- 
cluded will be information on population trends, per capita 
income growth areas and the sharing 
the increases predicted for the industry. In addition the 
question of investments in large shirt units, package plants, 
drive-ins, route sales and the like will be explored. On the 
lighter side plans call for a barbecue, banquet and a golf 


















Dept. W-517 
5323 West Lake Street 
Chicago 44, Illinois 


trends, means of 


tournament. 


Diaper Services Meetings 
Announced 


The National Institute of Diaper Services, Inc., has an- 
nounced the following meetings: Midsouthern regional meet- 
ing, September 22-24 at The Trade Winds, Panama City 
Beach, Fla.; joint meeting of the Northeastern and South- 
eastern regions, September 28-29 at Williamsburg Lodge, 
Williamsburg, Va., and Midwestern regional meeting, Oc- 
tober 12-13 at Wagon Wheel, Rockford, Ill. 


Indiana and Michigan Quick-Service Laundry 
Associations 
(Midwest Quick-Service Laundry Convention ) 
Hotel Oliver 
South Bend, Indiana 
September 21-23 


American Institute of Laundering 
Shirley Savoy Hotel 
Cosmopolitan Hotel 

Denver, Colorado 
October 4-7, 1956 


New York State Launderers and Cleaners 
Association, Inc. 
Whiteface Inn 
Whiteface, New York 
October 11-13, 1956 


National Association of Institutional Laundry Managers 
Hotel Peabody 
Memphis, Tennessee 
October 18-20, 1956 
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j if-ty press 
covers and pads* 
tailor-made to fut 





*Covered by standard Tingue, Brown 


money-back guarantee 


SPEEDY... with “JIF-TY” press covers 
and pads you can forget about pins 
and hooks and all the other time- 
consuming installation methods. 


PERFECT FIT...every “JIF-TY” Nylon 
or synthetic fabric cover or pad is 
designed for a specific press—they 
are labeled with the press model 
number! 


FOR DURABILITY... we recommend our 
plasticized spun Nylon two-piece 
CONTOUR cover. 


FOR BEAUTIFUL IRONING...we offer the 
one-piece cover in soft-spun Nylon 
or cotton. 

PADDING...we furnish the correct 
type for each press...fabric pads of 
cotton or Nylon...Resillo Steel 
Wool Pads...and Hamilton Spring 
Press Pads, made by the American 
Laundry Mchy. Co. 


ORDERING...the only information we 
need is the name of the press manu- 
facturer, model and serial numbers, 
and the number of pads and covers 
for each press. 


For all mechanical laundry fabrics 
and accessories, get in touch with 
Tingue, Brown — recommended by 
major equipment manufacturers. 


TINGUE, BROWN & CO. 


1765 Carter Avenue * New York 57, N. Y. * CYpress 9-8800 
507 Bishop Street, N.W. * Atlanta, Ga. * ATwood 3864 
1227 Wabash Avenue * Chicago 5, Ill. * HArrison 7-0083 
723 E. Washington Blvd. * Los Angeles, Cal. * Richmond 9-6023 
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; TEAR OUT THIS AD AND ~~~ 
ATTACH TO YOUR LETTERHEAD 


Do You Build Your Own 


Washing Formulas ? 





Lever's pure concentrated soaps dissolve 
instantly, producing heavy, full-bodied 


suds for the efficient washing of cottons 
and linens: 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
l 
| 
l 
SPUNN DIAMOND 
88% Flakes | 

SPUNN DIAMOND | 
92% Powder | 

| 

| 

] 

| 

| 

| 

l 

| 

| 

| 

| 

| 


Easy to handle, these 
pure soaps appeal par- 
ticularly to launderers 
who build their own 





soap tank before add- 
ing to the wheel. They 
can, however, be added 


dry to the wheel. 





For complete information, mail ad to: 


LEVER BROTHERS COMPANY 


390 Park Avenue, New York 22, N. Y. 
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Institute of Industrial Launderers 
Hotel New Yorker 
New York, New York 
October 292-97. 1956 


Kentucky State Laundry and Cleaners Association 
Kentucky Hotel 


Louisville, Kentucky 


October 25-27 


Indiana Drycleaning and Laundry Institute 
Severin Hotel 
Indianapolis, Indiana 
November 30-December 2. 1956 


Canadian Research Institute of Launderers and 
Cleaners 
Roval Alexandra Hote] 
Winnipeg, Manitoba, Canada 
January 17-19, 1957 


National Institute of Drycleaning 
Atlantic City, New Jersey 
March 7-10, (957 


Obiiuarice 


Thomas Kenneth Battram, 62, former president of Battram’s 


Laundry, Hamilton, Ontario, Canada, died recently. Mr. Battram 
was a past president of the Eastern Canadian Laundry Owners 


Association. Active in Masonic circles, he was a member of 
Acacia Lodge 61, AF&AM., Surviving is his daughter 
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BOCK 
EXTRACTOR 


Insist On A Bock 


and 


You Will Have The Best 


We have made Extractors 
Exclusively For 35 Years 
ener enema maaan) 

Sizes 315” 17” 20” 

_ aE SN 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 














John D. Fanning, 53, president and manager of Fannings 


Launderers and Dry Cleaners Ltd., Peterborough, Ontario, Can 
ada, died recently, Mr. Fanning was a graduate of the Ohio Me 
chanics Institute of Cincinnati. An active Mason, he was past 
master of Corinthian Lodge AF&AM 101, Surviving are his wif 


ind two sons 


Robert W. Johnson, 62, who had been associated with 


Cowles Chemical Company, Cleveland, Ohio, died recently of a 
heart ailment. Mr. Johnson had represented Cowles in the Cleve 

land-Pittsburgh area for the past 13 years. Before joining the 
company he had been associated with several large commer ial 
laundries in Chicago. Mr. Johnson was an active member and 
past president of the Cleveland Suds Club and an active member 
of the American Legion, having served in France during World 
War IL. 


William Johnson, 70, proprietor of Concord Curtain Laun 
dry. Detroit, Michigan, died recently following a long illness 


Surviving is his wife 


John W. McLaughlin, president of Lincoln-Paragon Laun 
dries, Chicago, Illinois, died on July 27 at his summer home in 
Minocqua, Wisconsin. Mr. McLaughlin served as president of 
the Chicago Laundry Owners Association for three successive 
terms, 192] through 1924. Surviving are his wife, three sons and 


two daughters 


George E. Olson, 64, former president of Olson Filtration 
Engineers. Chicago, Illinois, died of a heart attack on August 6 
He had been living on his farm in Mundelein since his retirement 
in May 1955. Mr, Olson developed the first drycleaning filters in 
1927 when he started Filtration Products Company with his 
brother, Fred. In 1941 he founded O)son Filtration and was its 
president until he sold it to The American Laundry Machinery 
Company in 1955. Surviving are his wife, daughter and son-in 
law, Randall Mitchell, manager of Olson Filtration Engineers 
Div. of The American Laundry Machinery Company, ind a 


grandson 


Bert E. Reid, who had been living in Lauderdale-by-the-Sea, 
Florida, since his retirement in 1955, died August 23, Early in 
his business \ife Mr. Reid was associated with Goff Kerby Com 
pany of Cleveland, Ohio, His Jater years were devoted to the 
service of the laundry industry. From 1947 until his retirement 
he was sales manager of Whitehouse Nylon Products, Brooklyn 
New York. Survivors inc lude his widow, \lrs Mary Reid two 
sons, Bert FE. and Jim R. of Cleveland; a daughter, Mrs. Dorothy 
Fergeson of Cleveland, and four sisters, Services were held in 


Cleveland August 27. 


Clarence E. Thorpe, 75, presick nt of [deal I aunde rers and 
Cleaners Ltd., Toronto, Ontario, Canada, died recently, Mr 


Thorne Was a member of West Toronto Kiwanis Club and Prog 


ress Club. Surviving are his wife and two sons. 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, 


consecutive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 


(new or repeat). 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month, Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us, Rates are net: not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








MACHINERY FOR SALE 





TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36x 54”, 42x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced, CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6767-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 


Ten Eyck Street, Brooklyn 6, N, Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 
9318-4 


4s x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6- or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 


WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED, CUMMINGS-LAN- 


DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
597-4 


40’ AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40’ HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 


TOR, CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 


Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x 30”, 24x36”, 24x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 


Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 


SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


5t., Brooklyn 6, N. Y. 600-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y, EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—60 lb. automatic stainless perk 
unit—10 lb. Columbia unit. 1165-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 


1166-4 


Machi 





IMPERIAL I dry y Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 


year guarantee 
synthetic and 


terms, one 
for laundry, 


reasonable prices and 
complete plants 


for inspection, 
Individual machines or 
petroleum drycleaning furnished, List the machines you have for sale 


with us. 1167-4 


American Cascade 42 x 84” Monel washer, 2 pockets, 2 doors, latest one 
shot doors. SPECIAL PRICE $1,795; 42 x 84” Hoffman Silvercrest Monel 
washer, less than 12 years old, SPECIAL PRICE $2,350. Above machines 
motor driven, guaranteed in good running condition, excellent buys, 
WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-37 9th St., Long Island 
City 1, N. Y. STillwell 6-6666. 872-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 
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AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press, Forse 
53” tapered garment press; Forse mushroom presses. Very reasonably 
priced. Chicago Used & New Laundry Equipment Co., 3128 West Lake 
St., Chicago 12, Ill. NEvada 8-8849. 891-4 


AMERICAN and TROY 5-Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS 2 MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 
CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y 9706-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 


MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
48 x 120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 


Eyck Street, Brooklyn 4, N. Y. 4651-4 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 


BOCK 20’ HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN- 
ERY from the HAMDEN LAUNDRY AND SEVERAL OTHER PLANTS AND 
INSTITUTIONS. ACT FAST FOR BARGAINS! American 8-rol! 120’ FLAT- 
WORK IRONER; American 6-roll 120’ FLATWORK IRONER; 42 x 84” 
American Norwood Cascade MONEL WASHERS, 2 pockets; 42 x 96”, 3 


pockets; 42 x 96”, 8 pockets; 30 x 30” American Cascade MONEL 
WASHERS; 24 x 36” American Cascade MONEL WASHERS; American 
54” NOTRUX EXTRACTOR, 3 sets of MONEL CONTAINERS; American 
48” MONEL OPEN-TOP EXTRACTORS; 30” copper starch EXTRACTOR; 
al] direct motor-driven, AC 220 volt, 3 phase, 60 cycle. And a NUMBER 
of OTHER ITEMS too numerous to mention in this issue. WRITE, WIRE 
OR ‘PHONE: Sole liquidator: WILLIAMS LAUNDRY MACHINERY, 37-37 
9th St., Long Island City 1, N. Y., STILLWELL 6-6666, 790-4 


MODEL 75 AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP, 6—NATIONAL HAND AND POWER MARKING MA- 


CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 


CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 


Eyck Street, Brooklyn 6, N. Y. 4753-4 


40” TROY and TOLHURST, direct motor-driven and belt-driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 3)3 Ten 


Eyck Street, BROOKLYN 6, N, Y, 4755-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM. 


MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N.Y. 647-4 


AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION, READY FOR IMMEDIATE DELIVERY, 


CUMMINGS-LANDAU Laundry Machinery Co., S13 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 


9) 














MACHINERY FOR SALE (Cont'd) 





9 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CoO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 


24x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

















9952-4 
607 PANTEX-PERK DRYCLEANING UNIT, two years old, excellent con- 
dition. Talley Laundry Machinery Co., Greensboro, N. C. 1975-4 
PROSPERITY 38” P. C. WEARING APPAREL PRESSES, a real bargain. 
Talley Laundry Machinery Co., Greensboro, N. C. 1276-4 
UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 
30x30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley L dry Machinery Co., Gr boro, N. C. 1278-4 
36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 
HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 
COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY. Talley L dry Machinery Co., G °, 
N. C. 1281-4 


2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


16x100’" AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 4, N. Y. 

6914-4 
20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 





36 x 54 AMERICAN CASCADE WASHER, Monel metal, 2-pocket, 2-door, 
rebuilt and guaranteed. Talley L dry Machinery Co., Greensboro, 
N. C. 1268-4 





PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Greensboro, N. C. 1269-4 


42 x 96 AMERICAN WASHER, 4-pocket, 4-door, Monel metal, rebuilt and 
guaranteed. Talley L dry Machinery Co., Gr boro, N. C. 1270-4 








SIX-ROLL AMERICAN 120” IRONER, rebuilt and guaranteed, like new. 
Talley Laundry Machinery Co., Gr boro, N. C. 1271-4 





48” AMERICAN OPEN-TOP EXTRACTOR, in excellent condition. Talley 
1 d Y Machi Y Co., Gr b e N. C. 1272-4 








PANTEX TWO-GIRL COMPLETE SHIRT UNIT, a dandy buy. Talley Laun- 
dry Machinery Co., Greensboro, N. C. 1273-4 
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36x54 BUTLER DRYCLEANING WASHER, streamlined, motor-driven, 
all-metal. Talley Laundry Machinery Co., Greensboro, N. C. 1265-4 
FOR SALE—Brand-new 36 x 36” Troy and American all-wood ne 
pocket, direct-motor-driven washer. Price F.O.B. Chicago $687. Chicag 
Used & New Laundry Equipment Co., 3128 W. Lake Street, Chicago 12, 
Illinois 1306-4 
For sale—5 American Tiltor Bosom Presses. Take your choice. $500 each 
These presses are out of outstanding plants and have been properly 
maintained. Can be seen at our warehouse. Yarbrough Supply Co., Inc., 
2610 Charlotte Avenue, Nashville, Tennessee 1290-4 


PILLOW-BAR—like new—at a bargain price. Talley Laundry Machinery 
Co., Greensboro, N. C. 1262-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, IIli- 
nois. Nevada 2-2621. 188-4 


42x54 AMERICAN NORWOOD CASCADE WASHER, Mone! metal, 2 
pocket, 2-door. Talley Laundry Machinery Co., Greensboro, N.C. 1266-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945; Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-rol] ironer; 
Ellis 54x 120” 9-pocket stainless washer; American Cascade 42 x 84” 
washer; Troy 42x72” washer; American Tiltor shirt unit; Prosperity 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
or cleaners; Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new, Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 


FOR SALE—! used American 8-roll 120” flatwork ironer with motor and 
control, standard machine. 1 used American 6-rol] 120” flatwork ironer 
50” American and Troy Notrux extractors. 42 x 54” and up, metal motor- 
driven washers. Chicago Used & New Laundry Equipment Co., 3128 W. 
Lake Street, Chicago 12, Illinois. 1307-4 


METAL WASHERS: 1 American Cascade 44 x 120”, 4-pocket, Monel, 
PRACTICALLY NEW. 4 Hoffman 42 x 96”, 3-pecket, Monel, recondi 
tioned. 2 Hoffman 36 x 54”, 2-pocket, Monel. All 220/440 volt. Bargain 
prices. GARDNER MACHINERY CORPORATION, Box 10001, Charlotte, 


N. C. 1321-4 
FLATWORK IRONERS: 1 American Standard Streamline 6-roll, 110” 
variable-speed drive. Excellent condition. 1 Watts Super 36 x 120”, hori 


zontal, 2-cylinder, variable control. 1 Zephyr 24 x 100” cylinder, 2-girl 
ironer. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 1322-4 


EXTRACTORS: 48” and 60” open-top, motor-driven, American, Hoffman, 
Troy, Ellis Drier, Zephyr, and Tolhurst Super-X, stainless-steel basket 
GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 1323-4 


2 American 16” x 110” late model steam-heated flatwork ironers, 2-girl 
return type, never used. GARDNER MACHINERY CORP., Box 10001, 
Charlotte, N. C. 1324-4 


One Jensen washer 42 x 84” and one Prosperity 40-inch extractor. Both 
in perfect condition. Whisler’s Laundry, 531 Broadway, Hanover, Pa 
1325-4 


4-roll American 120” flatwork ironer, excellent condition, now operat 
ing, for quick sale, $1,750. 2—Unipress wearing apparel units consisting 
of 4-C51 presses and 2—1021 Mushroom presses, total $1,800. Armstrong 
Machinery Company, 521 Marietta Street, N. W., Atlanta, Georgia. 1328-4 


MARKING MACHINES—Markograph—easy to use model 40, available 
for only $69. Send for folder. George Stiegler. 2617-B Ridgecliff Ave., 
Cincinnati 13, Ohio. 1309-4 


WRAP-O-MATIC PAPER CUTTER rebuilt and guaranteed. Norman Con- 
trol Co., 5454 W. Higgins Ave., Chicago 30, Illinois 1316-4 


FOR SALE: 1 American Master Cascade 44 x 120, 4-pocket Monel washer, 
practically new. 2 Hoffman Silvercrest stainless steel 42 x 82. 6 Hoffman 
42 x 96, 3-pocket Monel washers. 2 Hoffman 36 x 54, 2-pocket Monel 
washers. All 220/440 volt. Bargain prices. GARDNER MACHINERY COR- 
PORATION, Box 10001, Charlotte, N. C. 1308-4 
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MACHINERY FOR SALE (Cont'd) 


Due to merger and consolidation of operations, following machines are 
available for prompt delivery at — Linen Service and Sunshine 
Arcade Laundry, Washington, D. C —42 x 84” TROY STAINLESS 
STEEL 4 compartment 4 door SLIDE OUT washers; 4—42 x 96” 4 com 
partment 4 door and I—42 x 96” 3 compartment 3 door AMERICAN 
MASTER CASCADE WASHERS, machines motor driven 220 volt, 3 phase, 
60 cycle current; 4—42 x 42” HUEBSCH 4 coil TUMBLERS; 4—154PC 
PROSPERITY DUCK COAT presses; 3—Prosperity PO MUSHROOM 
PRESSES; 2—Prosperity 454PC BODY PRESSES; 1—RELIABLE 7’ FUR FUMI- 
GATING CABINET; 1—30” American extractor, motor driven; 5—NA- 
TIONAL FANTOM FAST MARKING machines; 2—LANG LISTING MA- 
CHINES; 2—Carpet Cleaning Rotary Brushes. Machines in operation and 
inspection recommended to appreciate value. CUMMINGS-LANDAU 
Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 1330-4 











MACHINERY WANTED 


SCHRAMM DOUBLE BRUSHER WANTED, 220 volt, 3 phase, 60 cycle 
The Amy Company, 10321 Jasper Ave., Cleveland 11, Ohio. 1145-3 
WANTED. LATE-MODEL AMERICAN OR PROSPERITY WEARING AP- 
PAREL PRESSES. SEND DESCRIPTION, PRICE AND LOCATION FIRST 
LETTER. ADDRESS, Box 1305, STARCHROOM LAUNDRY JOURNAL. 3 
Wanted: Kelso blanket carding machine; Waterway Jr. washer. Aurora 
Laundry Company, 562 South River, Aurora, II] 1315-3 
WANTED: MONEL OR STAINLESS-STEEL CYLINDERS OR COMPLETE 
WASHERS; ANY SIZE, ANY CONDITION. WILL PAY TOP PRICES. 
WRITE, WIRE OR CALL—ALL PURPOSE PLASTICS, INC., 650 39th AVE. 
N.E., MEMPHIS 21, TENN. PHONE SUNSET 8-3866. 1319-3 











POWER PLANT EQUIPMENT FOR SALE 


BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil with 
new tubes; 1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired 73 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, Ill. 711-36 
BOILERS—HIGH PRESSURE: We carry a large selection of ASME Na 
tional Board high pressure boilers—gas, oil, coal fired—ranging from 
10 to 1,000 hp.; each guaranteed to excellent condition; sales sheet and 
complete data sent upon request. WABASH POWER EQUIPMENT COM- 
PANY, 31 E. Congress, Chicago, Illinois. 1245-36 











CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 











REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 





men. Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 


S. SPITZER LAUNDRY MACHINERY SALES-SERVICE CO. New and re 
built equipment. 556 E. 94th St., Brooklyn 36, N.Y. We repair all types of 
laundry machines. Specializing on all Troy Laundry equipment for the 
hospital and institutional laundries. Distributors for Huebsch tumblers, 
washers, Henrici washers, Bock extractors, Chicago ironers, washers, 
extractors, Glover's washers, extractors, Simplex and Gasway ironers. 
Specialties—Bishop products, press hoses, steam traps, valves, vee belts 
and parts 1152-37 








SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
C. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
654-13 





Iowa. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


Central Florida—Complete laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. -2 
Complete small laundry in center of fast-growing Virginia town for sale 
Wish to retire. Room for expansion and drycleaning. ADDRESS, Box 
1201, STARCHROOM LAUNDRY JOURNAL. -2 
FOR SALE: LAUNDRY AND DRYCLEANING PLANT IN FAST GROW- 
ING MICHIGAN RESORT TOWN. MOST MODERN EQUIPMENT. NOW 
DOING AIR FORCE WORK. 2 ROUTES, 2 STORES. ADDRESS, Box 1293, 
STARCHROOM LAUNDRY JOURNAL. -2 





September 15, 1956 





These helpful booklets 
Can Show YOU HOW To: 


& Solve special problems 
~> Train new help 


» Make more money 


1. ‘tHow To Clean Cotton Rugs” .........$ .25 
instructions for best handling of shag rugs 
2. ‘‘Manual for Training Silk Finishers’”’ .... 1.00 
top quality finishing on all garments 
Se TO LOU PINMOE sixes sce varrnks .50 
ABC’s of washroom operation 
4. “Storage for the Drycleaner” ......... .50 
guide to vault installation, operation 
5. “Golde to Piantilayeut’ ..2.5..c6s0. 0045 1.00 
making the drycleaning plant more efficient 


6. ‘How To Train Finishing and Folding 


Operators in the Laundry” ............ 1.00 
top-quality finishing in the laundry 
7. “Manual for Training Wool Finishers’ ... 1.00 


the complete job on all types of garments 


8. “Guide to Construction and Remodel- 
ing of Drycleaning Plants” ........... 1.00 


ABC’s, from planning to landscaping 


9. “How To Build a Greater Demand for 
Your Professional Laundry Services”... . . 1.00 
specifics on bigger business, more profit 


10. ‘Handbook for Route Sales Executives”’ 6.00 


solving problems in route selling 


11. “Let’s Talk Drycleaning” ............ 2.00 
how to sell more drycleaning service 
To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


S-9 


STARCHROOM LAUNDRY JOURNAL 
305 East 45th Street, New York 17, N. Y. 


Send books indicated below. 
My check for is enclosed. 


By 2))3)/4))5))6))7/)/8)/ 9/10 1 


Name : ano 
Firm as sits j i 
Street 


City State 
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HELP WANTED 


SALESMEN-DISTRIBUTORS WANTED 





Wanted: A man to take charge of a laundry and drycleaning plant doing 
$400,000 business a year. He must be sober and dependable with twenty 
to twenty-five years experience. Must be able to turn out quality work 
at a minimum cost. State salary expected. Floaters don’t apply. We want 
a man with sticking ability. ADDRESS, Box 1179, STARCHROOM — 
DRY JOURNAL. 


Foreman for mechanized volume rug cleaning plant in Middle West, 
experienced in all departments including repairing. ADDRESS, Box 
1297, STARCHROOM LAUNDRY JOURNAL. -7 


Wanted: Manager-superintendent for laundry-cleaning plant in western 
North Carolina; thoroughly familiar in all phases of business. Good 
salary, prefer young man about 35. ADDRESS, Box 1320, STARCHROOM 
LAUNDRY JOURNAL. -7 


ROUTE MANAGER: INDUSTRIAL LAUNDRY. SERVICING WORK 
CLOTHES, SHOP APRONS. LOCATION CONNECTICUT. NO LAUNDRY 
EXPERIENCE NECESSARY. MUST BE DEPENDABLE, TAKE OVER ROUTES, 
CHECK INVENTORIES, CHECK DAILY CASH AND CHARGES. SALARY 
$5,000, EMPLOYEE FAMILY BENEFITS. REPLIES CONFIDENTIAL. AD- 
DRESS, Box 1312, STARCHROOM LAUNDRY JOURNAL. 7 


SALES MANAGER—Experienced in ROUTE SALES for long-established 
laundry. Salary open. State qualifications. Confidential. Wallach Laun 
dry, Inc., 330-334 East 59th Street, New York 22, N. Y. 1327-7 


DRYCLEANING PLANT MANAGER for ultra-modern synthetic unit, well 
established and ideally located in the heart of the business district in 
Victoria, B. C., Canada. Top salary plus profit-sharing plan. Staff of 
15 people. This is an excellent opportunity for a young, experienced 
man under age 40. Apply in own handwriting, giving full background 
and personal details, attaching photograph or snapshot to: Head Office, 
The Spotless Corporation, 2085 Main St., Vancouver, B. C., Canada 

1326-7 


Laundry superintendent for modern up-to-date laundry in northern Illi 
nois about 120 miles west of Chicago. Must be able to take full charge 
and train workers, also have a knowledge of cost control. Please state 
age, experience, education and salary expected. Freeport Sanitary Laun- 
dry and Drycleaners, 120 East Exchange St., Freeport, II] 1313-7 


ASSISTANT SUPERINTENDENT—Large family laundry located in In- 
dianapolis, Indiana, has opening for qualified man to assume production 
responsibilities. Position offers excellent opportunity and good starting 
salary. Applicant must be experienced supervisor or A.I.L. graduate 
Write all qualifications including salary to—Excelsior Laundry Company, 
840 North New Jersey Street, Indianapolis, Indiana 1314-7 








SITUATIONS WANTED 


PLANT MANAGER AND/OR GENERAL MANAGER—Excellent back- 
ground in production in AAA-1 plants. Executive caliber. Emphasis on 
producing quality at low-cost wage incentives—work simplification— 
systems—methods. Desire position in New York City area. ADDRESS, 
Box 1171, STARCHROOM LAUNDRY JOURNAL. 5 


Position wanted by an experienced laundry and drycleaning manager. 
Have proven supervisory ability and can produce quality work at a 
reasonable cost. Have always enjoyed excellent labor relations. Over 10 
years experience, sober, dependable and honest. Am married and have 
family obligations. Can furnish highest references and recommendations 


ADDRESS, Box 1318, STARCHROOM LAUNDRY JOURNAL. 5 


Plant manager desires position in medium-size plant with owner who 
wishes to retire or sell on a retirement income basis. I have 12 years 
experience as a laundry and cleaning manager and am experienced in 
all departments. 38 years of age, sober, ambitious, honest, married and 
am in good health. Am now employed. Excellent references and recom- 


mendations. ADDRESS, Box 1317, STARCHROOM LAUNDRY JOURNAL. -5 


Laundry manager—experienced, able to assume complete responsibility 
for profitable operation and growth. Desire Middle West location. AD- 
DRESS, Box 1329, STARCHROOM LAUNDRY JOURNAL. 5 











BUSINESS OPPORTUNITIES 





LAUNDERETTES? We install complete launderettes with equipment our 
company developed over 10 years ago. This equipment today does 65 

of the wash-and-dry done in Georgia and Florida. Our equipment is easy 
to use, cheap to install, and saves thousands of dollars in operation 
costs over ANY other type equipment. We have a number of good lo 
cations all over the U. S. Approximately $5,000 needed, balance financed 
through liberal bank financing. We have a good supply of used equip- 
ment that was traded in, for folks who want to get into business at a 
lower cost. We have listings of established, successful launderettes for 
sale if you desire a going business. If you are interested in the Laun- 
derette business, we have what you need. We invite you to check our 
company with your local Better Business Bureau. Clothes-A-Clean Manu- 
facturing Corp., 5600 N. W. Second Avenue, Miami, Florida. 1310-11 
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Salesmen wanted for New York's leading household drycleaning com- 
pany specializing in drapery cleaning, rug cleaning, carpet shampooing 
on premises, and flameproofing. Quality House Furniture Cleaners, Inc., 
312 E, 102nd St., New York 29, N. Y. 1016-14 


Wanted: Laundry machinery salesman for Eastern part of country. Must 
be thoroughly experienced in both new and used equipment of all types, 
aggressive, hard-working. Send complete resume including salary re 


quired, ADDRESS, Box 1248, STARCHROOM LAUNDRY JOURNAL. 14 


Wanted: Experienced salesman for laundry machinery and equipment in 
Baltimore-Washington area, full time. Please send detailed information 


on experience and background. ADDRESS, Box 1249, STARCHROOM 


LAUNDRY JOURNAL. -14 
SALESMAN WANTED—Salesman with laundry and drycleaning machin 
ery sales experience, to represent old, established jobber in a Southern 


state, handling nationally advertised laundry and cleaning equipment 
Answer in own handwriting, giving: age, marital status, education, sales 
experience, and personal references. ADDRESS, Box 1311, STARCH- 
ROOM LAUNDRY JOURNAL. 14 








PROFESSIONAL NOTICES 
CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 


cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 











BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners-launderers that gets new busi- 
ness at low cost. Write for free samples. Reba Martin Advertising, 4201 
N. W. 2nd Ave., Miami 37, Fla 607-10 








The Mark 
Record Sheet 


is a great check against inaccurate marking. Re- 
cords the marks used in all bundles; permits 
location of lot for all marks 

Prevents duplication of marks; 

Avoids mixup of garments; 

Aids and simplifies sorting; 

Used in any marking system; 


Precludes thievery. 


Used for years by hundreds of laundries 


SAMPLES FREE 


(All shipments C.O.D. unless check 
accompanies order) 
Price, per thousand ...............$7.50 


5,000 or more, per thousand ........$6.50 


Starchroom Laundry Journal 
305 East 45th Street, New York 17, N. Y. 
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American Laundry Machinery Co., 
The 


Beach Soap Co. 
Bishop David Freeman Co. 
Bock Laundry Machine Co. 


Braun Inc., G. A. 


Cc 


Campbell Box & Tag Co. .. 
Challenge Manufacturing Co. 
Chevrolet Div. of General Motors 
Chicago Dryer Co. ......... 


Cissell Manufacturing Co., Inc. 


Classified Department .. 
Columbia-Southern Chemical Corp.. 
Cook Machinery Co., Inc. ... . Third Cover 
Cowles Chemical Co. ..... . Fourth Cover 


Crucible Steel Co. of America ..... 53 
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tJ 
Machinery Co., Inc. ..... 


Divco Corp. 


Dow Chemical Co., The . 


Eastern Cyclone Conveyor Systems, 


Ellis Drier Co., The 


Executive, Inc. ....... 


September 15, 1956 





G 


Gibraltar Fabrics, Inc. 


H 


Hammond Laundry-Cleaning Machin- 
ery Co. 


Hoffman Machinery Corp., U. S. .. 43 
Huebsch Manufacturing Co. . ... 28 
Hungerford & Terry, Inc. ........ 81 


Huron Milling Co., The Second Cover 


International Harvester Co. 


Jayson Silk Mills 


Jomac Inc. 


K 


Keever Starch Co., The . 
Key-Tag Checking System Co., The 


Kohnstamm & Co., Inc., H. 


Lever Brothers Co. .. .84, 88,90 


Meese, Inc. 


Meyercord Co. . 


Nicholson & Co., W. H. .... 


P 


Pantex Manufacturing Corp. 
Pinnacle Products Corp. 
Pocock, M. A. 

Procter & Gamble . 
Prosperity Co., Inc., The 


Purkett Manufacturing Co. 


Raybestos-Manhattan, Inc. 


Simco Co., The 
Smith Co., The T. L. 
Smith, Inc., X. §. 
Southern Mills, Inc. 
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Superior Combustion Industries, Inc. 


Super Laundry Machinery Co. 


T 


Tingue, Brown & Co. ... 


Troy Laundry Machinery Div., 
American Machine & Metals, Inc. 


Uni-Mac Co. 


U. S. Hoffman Machinery Corp. 


Ww 


Western Laundry Press Co. . 
Whitehouse Nylon Products 
Wilson Chemical Co., A. L. 


Wyandotte Chemicals Corp. 














Great Western Accepts 
Chalienge 
To the Editor: 

In regards to your article “Challenge 
to Laundrymen” [by Morris M. Cohn, 
editor of Wastes Engineering, April 
issue] on saving water, I have been 
thinking about this for a good number 
ot vears. 

Why can't the waste water that we 
use in the washing process be re- 
claimed? By that I mean refiltered and 
resterilized, etc. I understand that it 
must be fresh, pure and absolutely 
bacteria-free. We use a considerable 
amount of water and to me it seems 
like a practical idea. I know that it 
will involve tanks or something of that 
sort, but I believe that the savings 
over a short period of time would 
more than pay for the cost. We have 
water softeners, we have heat  re- 
claimers, we have filters before soften- 
ing our water, so why couldn't this 
idea be worked out? 

I hope that vou have some idea on 
how it can be done as I am very much 
interested in the project. 

CHARLES LEVITETZ 
Secretary-Treasuret 

Great Western Laundry Company 
Chicago, Illinois 


{ S. Navy Department experi 
ments show that 87 percent of laun 
dry waste waters can be reused after 
clarification. Much of the water nou 
going to the sewer is within reason 
“clean” and useful for washing opera 
tion. Of course, the solution to such a 
problem must be spelled out of each 
individual installation, depending on 
piping, appurtenances, water charges, 
sewer service fees, etc.—EpiTor 


1955 Still Best Year 


lo the Editor: 

Mr. H. G. of New York City takes 
issue with AIL’s comment that “the 
best vear in the history of the laundry 
industry was witnessed in 1955.” [See 
last month’s “In The Wash” section. ] 
There is no question but that he has a 
point and we considered it both pro 
and con betore printing what has de- 
veloped into a very trouble-making 
comment, 

We know, for example, that dollar 
laundry volume in commercial Jaun- 
dries increased by about 120 percent 
1955. 


between the vears 1935 and 
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We have complete confidence in these 
annual estimates of laundering. sales 
compiled by AIL as they have been 
checked to periodic census figures re- 
leased by the U. S. Department of 
Commerce a number of times and are 
always amazingly close. 

During this same period of time be 
tween 1935 and 1955, it has been esti 
mated that laundry prices have risen 
over 90 percent and that population 
has increased by about 30 percent. 
Now, by a few rough manipulations of 
the slide rule, we deduce that laundry 
physical volume is off something in the 
neighborhood of 15 percent between 
1935 and 1955. 

In our own defense, however, it 
should be pointed out that even after 
taking prices and population into con- 
sideration, 1955 was a _ better year 
than 1954. 

It should also be noted that the day 
has long since gone when some 6,000- 
odd “power laundries” make up the 
laundry industry. How about the auto- 
matic laundries which even in 1953 
numbered 13,000 plants with a vol 
ume of 118 million dollars? That factor 
alone brings total laundry volume— 
both dollars and tonnage—above the 
level projected from 1935 and we 
haven't even started to talk about the 
phenomenal growth in linen supply, 
diaper service, industrial laundering 
and a probable 100 million dollars 
laundry volume now being done. in 
drycleaning plants! 

{OBERT O, Brown 

Manager, Department of Accounting 
American Institute of Laundering 
Joliet, Illinois 


Arabian Reader Seeks Book 


To the Editor: 

[I am interested in obtaining the 
name and address of the publishing 
company from whom I could buy a 
copy of the book, “The Chemistry 


Materials.” Longmans. 


of Laundry 





Let’s Hear From You... 


We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 














Green & Co, already notified me that 
it is out of stock indefinitely. 

I would also appreciate the names 
of any other publications of this type 
and from whom [| could purchase 


them. 
Wittiame S, SMITH 


Box 699—R. T. 
c/o Aramco 
Dharan, Saudi Arabia 


Perhaps one of our subscribers can 


spare a copy.—Ep1Tor 


VA Wants Plant Layout 
To the Editor: 

We have read the feature article 
appearing in the July issue of the 
STARCHROOM LAUNDRY JOURNAL by 
Lou Bellew, describing a 
$600,000 laundry containing 50,000 
square feet of floor space. 

We found the article very interest- 
ing in relation to our design work and 


modern 


would appreciate receiving a break 

down of construction costs and equip- 

ment arrangement if they are avail 

able without cost or obligation to the 
Government. 

N. C. HEPBURN 

Chief, Mechanical Division 

Design Service 

Veterans Administration 


Old Wagon Under Way 


To the Editor 

Thanks for running the pic and 
“want” in connection with the antique 
laundry wagon, A reply from Huebsch 
Laundry, Eau Claire, Wis., informed 
us that they had such a wagon, and 
were willing to lease it. However, by 
that time we had (a) been informed 
that a display of that sort, for that 
specific location, must be of nonin 
flammable construction, and (b) we 
had already started construction of 
such a display. 

The building 
mised with us on construction, so that 
we are building a 90 percent fireproof 


Inspector compro 


wagon. 

I will see that you get a picture of 
the completed display which, accord 
ing to the outdoor advertising consult 
ants, will be one of the most striking 
three-dimensional jobs ever seen in 
these parts. 

Joun Ripvey 
Ripley’s, Inc. 
Topeka, Kansas 
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mechanical Sepplicity? : 


MAZE or 
MECHANICAL SIMPLICITY? 


Before you buy 
a NEW WASHER... 
LOOK AT THE BACK TOO! 


Most washers are built with a maze of belts, pulleys, 
wheels, wires and gears ... unnecessary working 
parts that break down or go “‘out of sync.” 





Only the Cook Washette is engineered for 
MECHANICAL SIMPLICITY... designed with 
fewer working parts. 


There is less mechanical failure, less maintenance, 25-POUND 
less service... SPECIAL WASHETTE 


NO DOWNTIME! ete 


Only Cook Washettes are crafted of indestructible Yi’ 
STAINLESS STEEL .. . meet the requirements of every ow 
plumbing and electrical ordinance in America. 


iT COSTS NO MORE TO OWN A COOK WASHETTE 


. it costs less to operate a Cook Washette! 


May we show you the facts ... the BIG 
PROFIT-MAKING STORY? 


Write for your NEW Cook Washette Catalog and 
nearest Authorized Cook Distributor. 


MACHINERY CO. 
INC. 





GET BOTH OF THEM OUT... 


You can work a double-play in your washing formulas, too 
Loosen Heavy Soil with Strip Out Lime Soap with 


howles hi outed 


-—-On the br the bleach “% 


gets rid of heavy soil right away— strips out imbedded, water-proof 
prepares the load for efficient, eco- soap deposits—prepares the load 
nomical sudsing. for safe, thorough bleaching. 


Let your Cowles Technical Man show you how simple 


it is to take the guesswork out of washing. Set up an 
ESCOLLOID-ESCOFOS Formula to handle everything in your 


5 Plant—heavily soiled linen supply as well as lightly 
6 soiled commercial flat. No need to worry about falling —- | 
suds or soap specks or redeposited soil. This ESCOLLOID- . ee 
ESCOFOS Formula works whether you watch it or not. ; 


CHEMICAL COMPANY 


7016 Euclid Ave. « Cleveland 3, Ohio 








